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Insight
Many feel pressing pause on their go-go-go life has made them a better person, learning to say 

no to things, prioritise ‘me time’ and take up new hobbies. 

Two thirds
of respondents think 

self-isolation has made 
them a better person, 

having had time to 
pause, reflect and 

reprioritise

Source: One Poll

22%
took up a new past 

time during lockdown 
while 35% 

rediscovered an old 
one

Source:  The Healthy Work 
Company

People have a new found appreciation for ‘me’ time during lockdown
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• Not only do arts and crafts provide personal 
satisfaction from creating items yourself but they 
also offer therapeutic and wellbeing properties which 
people have found beneficial during the last year.

• According to multiple surveys, the vast majority of 
the adult population have been spending their time 
at home crafting.

• Hobbycraft saw a huge 200% boom in online sales in 
March and April 2020.

Arts and crafts became particularly popular during lockdown
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Research shows people have reaped the mental and physical rewards of new hobbies

“Many adults in the 
UK have taken up a 
new hobby during 
lockdown to boost 

their mental or 
physical health”

Source: The Independent
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So they are going to want to continue these going forwards

‘They say it takes 21 days to make a 
habit so I feel confident that its 

something I’ll continue now that it’s 
part of my routine. Without 

lockdown I don’t think I would have 
started.’

Source: Metro
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Where have people looked for inspiration and 
education?



• While tutorials and how-to videos have 
always been popular on YouTube, lockdown 
saw people turning to these genres to learn in 
unprecedented numbers.

• Global watch time of how-to videos 
containing “for beginners” or “step by step” 
in the title increase more than 65% year on 
year.

• Global YouTube watch time for lectures on 
spoken languages have grown more than 6X
year on year.

People have been turning to YouTube to learn at home during the pandemic
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• Hobbycraft  said the number of people visiting 
the ideas page of its website had tripled since 
the lockdown began.

• Its “50 sewing projects for beginners” blog 
post had been its most popular post with 
searches for sewing machines, fabric and 
thread up 155%, 60% and 310%, respectively 
on the previous six weeks on the back of it.

Brands have seen people looking for inspiration on their websites
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• Searches for ‘online courses’ saw a 192% 
increase on Google between February and 
March 2020, showing Brits are eager to 
use this time productively to continue 
learning and find new skills.

Others have looked for more formal, time-intensive skill building
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• Over a third (37%) of women said that 
social media was their greatest source of 
inspiration during this time.

• There are several different formats within 
the platform which are good for inspiration 
and education:

• Instagram carousels 

• Instagram live

• IGTV

Instagram has been used as a source of inspiration and education

• For example Daler Rowney saved IG ‘how to’ 
stories showing people how to make face 
masks in a few simple steps.
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• Content on the short-form video platform provides 
something for everyone and has introduced millions of 
users to new ways to pass their time during the pandemic. 

• TikTok has quickly become the most popular social media 
platform for sharing art. Whether an aspiring artist 
attempting to gain that all-important, career-starting 
exposure, or simply someone trying to fill their time 
creatively during lockdown, DIY painting, sewing, and 
drawing tutorials are finding big audiences. 

• These are often short tutorials, 15-60 seconds rather than 
clear, detailed, informative easy-to-follow tutorials which 
are better suited to YouTube.

TikTok has also become a popular way of sharing arts and crafts tips and tricks

“TikTok is completely different, 
focusing on very short and fast 
videos that have an element of 

being more direct and candid. This 
has helped me to stretch creatively 

and forced me to distill tutorials 
down to their essence, and use tools 
like speeding up the video, cutting 

unnecessary parts out.”

Source: Craft Industry Alliance
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New social platforms and who’s using them 



New platforms are gaining popularity with influencers, with unlimited algorithms 
generating a lot of appeal 

15

24%
Of influencers joined 
TikTok during the 
coronavirus pandemic 

(Obviously, 2020) 

67%
of those surveyed 
reported creating or 
consuming TikTok
content.

(Obviously, 2020) 
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Audio social originator Clubhouse burst onto the scene in early 
2021 as an exclusive invite only app born from Silicon Valley via 
celebrity culture. 

Valued at 100 million just before Christmas and operating on a 
skeleton staff of just 9 employees, its buzz about town is justified, 
with many apps rushing to dupe it from Twitter to LinkedIn. 

Clubhouse
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Clubhouse usage
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11-22
Avg User Hours Weekly

2
Million Weekly Users

10
Million Downloads

As Clubhouse is a relatively new platform, market by 

market data is not currently publicly available. They have 

been trading since November 2020, but the Beta version 

only rolled out in January this year. 
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18 months ago, sceptics were still trying to denounce the 
popularity of TikTok and claiming its influence on western social 
media consumption was going to be limited. 

However, a cultural boom on the platform in part powered by a 
global pandemic has seen sustained success of the video led 
social app, garnering 689 million Monthly Active Users and a 
75.2% growth in the UK in the last 12 months.

TikTok
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TikTok in the UK
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TikTok has gone from a relatively niche platform in the UK 

to an essential part of its social media portfolio. The last 

year has seen a huge boom, with Brits spend 85 minutes a 

day with TikTok and open the app an average of 19 times.

38%
Male

62%
Female

16%
13-17

3X
YoY

19.4
Million MAUs

40%
18-24

24%
25-34

12%
35-44

6%
45-54

3%
55+
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TikTok Globally
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Monthly Active 
Users

Female vs Male
Mins spent on 

the app per day

Times a user 
opens the app per 

day

Average monthly 
video views

UK

19.4M F63  M37 76 16 83.2b

France

14.9M F60  M40 66 12 49.8b

Italy

12.4M F60  M40 66 11 48.1b

Spain

12.1M F66  M34 68 11 41.6b

Germany

14.9M F55  M45 72 13 59.4b

US

111M F64  M36 85 17 442.1b

Canada

9.4M F62  M38 76 16 37.3b

Australia

6.8M F61  M39 71 15 25.9b
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Creators are looking for more paid opportunities and often feel 
disillusioned by the algorithm’s role on their social performance. 
Platforms like Patreon aim to correct that course by allowing 
gated membership to creator content that fans can pay to access 
to. They can also tip and praise creators for their work via this 
platform and be sure that the money is going into the creators 
back pocket, not into the Zuckerberg entity. 

Patreon
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Patreon performance country by country is currently gated, but 
we do know they are making a huge active push into the UK and 
Ireland to break out of their very successful American base. 

With this market centric push, we expect to see a lot more 
investment in this type of content distribution in the future. 

Patreon usage
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Thanks

For any additional questions or support please reach out to
Abi Patience: apatience@tmwunlimited.com


