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The impact of
Covid on digital
and ecommerce
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Advertising
opportunities on
Amazon

Insights into social
commerce across
Asia and China



Impact of Covid on digital



During the pandemic people turned to online shopping
almost overnight

Under lockdown and
weary of infection,
consumers warmed to

46%

of UK consumers

purchased a product
online they'd only ever
purchased in store
pre-pandemic.

ecommerce

for everything, from
groceries to finances.
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Many categories saw growth in online purchases, including
art and craft materials

g Online Hobbycraft reports 200% boom in
online sales since start of pandemic

Exceptional demand comes as customers discover new crafts in
coronavirus lockdown
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This has resulted in long term changes to consumer online
shopping behaviour

80%

of US consumers are still changing the way they shop — even though
most stores are now open with safety measures.

38%

intend to shop
online more

60%

are currently
visiting brick

43%

will shop more
often online

for products
they previously
bought in
store.

and mortar
stores less
than pre-

pandemic.

and only visit
stores that

provide great

experiences.

'I'MW/ Colart Source: Ernst & Young - Future Consumer Index



What we have seen over the pandemic is a huge jump
forward in time

The pandemic has
accelerated the shift
away from physical

We just jumped

et ten years forward
stores to digital

shopping by roughly

5 years

in 90 days’ time.

McKinsey
Quarterly

9:30 AM - Nov 9, 2020 ©)

TMW/ Colart Source: IBM, McKinsey



The pandemic is not a
temporary blip so we can’t

just go back to business
as usual...




Advertising on Amazon



We know our customers are using
Amazon

45%

= the share
Amazon has of
the US
ecommerce
market.

TMW / Colart Source: econsultancy, Pattern, Statista



To the point people are actually starting their searches on
Amazon akin to how they use Google

Global, Online purchase journeys WARC

Start here when have specific product in mind, % of online consumers Rl

m Google = Amazon Other marketplace m Retailer's website Retailer's mobile app = Social media = Other
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Note

SOURCE: Episerver, An Interview with The Couch Shopper: The Episerver Holiday Ecommerce Report 2020

TMW / Colart Source: WARC
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They are turning to Amazon for several key reasons...

61% Freedelivery

57% Availability

TMW/ Colart Source: CNBC, Wunderman Thompson Commerce
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This growth is expected to continue through 2021

One-fifth

claimed their intention to purchase

from Amazon after the coronavirus
outbreak ends had increased”

'I'MW/ Colart Source: Wunderman Thompson Commerce
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So by using Amazon advertising opportunities, we can
reach our core audiences

J

Sponsored Products Sponsored Brands Sponsored Display Stores

Audio ads

X | @ &% =

- . Video ads
Custom advertising Amazon DSP Amazon Attribution

TMW/ Colart
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We have highlighted a few we think are most suitable for
Colart brands

'I'MW/ Colart
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Audio ads

o

Video ads
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Amazon advertising -

What are these?
Self-service, cost-per-click ads that
appear in shopping results and on

product pages.

]
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Sponsored §

Watercolour Paint Essential Set - 24
Vibrant Colours - Lightweight and
Portable - Perfect for Budding
Hobbyists and Professional Artists —...

kA Ay v 1,963

Why are they beneficial?

s &

Visibility Increase sales Control costs

Measure success

'I'MW/ Colart
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Amazon advertising- Sponsored brands

Make your kids birthday party really special |
the BlU

BLUE
SQUID T e

auio,

Tl

ons 36 for Kids, 36
Painting Makeup Cra.

gsas
Blue Squid Face Paint Cra)
ce & Bod

Jumbo 83mm Fa
Fodrdrdndy 997

What are these?
Self-service, cost-per-click ads
that appear in shopping
results with a custom headline,
logo and multiple products.
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Why are they beneficial?

*_\ﬁ (o) — PN
= &), l UM,
i - —_—— \ I
(_'_:; o — N
Build brand awareness Connect shoppers Branded experience Control costs
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Amazon advertising -

Ed

What are these?
Stores are free, multi-page brand
destinations on Amazon that

feature your bra

Nnd information

and product portfolio.
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Build brand awareness

Why are they beneficial?
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Design your store

EE%

Own Amazon.com address
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Store insights

'I'MW/ Colart
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Different advertising formats can compliment each other

along the customer journey

Amazon Advertising allows us
to engage with our clients’
customers at different points of
their buying journey. Having
the ability to reach customers
when they're in a buying frame
of mind is a valuable
proposition for any brand or
agency.

