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W&N WATERCOLOUR & GRAHPIC ART CAMPAIGN




Winsor & Newton activation

360 Watercolour & Graphic Art campaign

The Journey - welcome
aboard

Traveling has always been o
great source of inspiration. Taking
notes and sketching plein

air, watercolouring - leaving the
immediate impression on paper
has been a great way to not only
preserve memories but also
communicate adventures and
discoveries with friends and family.

During the past months

and years, we have

found ourselves confined to @
limited radius. Our hearts and souls
longed to reach out to new
adventures and places to
discover.
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Where do you want to go

Retailers were invited to join us on a
digital and sustainable campaign,
allowing them to invite their hobby
audience, travelling along with us
together with a local influencer, the
host of the trip!

We joined forces and strengthened
communication by leveraging, own,
influencer and retail media to attract
new consumers, raise awareness
and engagement and grow sales of
Winsor & Newton Watercolour &
Graphic Art materials to new and
existing consumers.

360 campaign

Timing of the
campdaign:

May /June - Sept / Oct
2022

5 December, 2022
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Promo
alignment
for
conversion

NPDs

Social
media

Educational
programm
for shop
staff Dedicated
emails
Home
page
banners
Website
updates /
branded
landing
pages

RETAIL LINKED TO DEDICATED INFLUENCERS

Poland
+ Empik & Samanta Lesiak
+ Theme: Flora, Sunset, Childhood, Colours of the city
« Timing: 27.05 - 30.09
+ Paper Concept & Katarzyna Kmiecik
+ Theme: Google Maps locations
« Timing: 0106 - 30.09
+ Papiernik by Empik & Zenja
+ Theme: Postcards from Krakéw, Wroctaw, Warsaw and Gdarnsk
« Timing: 0106 - 30.09

Sweden

* Panduro/kreatima & Kajsa Wallin
+ Theme: A journey through Nordic celebrations and traditions
« Timing: 16.06-03.11

* Pen Store & Lise Hellstrom
« Theme: Sweden staycation
« Timing: 25.05-31.08

The Netherlands

4 parties linked to an aligned agenda of publications, promos and activations
« Gerstaecker NL, Julia Henze, Urban Sketchers NI, Art Inspirations NL
+ Theme: Winsor & Newton The Journey
« Timing: 27.05 - 1510

Germany

+ launch of curated Rabi Alieva x Winsor & Newton PWC Set together with retailer
Gustavson webshop.



Clear objectives and metrics to get the best out of the campaign

Objectives

Acquisition & Awareness

« Attract new customers to the
brand

+ Raise awareness and encourage
trial of NPD

Engagement & Education

« Branded and local content for
storyteling and engagement

+ Use USPs as point of
differentiation for educational
purposes

Sales & Conversion
+ Grow sales to new and existing
consumers

An objective of the intricate
collaboration with Gerstaecker NL
was to get more involved with
Gerstaecker Germany.
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Poland
Results Empik z;%i:‘r;i: I():g‘r)::rept
Total Newsletters sent - 3 dedicated 6 dedicated
Total amount recipients - 3588 87,528
Average Open rate % - 35% 24,9%
Click rate = NA. 0,5%

Product page / landin
page — 9 1 productpage 1productpage 1productpage

Ccampaign banners on 4 (1 per month) 4 (1 per month) =

website

Total number of views -NA 495 545
Social media posts 71G %2 (€] 8IG+1FB
Average reach per post 16,7K 36 K 176 K
Average Engagement NA. NA. NA.
Instagram stories 20 15 45
Average nr of views 56 K NA. 15 K

*NA. - metrics not provided by the retailer

Sweden
Pen Store Panduro
, 12
69,602 7213
40% 44%
A 5.17%
4 F|)c(4]rggdeirswg 1landingpage
208 3608
)i 41G
38 K 14k
NA NA.
> 44
NA NA

Netherlands

Gerstaecker

5 dedicated
+ 1 mention

210,000
13,78%

22,87%

1| campaign page,

1 NPD article page

3052
191G /16 FB
691

4,45 %
43

NA.

Germany

Gustavson

1 dedictoed
+ 3 mentions

1 landing page

NA.
31G

2 |G Livestreams

43 K
NA.
NA.

NA.



Influencers

Alignment across all NE markets on Campaign Theme and approach

407 Total posts, stories & reels

14 Live sessions

7/ Influencers involved

2% Total average engagement posts
149M Reach

10 stories including CTA links

Samanta Lesiak (92,83K). Lise Hellstrom (216k)
Average Reach - 48K Total posts - 9
Average Engagement - 56K per post, Average Reach - 1k

Average Engagement - 0.47%
Zenja (9,6 Ky
Average Reach - 2K

Average Engagement - 288 per post Kaisa Wallin (516k)

Total posts - 8

Katarzyna Kmiecik (151 K) Average Reach - 7k
Average Reach - 147K Average Engagement - 0,72%

Average Engagement - 14K per post

colart

H#WINSORJOURNEY
- 633 posts,
434K likes
- 18K comments

« 162 Instagram mentions

The Netherlands

Germany

5 December, 2022


https://tinyurl.com/SamantaPage
https://www.instagram.com/zenjablog/
https://tinyurl.com/KmiecikIg
https://www.instagram.com/inkandlise/
https://www.instagram.com/kajsawallin_art/
https://www.instagram.com/julia_henze/
https://www.instagram.com/rabi__rabi/

Kolomlabe| -7

2019 2020 2021 2022 2019 2020 2021 2022

181,509 245,493 203,624 188,660

59325 43,709 64720 57,748 -11%
19%

-

86,599 93,944 100,063 80,649 -19% 7%
______

colart 5 December, 2022




Key takeouts sales numbers

with 2019 as reference as both ‘21 and ‘22 were impacted by Covid

+ Results show significant positive development in the categories included in the W&N activation @campaign
partners

+ Non campaign partners Amazon and Bauhaus benefited the engaging content by local influencers and show a
positive development due to the total W&N Watercolour and Graphic Art assortment offered and online
opportunities

+ The decision to peak the campaign in the slow summer months resulted in maximum visibility (less to no competition as
competitors did not invest in campaigns during these months)

» Promarker demand cannot be controlled and driven with current budget and resources: forces out of our control

+ Due to current political situation, all brands are facing challenges. Less is spent on consumption resulting in weakened
marketing activity by our competitors, strengthening the effective degree of our campaign.

+ Digital competence and efforts delivered, resulted in acquisition of new agile online retailer (Gustavson), others
others were inclined to add more products and branded landing pages (Penstore)



Standing out is the added value for the consumer through high quality content provided by influencers using exclusively
Wwinsor & Newton materials for increased brand trust with hobbyists.

Due to cuts in budget, we were not able to carry out paid advertising. As a result, we missed out on addressing and
gaining new consumers, the main source for growth.

Newsletters:

+ Large sulbscription audience

« Poor page views due to links at the end of the feed

« Opportunity: better positioned links in the header, or as high up as possible

« Using only retail channels, we're limited to rely fully on the commitment and agenda from the retailer

Social media:

+ Huge reach achieved through campaign postings

+ Unfortunately, trackable links distributed via the influencers did not perform as well as projected

+ Resulting in missing 360 customer journey

+ Influencers that were hired for the first time to collab with our brand lost followers

 Credibility suffers for both, brand and influencers when only teaming up with influencer for one campagn.
+ opportunity: ongoing branded collaborations

Landing page:

+ Engaging branded landing/product pages were created for all retailers taking part in the campaign

« Brand experience was strengthened with potential to grow further

« Opportunity for strong call to action

« Without local language micro-sites, we rely fully on the commitment, agenda and analysis from the retailer.

