
Halloween: Preliminary Highlights



Overview

• Campaign Timings, Creatives & Assets

• Consistent Activation across Channels: Focus on Amazon & D2C

• Preliminary Results 



Activations & Digital Touchpoints

Campaign timeline & key distribution channels

From September 15th: Consideration, awareness and 
inspiration
From October 1st: Consideration and conversion
October 15th to 31st: Conversion focus and budget 
ramp up to catch key last two weeks 
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Campaign creative hook:
‘Bring Halloween To Life’



Activating the campaign digitally
Main banner & category/inspiration tiles to drive the Snazaroo universe

Main banner showcases
the campaign hook &
visual theme taking into 
consideration both
our Demographics:
Parents/Kids & Adults

Continue with the
campaign’s visual style 
through rectangular and 
square tiles that drive 
categories, highlight key 
USPs and promote our 
Halloween hero
products



Amazon UK/ES/FR…

Campaign Social & Email asset examples
With the customer journey  in mind we aimed to keep the visual style of the campaign 

cohesive throughout all channels. For this we used the campaigns key elements: gradient 
background, campaign colours and black silhouettes consistently in our social and email 

assets, for both the Parents/Kids & Adult demographics.



Free Downloadable Guidebook

As part of Customer Lifecycle Management (CLM), we created a free Guidebook which users can 
download after signing up to our email list. Using the Halloween 2021 campaign visual theme, the 

guidebook features 3-step face painting guides for kids & adults, face charts that users can print or use 
online as well as CTAs with links to our products… Blending the offline and online experience of 

Snazaroo!

• Web layer sign up conv. rate: 5.1% 
(avg. for Snazaroo is 3%)



New Kids Video Tutorials

We also created new Halloween Kids tutorial videos, taking into consideration the SEO-driven face paint 
content gaps. These videos showcase the use of our key Halloween products, highlight easy techniques

that parents can use at home to recreate these looks, in 3 easy steps.



Campaign videos: Advertising & Inspiration

Video to play

In addition to tutorial videos, we also created Halloween 2021 campaign videos to use across 
retailer brand stores, Amazon and social media, both organically and through advertising.

The videos follow a specific storytelling flow, which allows us to really ‘Bring Halloween To Life’. 
Here’s an example of a campaign video:



Influencer Campaigns
Total campaign performance for Parents/Kids & Adult for period 15 Sep-26 Oct

PARENTS & KIDS CONTENT SNIPPETS ADULTS CONTENT SNIPPETS



EMAIL & CLM

For the period of 15th Sep – 28th Oct 
the traffic that is arriving to site is far 
more qualified than last year. Vs last 
year:

• Users spending 151% longer on site
• Conversion rate up 141% 
• # orders up 91%
• Revenue up 46% 
• 106% increase for total subscribers

PAID SOCIAL

• Total Clicks +227%
• Avg CTR (traffic only) +1405%
• Avg CPC (traffic only) -87%
Top Performing Content:

Paid Social activity thus far is showing impactful 
results, with great performance across key KPIs, 
showcasing that the traffic that is being 
generated is very qualified.



Amazon Focus and Activation



Amazon Activations & Encouraging Results 
Across Geographies

UK US SPAIN



Optimised Amazon Images: Drive Click Through and 
Communicate Key USPs across our key segments

Young Adults / Face Paint Enthusiasts Creative Parents & Kids



Optimised Product Listing Content 
to Drive Organic Search Rankings and Conversion  



Sponsored Advertising to Drive Brand 
Awareness, Consideration and Conversation 

Desktop Amazon App



Best Selling SKUs across Toy, Face Paint and 
Arts & Craft Categories



Amazon 3P Test & Learn

• £28k total retail sales
• 2031 units sold across kits and palettes and sets 
• Huge success of the Halloween kits: 1622 kits sold and sold out on 28.10.
• 4 star ratings on Amazon for Kits

ASIN Product Name 
Units Sold 
YTD 

Product Sales 
YTD 

B099FDQWDR Animal World Palette Kit 121 £1,538.88 

B099FCGPTX Unicorns Palette Kit 102 £1,270.10 

B099FCBVVD Dragons Palette Kit 80 £1,013.45 
B099FGH67N Halloween Palette Kit 1622 £21,896.19 

B00BOR256U Princess Gift Set 34 £679.78 

B00AQS0GJQ Custom Palette 72 £2,231.28 

  2031 £28,629.68 
 



Direct to Consumer: 
Snazaroo Brand Site Activation



Snazaroo Website
Presence of consistency in campaign visuals throughout the site on

homepage, new navigation bar, bundles landing page



UK E-Com Halloween Activities
Promotions

• Early Halloween Sale Access 27th - 3rd Oct

• Vodafone Very Me Halloween Campaign 15th Oct

• New Halloween Bundles Offers 19th – 31st Oct

• Free Next Day Delivery in UK Mainland 21st –

28th Oct

Top Sales Driving CLM Activities: 

• CLM welcome offer, Cart Recovery, Halloween 

Welcome, Kit Spotlight, 15% off promo

Traffic Driving:

• SEO, Paid Social and Paid Search (Google)

Sales Increase Total OrdersTotal Site Visits

+107% 1,02297K
Conversion Rate

6.5%

Vodafone Campaign Paid Ads on FB  IG and GoogleEmail Campaign



Retail Activations

Brand Page

Homepage Banner

InstagramYoutube Tutorial



Retail Activations

Brand Page

“Ideas”Blog

Video Tutorial

Instagram



Preliminary Results: Sales (29.10 YTD)

Overall Sales (exc. DTC)

• £1.62 Mn globally in September & October → +47% over Sept/Oct 2020

Amazon – Net Sales

• £691k globally in September & October 

→ +63% over Sept/Oct 2020 and +5% vs 2019

• £407k on Amazon.co.uk alone in September & October 
→ +652% over Sept/Oct 2020 and + 51% over 2019

• £28k Retail Sales from Amazon UK 3P account  

• Outlook for the full year: £1,016k (excl.3P)                                                                 →
+£320k vs 2020 and +£274k vs FC1 (59% of the revenue is from the UK)

D2C Sales

• £28k sales from 15.09 till 28.10 (excluding Vodaphone)

• £52k sales from Vodaphone VeryMe Halloween Collaboration 




