


Why change format?

e Alignment between three pillars
of Elephant

e Digital-first while retaining strong
physical presence and respected
position within art world

e Higher quality product and price
 More time to create bespoke designs

e Longer lead times to focus on the
key artists and subjects we care about




Sustainability

e The magazineis one of our key
sustainability projects for 2021,
alongside Project Gaia — our
upcoming, sustainable paint sets

e The whole product is fully recyclable

e Printing is carbon offset through
investment in Netherlands national
park De Biesbosch, via NatureOffice

e All papers are FSC certified

e Tuijtel is first printer in the Netherlands
to be certified carbon-neutral




New Design

 More accessible, open to a broad
range of readers

e Lifestyle influences:
The Gentlewoman, The Gourmand,

Noble Rot

e References from comic books,
book design, teen pulp

 Bespoke layouts to accentuate the
artists and art forms featured

e Updated cover concept, focusing on
artist portraits and celebrating the
people behind the artwork




New Content

« Championing emerging, underrepresented
talent

e Artists’ work and voices at the centre

e QOurfirst double interview between cover stars
Otis Kwame Kye Quaicoe and Kwesi Botchway

e In-depth interviews with award-winning artist
and activist Poulomi Basu, food-focused duo
Cooking Sections, multidisciplinary artist
Alberta Whittle and groundbreaking
photographer Ingrid Pollard

e Bite-sized articles including Art Crush,
Under the Influence and Material Facts
create more potential for partnerships and
cross-brand promotion

o Experimental features include an exclusive
series by Toyin Ojih Odutola, poetry from
Joeéel Andrianomearisoa and a collaborative
essay from Jayden Ali and Lotty Sanna




Launch

e Pre-sale through elephantkiosk.art
from Monday 29 March for three weeks,
with 20% discount code

e Issue on full release from 21 April 2021

e Special cover will be sold through
5 X UK stockists, with full window
takeovers in London and Brighton and

special activation on social media




Material Facts

Georgia O’Keeffe harnessed the potency of oil paints
with meticulous restraint, writes Holly Black
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Collaborations

We would love to work with fellow
Colart brands

e Inthe currentissue we featured an
in-depth interview with Liquitex artis
Duggie Fields

e Inthe new issue we have a feature on
Georgia O’Keeffe’s use of Winsor &
Newton paint

We are keen to hear from you about
artist residencies, stories from

the archive, exhibition sponsorship
and more...
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