Influencers:

+ Seven influencers were linked to seven individual retailers

+ Beautiful content was generated and posted on influencer and retail channels: livestreams, step-by-step guides, reels,
tutorials and interviews

+ Some influencers did not perform as well as projected over time

+ Opyportunity for better scheduling of posts and funnels

colart



360 Campaign channel
strategy

For future activations, a 50 / 50 channel

strategy is required:

« campaign landing pages via the
retailers

+ and one on our local microsites
allowing us far more control over the
adjustments.

By setting up activations this way, were
not doing the promotion for the retailers
that might potentially lead to sales for
other brands but lead the traffic to our
own campaign landing page and
gradually optimize based on the data
that is gathered on a regular basis.

Important here is that we will gather
and own all the data and insights that
can benefit future activations.

As an dlternative to local e-comm, links
to retailers websites need to be
included!

colart

For 2023, were aming for 12 month
branded visibility, by setting up small 360
retail activations that support monthly /
quarterly promos. Ideally using following
channels:

Acquisition & Awareness

+ Online banners via the Google Display
Network targeting relevant topics, interests /
affinity, custom-intent and in-market
audiences. News feed and stories ads on
Facebook and Instagram targeting relevant
users.

Engagement and Education

+ Branded & influencer content through retail
channels, by offering tailor-made toolkits,
aligned with promos and category focus

+ Continued collab with influencers through a
material order subscription (part of
compensation)

+ (better) Use of shop staff training programs

Sales & Conversion objectives

+ Google (Ads) Search campaigns targeting
highly relevant purchase intent keywords and
Retargeting campaigns via Google Display
Network, Facebook and Instagram Ads.

SUMMARY

For future campaigns there's need to integrate a 360 campaign
channel strategy so all objectives are covered with different
types of campaigns. This will benefit the (top of mind)
awareness (outer circle), engagement and conversion.

Standard reporting templates are needed per activity so there is
a single source of truth and everyone is looking at the same
data to make conclusions and extract learnings for future
campaigns / activations.

Look into the Youtube possibilities by creating a synergy effect
between Social content such as Instagram livestreams teasers
and the actual Livestreams on Youtube. This synergy effect can
also be achieved between social and landing page pageviews.

Well optimised landing pages for future activations with above
the fold the most important information including call to actions.

Need to make more use of owned channels side by side with
the retailers' channels. This will allow us more control over
content and gather more data for insights. Besides that, paid
promotion for owned channels is a lot easier.
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Sweden

Pen Store / Lise Hellstrom

1 June - 31 August

Influencer Lise Hellstrom

231 K followers

SoMe

3 IG posts
60 |G stories
6 1G reels

Retailer Pen Store
15.9k followers

Website

4 landing pages:

|G challenge (no longer active)
Lise Interview

Step by step guide postcard
Lises favourite products

SoMe

2 Ig posts

27 g stories (campaign
stories + new product
intake)

Newsletter

2 newsletter mentioning
the campaign
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Feedback from Pen Store

Join the challenge

Win amazing peeducts from Winsor&Newton

To

How to enter

« Pick your favourite spot that you want 1o portray
* Use vour Winsor&Newton material and paint vour favoruit spot! You can us

SR

o=
Wi }’\S()I(
NEWTON

We started the campaign together with Penstore with an uncomplete portfolio in the GA/WC

category. A few weeks into the campaign we managed for Pen store to take in a large amount of

missing products, in which they promoted on their IG. These products sold out within a few
days/weeks. So much that we had to stop promoting them in stories.

Lise was very easy to work with but unfortunately, she did not convert very well, especially not via

her discount code.

The period was not optimal for Pen store as they had to work during the holidays.
Too many activities for too long over a short period for Pen Store.

@ inkandise & WN v
vav ?
v%; g
) R !
0 s100).° o ooy
ezl s/ 7 Eb\wu
[— 2" "ﬁ-’l.\;ﬁinﬁ
— MNEWTON"
Winsor & Newton D\‘mﬂmm
Colowr Pencils
Box of 50 colours &
< SHOP NOW & NEW I
5 December, 2022 12



https://www.instagram.com/inkandlise/
https://www.instagram.com/penstore/
https://penstore.se/winsornewton-challenge?utm_source=facebook&utm_medium=organic&utm_campaign=story
https://tinyurl.com/liseinterview
https://tinyurl.com/tutoriallise
https://tinyurl.com/lisefavourite

Sweden o=

Panduro/Kreatima / Kajsa We ==
Influencer Kajsa Wallin R '
521k followers T
Social channels = e ’
8 IG posts vaQv S ——
63 IG stories o

Retailer Panduro/Kreatima

951k followers + 3.6k followers

@By sarah_483 Acceptabelt att skramma livet ur folk @R@
a

Social channels

4 1G posts
46 IG stories
®QvY
Har du seft all vi ger 0ss ut pd en konstresa tilisammans med Winsor & .
. Newton? Det ar én spannande digital 1ard genom svenska traditioner och

WebSIte Arstider. Reseledare ar Kajsa Wallin, kand for sina underbara magska o
- . sagofigurer, och du hanger med pa resan genom att fo4a 0ss pd Kreatln]a T o ooy D 8“’,’" C
1 landingpage Instagram Wi+ Vit St it

@k hn_art i med @ @

och @panduroofficial En digital konstresa

Newsletter  —
12 ‘ !

WINSOR
NEWTON"

Feedback from Panduro&Kreatima

Panduro really enjoyed the collaboration together with Kajsa. She created great content
that was very much aligned with what Panduro and Kreatima is currently offering on their
SoMe. HOwever, her SoMe reach and engament did not fully meet the expectations that
they had hoped for during the campaign. Nevertheless she created great content that
Panduro and Colart will be able to use in the future.

COICIr'I' 5 December, 2022


https://www.instagram.com/kajsawallin_art/
https://www.instagram.com/panduroofficial/
https://kreatima.com/sv-se/wn-konstresa

Sales results Panduro 16.06-03.11.2022

Sales in

Sales Kolomlabels e

Rijlabels -T| 2019 2020 2021 2022
BLEEDFROOF FAPER 4968 BB25 6841 9,446
CALLIGRAFHY INK 2,188 2500 2,141 797
COLOUR PENCIL 8702 3979 6422
COTMAN SYNTHETIC BRUSH 16,022 17,065 21,107 20,551
COTMAN WATERCOLOUR 98,401 114,658 51534 38,160
DESIGMNERS GOUACHE 4,846 11,259 15577 11,268
DRAWING INK B69 725
DRAWING/PASTEL PAPER 386
DRAWING/SKETCHING PAPER 364 BO2 725 665
GOUACHE COLOUR 1,342
GRAFHITE PEMCIL 2840 1,799 3,735
MEOMN MARKER 75 784 218
PREMIUM WATERCOLOUR COLD PRESSED 11,141 10,357 118
PROFESSIOMAL WATERCOLOUR 23,648 40,280 53,360 48,138
PROFESSIOMNAL WATERCOLOUR RGH PRESSED 316
PROFESSIONAL WATERCOLOUR ADDITIVES 3,261 4,178 3957 3,233
PROFESSIONAL WATERCOLOUR COLD PRESSED 2,193 1967
PROFESSIONAL WATERCOLOUR HOT PRESSED 118
PROFESSIOMAL WATERCOLOUR SABLE BRUSH 102 596 2,101 1,111
PROFESSIONAL WATERCOLOUR SYNTHETIC BRUSH 3,641
PROMARKER 92,411 183,932 7V0,Ba6 5B421
PROMAREKER BRUSH 4656 8144 7,430 7,344
PROMAREKER WATER 110 173 550 316
SCEPTRE GOLD 11 SYNTHETIC BRUSH 1,513 2,38% 6,001 3,094
SERIES 7 KOLINSKY SABLE BRUSH 1,123 2208 3,519 1,520
SKETCHING PEMNCIL 4,011 3,381 3,668
SUPER PREMIUM WATERCOLOUR COLD PRESSED 2435 1,689