— Mark Pettit, CEQ, Skye High Media

TMW/ Colart

Sponsored Products enabled
our team to get the Smith &
Sinclair product range in front
of the right customers across
key areas of the search page in
a cost-effective manner.
Sponsored Brands, on the
other hand, captured
customers further up the
purchasing funnel and allowed
us to tailor the messaging to
specific audience groups.

— Mark Pettit, CEQ, Skye High Media
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Amazon advertising- Sponsored display

What are these?

Se | f_se rVi Ce a u to m ati Ca | |y Arteza Fineliner Pens Inkonic, 0.4
generated display ads, targeted INKONIC M i S AC bl
at audiences, on and off Amazon, ringLiner IR
based on relevant Amazon NS
shopping interests.

Get it Tomorrow, May 18

Why are they beneficial?
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Grow your on-Amazon business Self-service display ads Control costs

TMW / Colart 20



Amazon advertising — Amazon Attribution

A product that can measure how
Amazon and non-Amazon advertising
media plays a role in the shopping
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What is this?

journey on Amazon.

Optimize against
total conversions

Amazon Attribution

www.sellerapp.com
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Measure

Why is it beneficial?
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Optimise

DO

Plan

'I'MW/ Colart
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Amazon advertising - Amazon Live

amazon

live

What is this?

shoppable live streams.

Offers brands the ability to engage
with shoppers in real time and drive
consideration through interactive,

This is Hayes

ey
AL

> 0:09/0:54

Why is it beneficial?

)
L/

Drive awareness and consideration

. S

Educate shoppers

'I'MW/ Colart

Connect in real time




What does this mean

for Colart?




This is how we approach building a DTC strategy at TMW

Proposition Connection Enablement
Positioning our offering When, where and Creating a system that
within the market how we connect with deploys our strategy

our audience

TMW ® | Colart



But what does the future

of e-commerce look like..?







China is a decade ahead of other countries in the social
commerce space, which gives us insight into the future

Retail Social Commerce Sales
China, 2019-2023

$474.81

$394.69

In China,
social commerce
makes up

11.6%

of retail
ecommerce sales

2019 2020 2021 2022 2023
@ billions @ % of total retail ecommerce sales

Source: eMarketer, May 2020

www.eMarketer.com

'I'MW/ Colart

Source: emarketer



Looking to China and Asia for insights gives us a road map
for innovation

US social commerce is following in China’s
footsteps

Article by Andrew Lipsman | Feb 5, 2021

TMW/ Colart

Social Commerce Penetration in China and US,
2017-2023
% of total retail ecommerce sales

139%  143%

49%

43% 4.6%

27% 3.0% 3.2% 3.4%

T

T T L] T T T
2017 2018 2019 2020 2021 2022 2023
M China HUS

Note: includes products/services ordered via social networks (e.g., Facebook

Marketplace, Instagram Checkout, WeChat Mini Programs, Line Shopping, VK

Market) regardless of the method of payment/fulfillment; exciudes travel and event tickets,
payments (e.g., bill pay, taxes, money transfers, food services/drinking place sales), gambling,
and other vice goods sales

Source: eMarketer, Jan 2021

262453 oMarketer | Insiderintelligence com
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We have looked into three specific social commerce
channels used in China

¢

WeiBo WeChat

'I'MW/ Colart
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WeiBo

Weibo (Chinese version of Twitter) can be used by brands to reach

existing and interested buyers through unlimited posts.

There are a few ways brands can leverage the platform to connect with audiences:

« Official account pages
 Tmall

« Company and personal accounts

'I'MW/ Colart
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WeChat

The most popular Chinese social media messaging app with over 1
billion monthly users. Not only is it used for business and personal

conversations, its also used to book taxis, pay friends, listen to music,
read news, and makes calls all within the app.

There are multiple ways brands can use the platform to connect with their audiences:

- Official accounts
« Mini Programs
* Brand Zone

« WeChat shop

'I'MW/ Colart
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Louis Vuitton’s Mini Program
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KOLs - Key Opinion Leaders

Influential public figures that have developed a massive digital

audience by creating interesting content. Often used by brands to
reach thousands of potential customers on social media.

Similar to how we use influencers in the UK, brands can utilise KOLs in multiple ways:

« Share branded content

- Giveaway campaigns, competitions and discount codes

« Build a reputation and promote products

'I'MW/ Colart
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KOLs - Key Opinion

fit 14, SHANGHAI WENJUNLAU, SHANGHAI

& 1.1 R2018c 232k @ 1989k @ 12.6K

Leaders

kittywenny, SHANGHAI

&' 705K
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What does this mean for

Colart?




sation of culture
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TMW | Colart Image collage by digital artist Beeple sold for $69.3m.






