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The Solution:

A CDP IS:

A unified database that collects 

contact data from all possible 

touchpoints around the entire 

business into one central hub to 

create a truly complete 360-

degree picture of all its consumers, 
including their past, present, and 

expected future behaviour. This 

data can then be stitched 

together to build advanced 

audience segments and deliver 

extremely personalized 

experiences across all those same 
consumer touchpoints, all from 

within the same platform.

This is valuable for the business because:

Cost effective solution that simplifies the technology stack and will continue to provide value well 
into the future as the business matures by integrating with any future systems it decides to invest in.

This is valuable for marketing teams because:

Significantly decrease time to value by allowing global and local teams to create their own segments, 

pull their own reports, and build their own dashboards, bridging the gap between marketing and other 

departments, and increasing efficiency across the board with an easy to use, marketer friendly tool.

This is valuable for brands because:

With a much deeper understanding of its consumers via vastly improved analytics capabilities and the 

ability to instantly leverage that data gathered all in the one platform via advanced segmentation and 

prediction models, brands can create more personalised, timely and tailored experiences which have 

been proven to improve consumer experience and brand loyalty.

Whatsmore, with the data and insights gathered, brand teams can use this to shape future content, 

messaging and experiences to show that the brand is listening, helping build trust with their audience.

This is valuable for consumers because:

Receive seamless, connected and uniquely personal experiences and content that is relevant to their 

own interests and the current context, no matter which channel they engage with the brand on.

https://exponea.com/blog/the-customer-loyalty-challenge-what-makes-it-difficult/


4

Status:

✓ Winsor & Newton

✓ Liquitex

✓ Snazaroo

✓ Lefranc Bourgeois

Thank YOU!!!

100%
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So far…

✓ Single consumer view

✓ 1.6M consumers identified

✓ 41M individual interactions

✓ Customer + order data (lifetime)

✓ New + improved sales attribution modelling

✓ 4.5M emails sent

✓ 20 live scenarios (automations)

✓ FB integration – custom audiences

✓ Over 250k product rec impressions

✓ Over 27k new NL subscriptions via Exponea WLs

✓ Over 10k new NL subscriptions via FB lead integration

✓ NEW dashboards (monthly / daily / initiative-based + ad-hoc reporting)

• Examples: 
➢ CRM | Monthly Subscriber Acquisition
➢ CRM | NPS Post-Purchase   

https://app.exponea.com/p/winsor-newton-global/dashboards/6037bac5538919dbedd2b68d
https://app.exponea.com/p/winsor-newton-global/dashboards/5faac598c7c1ad335c44e353
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What next?

✓ Colart Academy – Exponea training

✓ Monthly reporting (using Exponea dasboards)

✓ Personalised onsite product recommendations

✓ Lead gen landing pages (integrated w/ Exponea)

✓ Unique coupon codes (usage in Exponea emails)

✓ Pinterest integration (custom audiences)

✓ Facebook API integration (improve reliability of 

event data in FB)

✓ Freshdesk integration (2-way: query data in, 

campaign + order data out)

✓ PowerBI / GDS integrations

✓ Elephant migration

https://colart.monday.com/boards/1002655953

Full roadmap available here:

https://colart.monday.com/boards/1002655953