SUPER PREMIUM WATERCOLOUR HOT PRESSED 506 74 147

SUPER PREMIUM WATERCOLOUR ROUGH 506 111

TEAR OFF PALETT 1,141 456
WATERCOLOUR COLD PRESSED 13,465 10,355
WATERCOLOUR PENCIL 3,749 658 9,883
Eindtotaal 268,334 429,424 274,470 247,081

COIGr'I' 5 December, 2022
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Publicera
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©

Publicera
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The journey has come to an end. Thank you @kajsawallin_art @wi...

K Kreatima

@thomasbjornberg @kajsawallin_art

K Kreatima

COMPETITION! Today's the start of our August Art Journey .. ...

K Kreatima

Make sure to follow @kajsawallin_art and her art journey this sum...

K Kreatima

COMPETITION! Today's the start of our August Art Journey Comp...

@ Panduro

Instagram

Inlaggsstatus

O Arkiverade
0 Arkiverade
@ Publicerat

@ Publicerat

Inldggsstatus

® Publicerat

Datum

2022-11-03 18:27

2022-09-08 08:53

2022-08-18 20:00

2022-06-17 09:35

Datum

2022-08-18 19:01

Gilla-markeringar

80

Gilla-markeringar

212

Kommentarer

Kommentarer



Information om fotoinlagg

Publicerat 2022-06-17 09:35

K kreatimaofficial

kreatimaofficial Make sure to follow @kajsawallin_art and her art journey this
summer, in collaboration with us at @kreatimaofficial @panduroofficial and
@winsorandnewton

Starting this Midsummer, all the way through October, Kajsa Wallin will take
you on a journey through Sweden, all translated into art with the use of
Winsor & Newton products.

Tag along at Kajsas profile - there will be several GIVEAWAYS and a
CHALLENGE!

#kreatimaofficial #kreatima #winsorandnewton #winsorjourney #winsorkajsa
#panduromyway

17 jun 2022
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Instagram

X
Inlaggets resultat
Qa4 D1 o []s
Interaktioner
8
Atgarder som utforts fran det har inlagget
Profilbesok 8
Upptackt
1485
Konton som natts
58% foljde inte dig
Foljer T
Réckvidd 1485
Intryck 1646
Fran profilen 1101
Fran startsidan 353
Fran hashtaggar 166
Fran annat stélle 26

Information om fotoinlagg

Publicerat 2022-08-18 20:00

K, kreatimaofficial

kreatimaofficial COMPETITION!
Today's the start of our August Art Journey Competition together with
brilliant artist @kajsawallin_art @winsorandnewton and @kreatimaofficial

We're challenging you to paint your best holiday memory for a chance to win
a beautiful wooden painters box filled with wonderful watercolor products
and materials from Winsor & Newton! @

HOW TO ENTER:

Post a picture of your watercolour painting on your Instagram account and
tag it with

@kajsawallin_art

@kreatimaofficial

@panduroofficial... Mer

18 aug 2022

X
Inlaggets resultat
Qs D2 o []7
Interaktioner
7
Atgérder som utférts fran det har inldgget
Profilbesék 7
Upptackt
1702
Konton som nétts
44% foljde inte dig
Foljer 8
Rackvidd 1702
Intryck 1902
Fran profilen 1124
Fran startsidan 681
Fran hashtaggar 82
Fran annat stélle 15



Information om handelseinlagg

Publicerades 2022-09-08 08:53

K( kreatimaofficial

kreatimaofficial @thomasbjornberg @kajsawallin_art

8 sep 2022

colart

Instagram

X

Inlaggets resultat
Interaktioner ©

7

Atgarder som utforts fran den har handelsen
Profilbesck 0
Tryck pa dekal 7
@thomasbjornberg 7
Upptackt ©
242
Konton som den har handelsen har natt

Intryck 246
Foljer 0
Navigering 226
Tillbaka 13
Framat 156
Nésta handelse 18
Har lamnat 39

Information om handelseinlagg

Publicerades 2022-11-03 18:27

K wreatimaoficial

Tha journay has
come to an end.

Thank you
frajszwallin act
fwinzorandnewton

for all the
beautiful drawings
and materisls ©

kreatimaofficial The journey has come to an end.

Thank you @kajsawallin_art @winsorandnewton for all the beautiful drawings

and materials ¥

3 nov 2022

X

Inlaggets resultat
Interaktioner ©

3

Atgarder som utforts fran den har handelsen
Profilbesdk 1
Tryck pa dekal 2
@kajsawallin_art 2
Upptackt ©
279
Konton som den har handelsen har natt

Intryck 279
Foljer 0
Navigering 258
Tillbaka 3
Framat 188
Nasta handelse 40
Har lamnat 27



Instagram

Information om fotoinlédgg &
RS e panduroofficial COMPETITION!
Today's the start of our August Art Journey Competition together with
brilliant artist @kajsawallin_art @winsorandnewton and @kreatimaofficial
Inlaggets resultat
ET—— We're challenging you to paint your best holiday memory for a chance to win
il Q212 D3 pa [J17 a beautiful wooden painters box filled with wonderful watercolor products
and materials from Winsor & Newton! @

Interaktioner HOW TO ENTER:
19 Post a picture of your watercolour painting on your Instagram account and
Atgarder som utforts fran det har inlagget tag I.t i :
@kajsawallin_art
Profilbesck 19 @kreatimaofficial
@panduroofficial
Upptackt as well as #winsorandnewton #winsorkajsa

11205

Konton som natts

Last day to enter is August 31, 2022.

panduroofficial COMPETITION! 6% féljde inte dig ALSO:
Today's the start of our August Art Journey Competition together with . v . .
brilliant artist @kajsawallin_art @winsorandnewton and @kreatimaofficial Foljer = The winner will be chosen and announced bV @kalsawa"m_an So make sure
. ; ; . to follow her profile for more details and also tons of inspiration and
We're challenging you to paint your best holiday memory for a chance to win Rickvidd 11205 i 2 2
a beautiful wooden painters box filled with wonderful watercolor products incredible artwork! She is such a talent! ..
and materials from Winsor & Newton! @ Intryck 11784
HOW TO ENTER: o Fran startsidan 10 284
Post a picture of your watercolour painting on your Instagram account and
tag it with Fran profilen 1054
@kajsawallin_art
@kreatimaofficial Fran hashtaggar 219
@pandu... Mer #panduromyway
i Fran annat stélle 227
18 aug 2022

