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International Journey

Instore

Ecommerce

Social
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2020

RHS
Phase 1 elearning

—  Ecomm audit

WN Social local +

Influencer
— program

+ paid social test

2021

OMNI CHANNEL

- Best in class

. Group 1 Ecomm
boost and visibility

Social to ecomm
Influencers

program direct to
retail + Asia

Paid ads focus
Asia / LATAM

2022

Retail Strategic
partnership

From Group 2 roll
out to best in
class online

Optimization
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Customers capabilities in 3Y

2022
Performance
media &
2021 optimization
Omnichannel
2020
Digital
activation
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Digital focus



360 campaigns : NZ example

Winsor & Newton Winton Oil New Colours Launch Launch of pouring medium + winton
Presentation Sales Pack Customer EDM Artists’ Newsletter EDM NZ Arfist Magazine New Products new COlOUI’S Wlth fU” 360 COmpOignS :
: S ARTPRODUETS 2 + NZ Artist ambassador trial packs
,mm?mmum - NZ.Somphng
MERESS SSE  Artists’ Newsletter EDM

NZ Artis r Magazine Advert

i
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-'( _ : Y + Social Media focus
+ NZ Artists Magazine Advert with
: !& = sample

}-.'

Social Media Giveaway
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360 campaigns : NZ example

Liquitex Fovring Medium Extension Launch of pouring medium + winton
Customer EDM Adtists' Newsletter EDM Dropbox Digital Assets Social Media Focus new colours with full 360 COmpOignS :
~ = i Q el * NZ Artist ambassador trial packs
- : S + NZ Sampling
Neskelar *»6 2 =D « Artists’ Newsletter EDM
Ra - 7« & = + Social Media focus
e s o=@ - « NZ Artists’ Magazine Advert with
sample
NZ Artist Magazine New Products

.-“_;i':ﬁﬁzduﬁcfs 4

NZ Artist Magaozine Advert

Launch Plan 2021

* NZ Artist ambassador tria
packs (June)

Media focus (June)

media Giveaway with

paid ad (June)
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360 campaigns : IRELAND example

ART MIATERIALS WINTON OIL COLOUR PROMOTION

WINTON OIL COLOUR m
20% OFF SAfE
B ¢ 4

N ~ Save on all
Winton Oil Colour
20% O

SHOP NOW

* 20% Off 37ml Oil Colour ranges during 2 weeks in
June

* Emailed database of 13,616 recipients

* Featured on Home page of Art Materials Website

* Promoted on Facebook and Instagram

Email campaign results

® 220° e . ::::: /, 2
* ;144 x -
colart

11 August, 2021



iixji; : ‘siiiii] liii--lzgaa
N P .ﬁ BASICS.
) ACRYLIC

h | ligmitex
BASICS-
ACRYLIC

+000 000

Shopping guide
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liaitex

BAFICS.
ACRYLIC

INStQ: Reach 25K. 6k
views

+ 40 % volume
during the campaign in
June

Emailing
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Twitter
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Web Banner

Landing page
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Local social - retail

Posts
150 122
102 103
100 84 %0
——
50 R <
1
0 =+ &
Jan-21 Feb-21 Mar-21 Apr-21 May-21 —
Posts
ligmitex
it
Engagement (K) Reach (K)
z;’ 29 20 L 1000 :
11 12
N I . l l . e 129 185 168 V)
0 o . N ] | |
Jan-21 Feb-21 Mar-21 Apr-21 May-21 Jan-21 Feb-21 Mar-21 Apr21 May-21
mEng m Reach

Source Meltwater
Tracker only includes a few retailers for the moment, we are
building and adding regularly
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WC Influencer campaign May -June

In progress:

- 88 posts

+ 33K engagement
» 292K reach

Owerview Performance

28

3 Maria Paula Pérez
o b Alinailustrag}
’ Ivan Cruz | artista
&: macky @

0'1 Mika Térénen

a Wnniocrpatop Cawa ...
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Roundabout Bunn)
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Eng. Aate ~

32.8K 2.06%

291.6K

$173.9K

2K

—
&

[

LX program
Asia / Direct to
retail

UGC (UAE/
Australia
example) + UGC
local insta
Engagement
rate (Russio)
Content posted
Competitors
landscape

BUT use of
Brands monitors
in Meltwater
Sharing reports
with countries
and challenging
them
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Influencers campaign

REACH (K) 12RM
35 000

30 000 —

25 000
20 000
15 000
10 000

5 000

sept-20  oct-20  nov-20  déc-20  janv-21  féwr-21 mars-21 aw-21 mai-21

Source Meltwater, tracker only includes 15 campaigns/ countries
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International B2B portal

(R s—

WELCOME TO THE COLART INTERNATIONAL PORTAL

HOW TO GUIDE WINSOR & NEWTON HUBS

|~
<.

