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Consumers today are hyper connected and the consumer journey
Is not linear. The digital world is constantly evolving....

2,7bn people use
Fbook, Instagram,

3,8m searches
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GLOBAL DIGITAL TEAM MISSION

Business Deliver sustainable profitable growth

Brands Awareness & Brand Preference

Digital Deliver personal, connected digital consumer experiences for all our beautiful brands

Social Media Email & eCRM

Technology & Platforms & Data



Colart is on a digital transformation journey...

Websites Powerful PIM Social media Consumer care
channels accounts

- Building up in house capabilities , reducing dependence on
expensive external parties — driving efficiency and simplicity

- Taking a lead in the art industry on digital content creation
and activation with the consumer at the heart
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Migration of all our websites in house onto ONE platform

BEFORE By 2020

14 sites* on >6 different platforms 13 sites — 1 unique platform
no control over content, no flexibility, no efficiency, no
cost savings
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Each website is supported by an Eco-system

4%, SNAZUrOO™ pWEENE |EFRANC  Conls Intranet
colart colart & reeves Mol ioWers: Sl ELEPHANT .
828 Portal stmailer
@ + () commERCE
\ PayPal :
amazonpay |°

Microservices Layer

1\

Y

The Bcrlnkéo'T

EE

- : :

- Pp—

W akeneo




Exploce our intecmixable rcanges

SOFT BODY
ACRYLIC

The ociginal accylic. Redesigned.
in a new actist-designed bottle
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1 powerful source of truth for product data

Regulatory Purchasmg

Ma rketmg
I Product
data
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Enriching consumer’s experience with personalisation

The right content to the right consumer at
the right time on the right channel

. 65% of consumers say that personalization S B e L 2

Liquitex inteemixability

influences their brand loyalty T

. 80% of consumers like when brand’s
emails contain recommended products
based on previous purchases

POPULAR RIGHT NOW
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Social media — great content drives brand engagement

Photo or video?

100+ questions from
consumers weekly

Building target

) #hashtags
audience segments

Link to where?
Influencers

Test, test, test Different ad types Message
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Consumer care delight consumers everyday

18,500 consumer questions resolved in the last
12 months (+18%)

Support from TCE, the Lab, Regs, Sustainability,
Brand, TFAC, Commercial, Quality teams,
Factories...




64 pages built
183k visits to
webpages
50% of traffic
from social

All product
data uploaded
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RECAP: Email Strategy
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) * 47% open rate

* Different audiences got
different emails
* Behaviour tracking
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* Recruit new consumers on Facebook

* Competition on Instagram

» 5 different target audiences

e 2,6m consumers reached

* Daily community management & optimisation




Some highlights...

Monthly web Data points in Emails opened Engagements
sessions PIM in 12 mths in 12mths
Masterclass Posts on Fbook Of Lgx Ecom Weekly traffic
Subscribers & Instagram sales NOSTO from search
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What’s to come in 2019 and beyond....

- Continue to migrate all websites onto our platform (W&N,
SNZ, Chrb next)
- Launch automated personalisation on W&N and Snz
- Launch eCRM programs for W&N and Lgx
- Build out PIM for all brands
- Develop B2B Portal
- Develop Pinterest and Youtube strategies
- Improve store locator 7
- 20+ communication campaigns left this year... . .
- Data driven decision-making & better analytics ;
- And more..... (roe
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Thank you