Mindre

colart



Instagram

Information om fotoinlédgg &
RS e panduroofficial COMPETITION!
Today's the start of our August Art Journey Competition together with
brilliant artist @kajsawallin_art @winsorandnewton and @kreatimaofficial
Inlaggets resultat
ET—— We're challenging you to paint your best holiday memory for a chance to win
il Q212 D3 pa [J17 a beautiful wooden painters box filled with wonderful watercolor products
and materials from Winsor & Newton! @

Interaktioner HOW TO ENTER:
19 Post a picture of your watercolour painting on your Instagram account and
Atgarder som utforts fran det har inlagget tag I.t i :
@kajsawallin_art
Profilbesck 19 @kreatimaofficial
@panduroofficial
Upptackt as well as #winsorandnewton #winsorkajsa

11205

Konton som natts

Last day to enter is August 31, 2022.

panduroofficial COMPETITION! 6% féljde inte dig ALSO:
Today's the start of our August Art Journey Competition together with . v . .
brilliant artist @kajsawallin_art @winsorandnewton and @kreatimaofficial Foljer = The winner will be chosen and announced bV @kalsawa"m_an So make sure
. ; ; . to follow her profile for more details and also tons of inspiration and
We're challenging you to paint your best holiday memory for a chance to win Rickvidd 11205 i 2 2
a beautiful wooden painters box filled with wonderful watercolor products incredible artwork! She is such a talent! ..
and materials from Winsor & Newton! @ Intryck 11784
HOW TO ENTER: o Fran startsidan 10 284
Post a picture of your watercolour painting on your Instagram account and
tag it with Fran profilen 1054
@kajsawallin_art
@kreatimaofficial Fran hashtaggar 219
@pandu... Mer #panduromyway
i Fran annat stélle 227
18 aug 2022

Mindre

colart



Instagram #winsorkajsa — 32 inlagg
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Kreatima.com

\
l“isa Wallin

Vem &r Kajsa Wallin?

panduro  Kreatima

¢ /
§ by pandur (
Kreatitia il E 8z
¥ Registrera

Véra produkter ¥ Nyheter Ve ark Erbj i Lilla k a Kontakta oss Oppettider Presentkort Inspiration

WINSOR
NEWTON"

Fo6lj med oss pa en fargstark och inspirerande resa!

En sommar med efterlangtad ledighet ligger framfér oss. Tilloringa sommaren i sallskap av din favorithobby och
platserna du dlskar. Vi beger oss ut pd en digital konstresa tillsammans med Winsor & Newton. Reseledare ér Kajsa
Wallin, en svensk konstndr kand for sina magiska sagofigurer.

Under resan blir det flera giveaways i form av valfyllda mélarvaskor frén Winsor & Newton. Dessutom kommer vi att hélla
en tavling dar du kan vinna fina priser. Vi ger oss i vag under midsommarveckan nar ljuset ar som hérligast och avrundar i

november nar héstmorkret séinker sig.

Héng med pa resan och f& den senaste informationen genom att folja oss pd Instagram: @kajsawallin_art
awinsorandnewton @kreatimaofficial och @panduroofficial.

colart

Enaan Tl

v o |
W aby Vi Wt Tt e serte
12990k 2ot 20920k1 P

Kalender for konstresan

Septamber Folkicre &

Oktobar & november Halicwsentema, i har aru en oheaway

Sa& hér deltar du i véra giveaways

magaka vazan-toms, vra forsta gecways

W by S Tromap, Yo

5990kr



O All Users
100.00% Pageyview

Explorer = Navigation Summary
Pageviews v V5. Selecta metric

© Pageviews

Kreatima.com

« 3270 besOk pa sidor relaterat till "wn-konstresa”

« Varav 1972 besokare som kommit fran nyhetsbrev

Jun 1,2022 - Nov 22, 2022

Day Week Month &4 o

Page

colart

Campaign Pageviews + Unique Pageviews

3,608 3,270 00:02:15

Avg. Time on Page Entrances

2,060

j Advanced Filter ON

Bounce Rate

86.96%

% Exit

Page Value

65.71% SEK 0.71



Kreatima.com - "W&N akv”

Winsor & Newton Akvarell

All Users
10 Product Revenue

Explorer

Summary Shopping Behavior

Select a metric

Product Revenue ~  VS.

® Product Revenue

152’1 forsaljning under Jun-Nov

Ao

Jun 1, 2022 - Nov 22, 2022

Day Week Month | 24 <%

Primary Dimension: Product  Product SKL

Secondary dimension: Product Brand ~

Product

1. WEN akvarell Cot.Blue Box 12hp
2. WA&N akvareliblock 300g A3

3. WA&N akvareliblock 300g 23x31em
4. W&N akv 14m| French Ultram

5. W&N akv Sml Cobait Blue

6. W&N akv 37ml| Quinacridone Gold
7. W&N akv 5ml Neutral Tint

8. W&N Akvarellblock R 300g BS

9. WA&N akv 14ml Aureolin

WEN akv 37ml Burnt Sienna

COltzl I

July 2022 August 2022

uct Category (Enhanced Ecommerce)  Product Brand

Sales Performance
Product Brand
Product Revenue

SEK 152,373.55

(not set) SEK 6,589.15
(not set) SEK 4,424.40
(not set) SEK 2,086.53
(not set) SEK 2,027.18
(not set) SEK 1,736.31
(not set) SEK 1,559.39
(not set) SEK 1,515.64
(not set) SEK 1,441.44
(not set) SEK 1,404.22
(not set) SEK 1,398.80

4.32

+ Unique Purchases

2,042

20

25

18

23

24

September 2022

Quantity

2,137
20

26

23

27

October 2022 November 2022

[ Advanced Filter oN x et (B O[Z|%]
Shopping Behavior
Avg. Price Avg. QTY Product Refund Amount Cart-to-Detail Rate Buy-to-Detail Rate

SEK 71.30 1.05 SEK 0.00 65.25% 15.90%
SEK 329.46 1.00 SEK 0.00 12.29% 1.88%
SEK 17017 1.04 SEK 0.00 8.54% 7.62%
SEK 109.82 1.06 SEK 0.00 8.26% 8.26%
SEK 88.14 1.00 SEK 0.00 13.89% 21.30%

SEK 64.31 1.12 SEK 0.00 18.57% 34.29%

SEK 173.27 1.50 SEK 0.00 8.06% 9.68%
SEK 44.58 1.06 SEK 0.00 19.59% 32.99%

SEK 288.29 1.00 SEK 0.00 26.17% 3.36%
SEK 127.66 1.10 SEK 0.00 143.33% 33.33%
SEK 139.88 mm SEK 0.00 14.71% 13.24%



Branded newsletter during the Art Journey
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Overview

2022-v32-WN-tavling-Kreatima

Antligen ar det tavlingsdags!
(© 2022-08-1114:00 [{ Panduro 2018 2 Sofia Wernant

Normal newsletter

2021-v31-skissa-teckna-Kreatimamedlemmar

Konstnarsfavoriterna for att skissa och teckna

® 2021-08-03 1430 B Panduro 2018 & Sofia Wernant

Status
© Skickat

Status
) Skickat

Mottagore
7213

Mottagare
4422

Mottagare
7 565

Mottagare

3694

Levererade Oppnade Klick
99% 44% 4%
Levererade Oppnode Klick
9% 42% 2%
Leversrade Oppnade Klick
9% 39% 2%
Levererade Oppnade
99% 35%