Colart Sustainabifity Elephant Online Art Colort Group Leadership
Report 2018-2020 closses Teom Webinor
3 L
P

On a mission to cut single
uae plastic
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Local insta pages SHARE OF VOICE
ocsl W Pag MAY 2021 (SOV)
0oCca mstagram pages

déc-20 jam-21 féwr-21 mars-21 awr-21 May-21

.| Interactions @

This Vear  Agaregeted by Month COUNTRY May-21 TARGET
. s AUSTRALIA 30 30
NZ 2 2
a5k RUSSIA 21 30
i ARGENTINA 27 27
oo TURKEY 3 10
£ COLOMBIA 16 20
s PERU 7 10
. TOTAL 111 129
Jan 2021 Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021

colart 1t August, 2021 13



eLearning

colart

COMPLETION
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Liquitex focus
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+000 000

Shopping guide
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liaitex

BAFICS.
ACRYLIC

INStQ: Reach 25K. 6k
views

+ 40 % volume
during the campaign in
June

Emailing
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Web Banner

Landing page
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360 campaigns : Chile example

PLAN DE DIFUSION

Acrilicos y
complementos

PREFIERE NOESTROS CANALES BISITALES
ey @ (3 % B
e =

Se potenciara durante las
campaiias de artes y
manualidades a través de una 2
caluga especial con link al sitio Acrilicos

Marcadores

| SLIDER: |
I Banner principal 1
! rotativo alusive a la !

marca durante el mes !
| del arte (Sep-Oct) H

i
1 MEGABANNER:
! banner alusivo a las

: novedades de Liquitex,
| acciones de la marca y
| activaciones con link

| directo a los productos
1

| Esta semana “Taller

! Liquitex”

colart

oo

, m B« :

’!A R
@ikreolor

PAID MED

anunces - Comprar liguitex

Ptra
2 Bes

Se realizara una inversion digital
en Google y Facebook Ads con
objetivo de conversion y trafico al
sitio web para lograr tener un mayor
e alcance y transacciones de los

— productos (Sep — Oct)

- BARNLZ ULTRA BRILLANTE 237ML LIQUITEX

ey

ottt En promedio se reciben
, PRODUCTOS: mas de 2.012 clics

| se agrega video H mensuales en los banner
| Z:GI'IUC:::SS'E‘ ssode ! web de los cuales el 2.21%
: ‘c:pmd“mi : compra algunos de los

productos asociados.

I lismitex.

aC

1 vez al mes se
potenciara la marca
en la comunicacién

de MartesdeArte

Art Stgo, es una feria de artes
que lleva mas de 8 afos
invitando a mas de 200 artistas
chilenos a exponer sus obras
para el publico asistente.

Su  objetivo  principal  es
democratizar el arte a través de
apoyo de la venta de obras y en
su version digital, acercar la
tecnologia al mundo del arte.

En su versién digital 2020 se :
recibieron mas de 50 mil visitantes |
en el sitio y el alcance por redes !
sociales fue de mas de 25 mil !
personas durante el evento. :

Durante los meses de
junio a octubre se
realizaran diferentes
talleres en vivo
(Live) con nuestros
embajadores.

I liuitex

Demostraciones de
productos, su
aplicacion, técnica y
caracteristicas a
destacar por nuestros

Contenido audiovisual, ya
sea del banco de imagenes

de Liquitex como creaciones
de nuestros embajadores.

embajadores.

I lismitex,

PRESENCIA LIQUITEX

]

ART STGO
OTONO/INVIERNO

banner y logo en
toda la plataforma
del sitio

Demostracion de

productos Liquitex

(talleres y concursos)

liquitex

B8

ART $TGO
PRIMAVERA/VERANO

Lanzamiento de

Inscripcion para

Arte en vivo by
Liquitex.

Desarrollo del evento

Arte en Vivo by Liquitex.
Galeria NAC el 2 y 3 de diciembre.
-transmisién en vivo via streaming
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Homecentre, Colombia

\\l/

—
ZI(\ HOMECENTER

Part of the SODIMAC
Group

CON FOCD EN LA OMMICANALIDAD

. &’

Arts, Crafts
and Hobbies

8.448 EMPLOYEES
718.000 HOURS OF
TRAINING

colart
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