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Today we will cover…
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Advertising 
opportunities on 

Amazon

Insights into social 
commerce across

Asia and China

The impact of 
Covid on digital 
and ecommerce

Colart



Impact of Covid on digital



During the pandemic people turned to online shopping 
almost overnight 
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Under lockdown and 
weary of infection, 

consumers warmed to 

ecommerce
for everything, from 

groceries to finances. 

46%
of UK consumers 

purchased a product 
online they’d only ever 

purchased in store 
pre-pandemic. 

Businesses around the 
world are 3x likelier to 

say at least 

80% 
of customer 

interactions are digital 
in nature.

Source: econsultancy, NatWest, McKinsey
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Many categories saw growth in online purchases, including 
art and craft materials

5Source: McKinsey, The GuardianColart



This has resulted in long term changes to consumer online 
shopping behaviour

6Source: Ernst & Young - Future Consumer Index

60%
are currently 
visiting brick 
and mortar 
stores less
than pre-

pandemic.

43%
will shop more

often online 
for products 

they previously 
bought in 

store.

38%
intend to shop 

online more
and only visit 

stores that 
provide great 
experiences.

80%
of US consumers are still changing the way they shop – even though 

most stores are now open with safety measures.
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What we have seen over the pandemic is a huge jump 
forward in time 
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The pandemic has 
accelerated the shift 
away from physical 

stores to digital 
shopping by roughly 

5 years.

Source: IBM, McKinseyColart



The pandemic is not a 
temporary blip so we can’t 

just go back to business 
as usual…



Advertising on Amazon



We know our customers are using 
Amazon
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35%
of all UK online 

purchases 
during the first 
lockdown were 
made through 

Amazon.

93%
of online UK 

shoppers 
bought 

something 
from Amazon 

in 2020. 

Source: econsultancy, Pattern, Statista

45%
= the share 

Amazon has of 
the US 

ecommerce 
market.
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To the point people are actually starting their searches on 
Amazon akin to how they use Google

11Source: WARCColart



They are turning to Amazon for several key reasons…
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61%

57% Availability

Free delivery

Source: CNBC, Wunderman Thompson Commerce 

Product price check90%
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This growth is expected to continue through 2021
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“One-fifth
claimed their intention to purchase 
from Amazon after the coronavirus

outbreak ends had increased”

Source: Wunderman Thompson Commerce Colart



So by using Amazon advertising opportunities, we can 
reach our core audiences

14Colart



We have highlighted a few we think are most suitable for 
Colart brands
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Amazon advertising – Sponsored products
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What are these?
Self-service, cost-per-click ads that 
appear in shopping results and on 

product pages.

Why are they beneficial?

Visibility Increase sales Control costs Measure success
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Amazon advertising– Sponsored brands
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What are these?
Self-service, cost-per-click ads 

that appear in shopping 
results with a custom headline, 

logo and multiple products.

Why are they beneficial?

Build brand awareness Connect shoppers Branded experience Control costs

Colart



Amazon advertising – Stores
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What are these?
Stores are free, multi-page brand 

destinations on Amazon that 
feature your brand information 

and product portfolio.

Why are they beneficial?

Build brand awareness Design your store Own Amazon.com address Store insights

Colart



Different advertising formats can compliment each other 
along the customer journey
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Amazon advertising– Sponsored display
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What are these?
Self-service automatically 

generated display ads, targeted 
at audiences, on and off Amazon, 

based on relevant Amazon 
shopping interests.

Why are they beneficial?

Grow your on-Amazon business Self-service display ads Control costs

Colart



Amazon advertising – Amazon Attribution
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What is this?
A product that can measure how 

Amazon and non-Amazon advertising 
media plays a role in the shopping 

journey on Amazon. 

Why is it beneficial?

Measure Optimise Plan

Colart



Amazon advertising – Amazon Live
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What is this?
Offers brands the ability to engage 

with shoppers in real time and drive 
consideration through interactive, 

shoppable live streams.

Why is it beneficial?

Drive awareness and consideration Educate shoppers Connect in real time
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What does this mean 
for Colart?



This is how we approach building a DTC strategy at TMW

Proposition

Positioning our offering 
within the market 

Connection

When, where and 
how we connect with 

our audience   

Enablement

Creating a system that 
deploys our strategy
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But what does the future 
of e-commerce look like..?
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Social commerce in 
Asia and China



China is a decade ahead of other countries in the social 
commerce space, which gives us insight into the future
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In China, 
social commerce 

makes up

11.6%
of retail 

ecommerce sales

Source: emarketer
Colart



Looking to China and Asia for insights gives us a road map 
for innovation
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We have looked into three specific social commerce 
channels used in China
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WeiBo WeChat KOLs
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WeiBo
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There are a few ways brands can leverage the platform to connect with audiences: 

• Official account pages

• Tmall

• Company and personal accounts

Weibo (Chinese version of Twitter) can be used by brands to reach 
existing and interested buyers through unlimited posts.
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Burberry x Weibo
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WeChat
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There are multiple ways brands can use the platform to connect with their audiences: 

• Official accounts

• Mini Programs

• Brand Zone

• WeChat shop

The most popular Chinese social media messaging app with over 1 
billion monthly users. Not only is it used for business and personal 

conversations, its also used to book taxis, pay friends, listen to music, 
read news, and makes calls all within the app.
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Louis Vuitton’s Mini Program
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KOLs – Key Opinion Leaders
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Similar to how we use influencers in the UK, brands can utilise KOLs in multiple ways:

• Share branded content

• Giveaway campaigns, competitions and discount codes

• Build a reputation and promote products 

Influential public figures that have developed a massive digital 
audience by creating interesting content. Often used by brands to 

reach thousands of potential customers on social media.
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KOLs – Key Opinion Leaders
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What does this mean for 
Colart?



The digitisation of culture

37Image collage by digital artist Beeple sold for $69.3m.Colart



Thanks