Klick
3%

DK

NO



Lul Levererat

989%

7132 levererade

Agera

Totalt antal Sppningar

4998

Ll Levererat

985%

4372 levererade

Agerq ««»

Totalt antal oppningar

2.642

Lul Levererat

99,3%

9501 levererade

Agerg «+*

Totalt antal 6ppningar

5304

1%

81 mjuka studsar

Agera «++

Klickfrekvens (CTR)

517%

50 mjuka studsar

Agera ««-

Klickfrekvens (CTR)

2,58%

63 mjuka studsar

Agera ++»

Klickfrekvens (CTR)

197%

Hérda studsar
0,00%

0 hérda studsar

Agerg ++»

CTOR

1.7%

Hérda studsar
0,00%

0 hérda studsar

Agera ++»

CTOR

6,09%

Hérda studsar
0,01%

1 harda studsar

Agera s+

CTOR

5,02%

Okdnd status

0,00%

0 med okand stotus

Agera +++

Unik CTOR

8,36%

0,00%

0 med okdnd status

Agera

Unik CTOR

4,96%

6.00%

0 med okdnd status

Agera +++

Unik CTOR

4,06%

DK

NO



Layout

Kajsas favoritfarger fran Winsor & Gor oss sallskap pa var digitala konstresa
Newton
55 te | Foljer du var digitala konstresa?
Tavlmgsdags. Kajsa Wallin anvander framst Winsor & Newtons Professional, en
Vi startade lagom till midsommar nér ljuset var som harligast. Pa

akvarellfarg av hégsta konstnarskvalitet.
Instagram @kajsawallin_art kan du se aldre inlagg. Du kan aven félja
resan pa @kreatimaofficial och @panduroofficial. Det ar en spannande och
inspirerande tur genom svenska traditioner och arstider. Kajsa &r en

Fargen ar lamplig for etablerade f svensk konstnar med ursprung i Skane som arbetar pa heltid med sin
i konst. Inspirationen hittar hon i kdnslorna fran barndomen dar behovet av

Nu &r det dags for Kajsa Wallin att presentera tévlingen pa Instagram och
den 18 augusti kommer det forsta inlagget pa @kajsawallin_art.

Ta dina farger och bege dig ut pa ett harligt malaraventyr. | prispotten finns k = a1k 5
bland annat en vélfylld malarviska i tré till ett virde av dver 2000 SEK (!) _konstnarer med kravpa ;
men dven fina akvarellset fran Winsor & Newton. estandighet och ljusfasthet. Kajsa trygghet, karlek, nyfikenhet tillsammans skapar en fértrollande magi.
nvander framst fargen i tub, men
Vi vill utmana dig att mala ute i naturen, sa lat augusti bli manaden dar du | l((:len ﬁn\r/ls aver(lj J h?"t?clh . Folj med pa resan
hittar sknheten som finns i omgivningen néara dig genom att delta i a ;a(r)gp.chirnrsneen e:t;/ a_rnr::\;/ 'gr? —
akvarelltavlingen "Mala ditt sommarminne”. 3 o Vi '
malarvaska fylld av de farger och
2 ¢ o ' produkter Kajsa anvander fran o
Vi ser fram emot att fa ta del av ditt bidrag! Winsor & Newton. - .
Vi dlskar konst!
Tagga din bild med #kreatimaofficial och/ eller akreatimaofficial s& kanske just ditt

konstverk hamnar hdr.

Mer om tavlingen -
Till alla fargerna

Utvalda favoritfarger

kajsawallin_art kajsawallin_art kajsawallin_art kajsawallin_art
( : Always in kreatimas newsletters.
f f During the journey, Ichoose all of kajsas pictures with matchning products. Same function as
flowbox on site.
WA&N akv 5ml Neutral WA&N akv 5ml Transp. W&N akv 14ml Indigo WA&N akv 37ml
Tint Yellow 109,90 kr Alizarin Crimson Only pictures from TheBank and Kajsa W
209,90 kr

59,90 kr 59,90 kr



SE
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kreatima.comfsv-sefwn-konstresa/toviingsvillkor
kreatima.com/sv-sefwn-konstresa
kreatima.com/sv-se/varumarken/winsor-newtonfpage=1tsort=7&5erie=234, 258
www.instagram.com/kajsawallin_artf

kreatimo.comysv-se/we-are-panduro

DK
kreatima.com/da-dk/wn-kunstrejse/konkurrencevilkar
kreatima.com/da-dk/we-are-panduro
kreatima.com/da-dk/wn-kunstrejse
kreatima.com/da-dk/maerker/winsor-newton?page=1&sort=7&5erie=234,238

[[contact.external.module9_flow_id(3).ctaUrl]]

NO

kreatima.com/nb-no/wn-kunstreise/konkurransevilkar
kreatima.com/nb-nofwn-kunstreise

www.instagram.com/kajsawallin_art/
kreatima.com/nb-no/merker/winsor-newton?page=1&sort=7&Serie=234,238

kreatima.com/nb-no/we-are-panduro

Top 5 clicked linkes
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122

16

12

68
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15

1
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270

2
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193

24






Influencer GCtivqtions THE NETHERLANDS o7th of May - 15th of October

Alignment across WN Watercolour & Graphic Art campaign
1 Influencer Julia Henze
For a period of 4,5 months 4 parties shared an

: ialA AT Website
oll%ned agenda on publishing content , activites: . content related to campaign on website,
and promaos. newsletters, blogposts eg.
1. Retailer Gerstaecker, — - Social Channels
2. Influencer Artist Julia Henze, 3 4 W Vi \ + 22 posts andi28 stories on Instagram and
Lo Y ’ FB account

3. Organisation Urban Sketchers NL

. C + Many Insta stories with trackable links to
4. Local SoMe channel Art inspirations NL

Gerstaecker Webstore
« 3 articles for the USK website for which the
content is us
able for other markets as well

collaborated in taking the targeted

audience on a WN Journey. + 6 challenges on the theme of WN The @Julio_Henze

Acquisition & Awareness Journey for which we delivered prizes 12, 9 k Followers
I ' i A x = + 3 livestreams on Gerstaecker Instag, E i t Rat

a F’Qr 1S . ) + 1demo on USK event, 1instore workshop ngagement rhate

published promotional content e e 4%

anouncing the campaign via

fe. dedicated banners, webpages, Aderture is Calling )

newsletters, posts eg. Learnings

+  Working together with Julia was a good choice! Though her total following is relatively low, t
the engagement rate is high. Julia managed to keep on creating beautiful content driving the
campaign all the time.
+ Added value by high quality, in-depth resources and tutorials benefits Engagement and Education «
+ Julia's content is extremely suitable here to share across all markets as well and so part of the cor
collected and made available on The Bank and useable with other markets.
+ Beside all Julia's created content, the 6 challenges generated a lot of User Generated Content (UG
Showcasing W&N materials on social media, using dedicated hastags, which were a big help.
UGC contributed to our Brand's
Visibility as well in creating shareable content by all parties into which the audience could relate.

Engagement and Education
Publication of branded, inspirational,
challenging and educational
content as well an offline workshop
and USK event.

Sales & Conversion objectives

Aligned promos online and in print, ) « Julia was the perfect influencer to help align all other tiers within this campaign.

trackeable links in stories funneling :l'\:atch JU"‘E';S’e:GP'Of « It took some time before Julia got the flow of publishing trackable links and products leading into tt
into e campaign here!

webpstore, .

COIGr'I' 5 December, 2022 31


https://tinyurl.com/Juliareelreport

Influencer activations

Alignment across WN Watercolour & Graphic Art campaign

2 Urban Sketchers Netherlands

Website
+ dedicated campaign page + banner on homepage,
+ 3 article pages by Julia Henze

+ 5 interview pages on urban Sketchers. nl and upload of weekly WN USK

+ video' to a total of 25

Social channels

+ posts and stories + shared stories, + FB posts

Events

+ 3 USK events: 1 event wiith instore and online campaign presence,

3 Local Instagram Channel: Art inspirations NI

- Posts and shared stories on all published USK videos, Julia's Challenges,
upcoming livestreams
« Posts with branded content with links to W&N website

colart

WINSOR
NEWTON™ &

Gouache undercoats and a limited palette

leaves and peta \
WATERCOLOUR TIP

THE NETHERLANDS

's/
: |

Nederlan

1156 0567 01FT R9% REK RéS RULY OVI9 A97 03% 9335 1!5!

s8 x Aw

(119 B157 B3 6476 GLE 63K V635 WCO Bift T61 8605 16T

Julia Henze

HOW TO COMPOSE A STARTER SET
VIDEO

Urban Sgetchers

Julia Henze: Cotma

27th of May - 15th of October

WINSOR
NEWTON"

&
&

n Metallics in USK

WINSOR & NEWTON"
the Journey
URBAN

25 USK videos on USK website. Each week 1 video is published urbansketchers.nl

\

Post on USK NI Instagram account

ING A FRONT DOOR
LIVESTREAM

Posts on Art Inspirations NL

5 December, 2022
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[ ] [ ] [ ]
Retal I activations THE NETHERLANDS 27th of May - 15th of October

Alignment across WN Watercolour & Graphic Art campaign

In this campaign in NL there 4 parties aligned to a publication calendar on sharing online content.

4

Gerstaecker NL

Welbsite

+ dedicated campaign page + interview influencer
« Banner on Homepage

+ Dedicated newsletters

WINSOR & NEWTON

« Article page on Cotman Metallics the Journ ey
Social Channels 1 AN
* posts, stories, shared stories, N[

+ 3 livestreams

Instore

* instore workshop + livestream
*Hosting USK event participants instore with WN demaos, sampling, extra promaos
Sales

spromotions with WN materials online and in brochure

Banner on homepage webstore Gerstaecker

Learnings

1.

This was the first time we created a campaign of this length with including the summer months July and August as well first time to create a campaign
with 4 parties. Many learnings here about organisation, aligning, managing expectations and planning.

Attraction and engagement went well, but due to missing advertising thereach of outer circle audience was smaller which has impact on conversion
as well.

All parties created great content on websites though on social mediamostly the content by the influencer was shared too much 1: 1 which led to too
little differentiation and diversity to hold on to the public. Retailer should have posted more related branded content

Colart is very dependent on the retailer regarding the publication and ownership of content on website, banners e,g, as well the available publication
period. Would be good to have a branded webpage on retailer; s website which can be controlled better,

The aligning of multiple parties in 1 campaign works well in generating larger followships.

Focussing on 1 influencer for a longer period delivered muchartist's content on our materials and NPD which can be shared with all markets.

Retailer let us know the sales of W&N are one of the best in comparison to competitors (who didn't set-up such intricate campaigns) and is convinced
it helped a lot regarding sales and engagement. Many competitors had a much bigger drop in sales.

colar 5 December, 2022 33



Campaign Metrics

Alignment across WN Watercolour & Graphic Art campaign

colart

#winsorjourney

629

#winsorandjulia

177

#winsorandjulia_challenge

361

#winsorandjulia_challenge_1

79

#winsorandjulia_challenge_2

89

#winsorandjulia_challenge_3

78

#winsorandjulia_challenge 4

71

#winsorandjulia_challenge_5

80

#Winsorandjulia_win

30

1594

THE NETHERLANDS 27th of May - 15th of October
| Julia Henze | Gerstaecker | USK NL | Art Inspirations | TOTAL |
Instagram Posts amount 22 19 12 28 81
Total Reach 159.503 13.130 7.903 70.440 250.976
Total Views 174.961 3.171 8.713 131.625 318.470
Total likes 10.461 576 309 1.614 12.960
Engagement rate 4,05 4,46 0,80 0,55 9,86
Instagram Stories amount 181 43 81 236 541
Total reach 47.685 11.465 16.612 119.733 195.495
Total Views 46.311 17.437 131.625 195.373
Trackable Link clicks 2.251 0 2.251
16" Growth of followers 1.576 1.078 425 -128 2.951
FB Posts amount 17 16 0 33
Total Reach 2.102 10.891 0 12.993
Total Views 2.849 0 2.849
Visits Webpages 3.052 F oo 0 10.985
Views USK Videos 1.937 0 1.937

5 December, 2022
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Retail activation - The Journey Netherlands

Julia Henze

julia_henze cusessees 2
Meowcmr  IXwoes  $33wige
JUNa Menne | Artat & Teacher

e Sucre | Teacee B Conos

+ Goacre, Matrs & Waterooir

D 5o TR0k (S0 T MO Free) £ SO0 WON008 § YOUT0N)
" DREAStUGO NI

e

Beautiful engaging posts, Stories and
reels on Instagran

colart

Blog on USK content with

W&N Materials

Art inspirations

Instaguam AYRRO®

\ === o

N ===

COMBINING MATERIALS COLOUR THIORY B URRAN COLOURS GRANULATIE

GRANULATIE Masking Fluid SHADOW AND UGHT

e Yo [ Winsor & Newton 2«

Sharing Branded and inspirational
Journey Content on Timeline

the Journey

Sharing approx 236 stories by all

arties in Highlights reachin

another 12K Audience




Retail activation - The Journey Netherlands

Gerstaecker

Gerstaecker

Gerstaecker B
o B GerstacckerFd [ 4
ruoes presencertn.
WINSOR & NEWTON™ v
the Journey - "'-
yrBAM WINSOR & NEWTON

the Journey

——““ = @
- e Dedicated
- I Newsletter
The Journey

Landingpage The Journey

colart

\p WINSOR & NEWTON"
, the )ourney
m

Yeias® i

Campaign Banner on Homepage
Gerstaecker

Instore Demo sessions at
Gerstacker by Julia and
Robert on National USK
Day Maastricht,
showcasing GA and NPD
Cotman Metallics

Urban Sketchers NL

[ A RS B
The Journey AT
= ¢ ¥ = - -
“b WINSOR & NEWTON",
the Journe [ BRAS
N N LAY
Py \ ~ o
R O,
N
WINSOR
NEWTON"

AT KUt 6 VERACHTEN TUENS THE JURNEY >
Gerstaccker Bt

Landingpage The
Journeyv on USK NL
Find here
(] —
& TR
s
=

Homepage USK'NL
Find here

Published Articles On USK Website on W&N
materials Find here

Urban Sketching
@Ronklponk

Gouache undercoats and a limited palette

Interviews with 5 USK artists, 5 dedicated
pages and 25 USK videos on W&N Find here



https://tinyurl.com/Detekenaarsreport
https://tinyurl.com/ArticleJuliaReport
https://urbansketchers.nl
https://tinyurl.com/USKREPORT

SALES RESULTS- GERSTAECKER NL 01/05 - 01/11

Gerstaecker online sales in

Sales

Rijlabels

BLEEDPROOF PAPER

CALLIGRAPHY INK

COLOUR PENCIL

COTMAN SYNTHETIC BRUSH

COTMAN WATERCOLOUR

DESIGNERS GOUACHE

DRAWING INK

DRAWING MARKERS

DRAWING/SKETCHING PAPER

GOUACHE COLOUR

METALLIC MARKER

MIXED MEDIA

NEON MARKER

PREMIUM WATERCOLOUR COLD PRESSED
PROFESSIONAL WATERCOLOUR
PROFESSIONAL WATERCOLOUR RGH PRESSED
PROFESSIONAL WATERCOLOUR ADDITIVES
PROFESSIONAL WATERCOLOUR COLD PRESSED
PROFESSIONAL WATERCOLOUR HOT PRESSED
PROFESSIONAL WATERCOLOUR SABLE BRUSH
PROFESSIONAL WATERCOLOUR SYNTHETIC BRUSH
PROMARKER

PROMARKER BRUSH

PROMARKER WATER

SERIES 7 KOLINSKY SABLE BRUSH

STUDIO COLOUR PENCIL

SUPER PREMIUM WATERCOLOUR COLD PRESSED
SUPER PREMIUM WATERCOLOUR HOT PRESSED
SUPER PREMIUM WATERCOLOUR ROUGH
WATERCOLOUR COLD PRESSED
WATERCOLOUR PENCIL

Eindtotaal

Regarding sales at Gerstaecker during the last month of July, we measured a

15%.growth of instore sales in comparison to 2021 regarding the single colours of PWC

and Cotman, the whole Cotman range as well as the Gouache range.
Regarding online sales, we noticed during the last month of July the figures in

comparison to 2021 stayed the same for the single colour of PWC and Cotman (while

competitor's sales declined), a growth of 30% in the sales of Gouache and a 50%
growth of the whole Cotman Range, mainly driven by the Cotman Themed Sets!

colart

2019

72
321
211
245

3.543

768
402
106
114

14
602
15
241

5.575

234

+ 30,8%

2020 2021
75 33
284 319
256 216
362 355
4.632 3.725
827 908
403 414
111 61
135 68
0 0
64 65
890 0
64 56
281 0
8.216 8.082
0 201
247 237
0 701
0 195
535 410
0 501
7.519 7.657
627 526
626 452
913 991
0 0
565 0
207 50
134 47
0 426
218 219
28.190 26.915

-5%%

+ 254%

2022
53
232
185
553
4.712
1.048
222

62
31
74
18

8.894
282
257
924
331
326
676

5.305
338
572
959
124

451
366
27.041

+0.4%

Gerstaecker instore sales in

Sales Kolomlabels
Rijlabels ¥
BLEEDPROOF PAPER

CALLIGRAPHY INK

COLOUR PENCIL

COTMAN SYNTHETIC BRUSH

COTMAN WATERCOLOUR

DESIGNERS GOUACHE

DRAWING INK

DRAWING MARKERS

DRAWING/SKETCHING PAPER

DRY COLOUR ADDITIVE

GRAPHITE PENCIL

METALLIC MARKER

MIXED MEDIA

MOP AND WASH SQUIRREL BRUSH

NEON MARKER

PREMIUM WATERCOLOUR COLD PRESSED
PROFESSIONAL WATERCOLOUR

PROFESSIONAL WATERCOLOUR RGH PRESSED
PROFESSIONAL WATERCOLOUR ADDITIVES
PROFESSIONAL WATERCOLOUR COLD PRESSED
PROFESSIONAL WATERCOLOUR HOT PRESSED
PROFESSIONAL WATERCOLOUR SABLE BRUSH
PROFESSIONAL WATERCOLOUR SYNTHETIC BRUSH
PROMARKER

PROMARKER BRUSH

PROMARKER WATER

SERIES 7 KOLINSKY SABLE BRUSH

SKETCHING PENCIL

SUPER PREMIUM WATERCOLOUR COLD PRESSED
SUPER PREMIUM WATERCOLOUR HOT PRESSED
SUPER PREMIUM WATERCOLOUR ROUGH
WATERCOLOUR COLD PRESSED

WATERCOLOUR PENCIL

Eindtotaal

Note: part of the sales in was the installation of a

new store as well with an extended offering due to

the campaign

o
2019 2020
80 273
321 451
251 55
166 58
5.817 9.893
2477 5.021
543 1.002
625 181
598 392
49 110
79 24
25 70
243 65
-160

85 92
196 384
7.280 11.926
270 456
201 80
3.154 3.434
1.239 1.804
681 1.479
432 1.026
205 32
83 401
295
169
95 25
25.033 39.199

+ 56,58,%

2021
33
825
174

9.319
4.598
1.415

188

124
109

114

11.115
109
471
342
187

57

4.997
1779
1.079
1.167

164
152
631
148
39.298

+0.2%

+ 30,7%

2022
52
571
16

88
9.984
4.088
925
334

68
147

38

8.256
39
292
286
96

3.817
1.148

457
1.743

196

32.735

- 16%



POLAND
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POIO,n d . 27th of May - 30th of
Empik & Samanta Lesiak September

Influencer Somanta Lesiok (93,1 K): | | y =1 L : | |
RS iE empik N oo 0%

I y \ WSZYSTKIE KATEGORIE -

Social Channels
+ .2 posts, 20 stories and 1 reel on Instagram
* 1video on Youtube dedicated to the campaign (113 k views)
* Insta stories with trackable links to Empik Welbstore oF
* 4 challenges on the theme of WN The Journey for which we delivered prizes Jj?
4 tutorials that were published as reels on Empik IG page )
«

Empik

-~

wspomnienie z dziecifistwa
zSamiiWinsor & Newton

Website o —
* 4 pbanners on Art & Craft category, that redirects to list of W&N products from : , empik empikcom 1godz. B NQ e

Watercolour & Graphic Art categories %
* Eachbannerredirected to thelist of WaN products from Watercolour & Grophic Art

categories
+ Created a discount code for influencer’s followers (for 1week)

Social channels
+ posts and stories + shared stories, + 4 reels

| dodatkowo jeszcze zostawial

Learnings: Reels: " Wmink o produktd
+ Conversion to the products page comes from CTA links that influencer included * https//tinyurlcom/SamiReelSunset  p
on Stories and from banners on the website. + https//tinyurlcom/SamiReelCities  onkursujest uyci
« The retailer didn't send newsletters as promised and their database is huge so * https//tinyurl.com/SamiReelFlora ""”"a’"‘“""Je“zf,‘i;"ff;’,fff
we could achieve much more if you could get more support from the retailer's +  https//tinyurlcom/SamiReelChilohood o
side. Odpowiedz shwinsoriourney tempi
« It was the first-time retailer published several posts and stories about the i

[ Odpowiedz uzytkownikowi
samantalesiak...

\_empikcom...

campaign and W&N products on their IG so it's a huge step forward.

COIGr'I' 5 December, 2022 39


https://www.empik.com/
https://tinyurl.com/EmpikProductsPage
https://tinyurl.com/SamantaPage
https://tinyurl.com/SamiYoutube
https://tinyurl.com/SamiReelSunset
https://tinyurl.com/SamiReelCities
https://tinyurl.com/SamiReelFlora
https://tinyurl.com/SamiReelChildhood

Poland
Paper Concept & Katarzyna Kmiecik

Influencer Katarzyna Kmiecik (14,2 K):

Social Channels

+ 5 posts, 33 stories and 3 reels on Instagram

+ Insta stories with trackable links to Paper Concept \Webstore (WC&GA categories)
+ 4 challenges on the theme of WN The Journey for which we delivered prizes

+ 4 live sessions on Paper Concept IG page

Paper Concept

+ posts and stories + shared stories, + reels

+ Monthly live sessions with influencer on IG

+ Created o link to showcase WC & GA categories only

+ 5newsletters

+ Mentioned W&N products

+ 4 articles on their blog: new article about Inks + old articles that are still visible on
a website since lastyear: 1, 2, 5, 4

Learnings:
+ Conversion mainly comes from their newsletter, secondarily - from
influencer.

« Next time, we should pay more attention to holidays in Poland and
don't schedule a live at this time because the number of
attendees is lower.

+ Overall, there was a good attendee rate, around 45 per live

colart

h- 10N
3 katarzyna_kmiecik_art 20 godz || #x
WARSZTATY ONLINE

0B:80:00
dni godz. min

USTAW PRZYPOMNIENIE!

/" odpowiedz uzytkownikowi ) ) v

\_ katarzyna_kmiecik_art...

/

|

Farba siwareiows Cotman

Live sessions
https://tinyurlcom/KmiecikLiveDolphins

1st of June - 30th of September

L) e

SERDECZNIE ZAPRASZAM ="

NA PIERWSZE WARSZTAT'

ONCEPT 1

WARSZTATY ONLINE ©)

80-08:00
dni godz min

WINSOR & NEWTON

|1

Farbo abwareiowa Cotrman ¥ arbo dbonarelowa Cotman Farba alowarelow o

https://tinyurlcom/KmiecikLivelsland
https://tinyurlcom/KmiecikLiveMaarid

https://tinyurlcom/KmiecikLiveProduct
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https://paperconcept.pl/pl/
https://tinyurl.com/PaperConceptWebstore
https://tinyurl.com/PaperConceptInksArticle
https://paperconcept.pl/blog/2021/09/staining-non-staining-easy-lifting-hard-lifting-co-to-znaczy-i-jak-wykorzystac-te-efekty-w-malarstwie-akwarelowym/
https://paperconcept.pl/blog/2021/08/rodzaje-farb-akwarelowych-porownanie/
https://paperconcept.pl/blog/2021/04/wprowadzenie-do-farb-akwarelowych/
https://paperconcept.pl/blog/2021/05/pedzle-do-akwareli-co-warto-wiedziec/
https://tinyurl.com/KmiecikIg
https://tinyurl.com/PaperConceptWebstore
https://tinyurl.com/KmiecikLiveDolphins
https://tinyurl.com/KmiecikLiveIsland
https://tinyurl.com/KmiecikLiveMadrid
https://tinyurl.com/KmiecikLiveProducts

Polqnd 1st of June - 30th of September
oo papiernik 2a

o o [ ]

. . by empik

Papiernik & Zenja v sessons S I ———
* https//tinyurlcom/ZenjalLiveKrakow S - :

https:/tinyurlcom/Zenjal iveGdansk

https:/tinyurlcom/ZenjoLiveWroclaw

https./tinyurlcom/ZenjaliveWarsaw

Influencer Zenja (9.6 K):

Social Channels

+ 5 posts, 33 stories and 3 reels on Instagram

+ Insta stories with trackable links to Paper Concept Webstore

+ 4 challenges on the theme of WN The Journey for which we delivered prizes
+ 4 live sessions on Paper Concept IG page

Papiernik by Empik
+ posts and stories + shared stories, + reels
+ Monthly live sessions with influencer on IG
« Published an article
+ Createda link to showcase WC &
GA categories only (after campaign it's not active anymore)
* Had 4 live sessions with an influencer on retailers IG channel
+ Created and added 4 banners on a main page (1 per month)
+ Each banner redirected to the list of W&N products
from Watercolour & Graphic Art categories that influencer used during live sessions

Learnings:

+ Conversion comes from influencer's stories, also on Papiernik's main welbsite
page there were different banners that redirected to a products page.

+  On a main website page there was a preview of an article related to
campaign. It got a good number of views, and this article could also
drive some conversion.

colart

#WINSOR
#WINSORZENJA
#PAPIERNIKBYEMPIK
#PAPIERNIKINSPIRUJE

BWINSORANDNEWTON

@PAPIERNIK_BY_EMPIK Juz 7.07 na naszym profilu

ZOBACZCIE WARSZTAT
AKWARELOWY @€3

odbeda sie darmowe

warsztaty online zmalowania

akwarela. Poprowadzije dla
Was artystka

GZENJABLOG

warsztatach z@Zenjab
.. - v s s b0 AL Zfitanss 13 00mm DV 2 papieri

Shols At Kratywne  Grylzabewdd  Kolekck  Gadisty Projgcalokazie Keqfd  Kalendse Pram  Promoce  Sslony

produkty Winsor & Newton

+» v

®
pr—
6
i
29 21 B4 135,26

romarker Brush, 6 k

papiernik_by_empik + Obserwowanie

. Papiemik_by_empik Lettering - pocztowka z Warszawy - 2
@zenjablog ©

#winsomewton #winsorjourney #winsorzenja papiernikbyem|
#liternictwo #warszawa #patackultury

iverasen Cudnie wyglada @

papiernik_by_empik @iverasen @ zachecamy do
zainspirowania sie | wziecia udziatu w konkursie @

Qv

1,381 wyswietlen

©]
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http://papiernikbyempik.com
https://tinyurl.com/PapiernikArticle
https://www.instagram.com/zenjablog/
https://tinyurl.com/ZenjaLiveKrakow
https://tinyurl.com/ZenjaLiveGdansk
https://tinyurl.com/ZenjaLiveWroclaw
https://tinyurl.com/ZenjaLiveWarsaw

SALES RESULTS- POLAND 01/05 - 30/09

Empik + Papiernik by Empik Sales In Paper Concept Sales In

Rijlabels x 2019 2020 2021 2022
Rijlabels X 2019 2020 2021 2022 BLEEDPROOF PAPER 223 393 63 93
BLEEDPROOF PAPER 2.118 600 2.175 982 BRISTOL 306
BRISTOL 709 CALLIGRAPHY INK 672 875 954 796
CALLIGRAPHY INK 476 175 812 113 CHARCOAL 57 111
COLOUR PENCIL 4.705 42 2.420 1.096 COLOUR PENCIL 233 275 123 323
COTMAN WATERCOLOUR 10.350 11.836 15.980 12.506 COTMAN SYNTHETIC BRUSH 676 2.657 2.071 2.383
DRAWING MARKERS 216 5.755 18.165 4.235 COTMAN WATERCOLOUR 1.446 2.785 3.933 7.839
DRAWING/SKETCHING PAPER 14382 5270 4432 5.603 PSR —— e i
GOUACHE COLOUR 71 14 DRAWING INK 692 1.424 1.565 2,174
GRAPHITE PENCIL 2.030 1.145 DRAWING MARKERS 271 1.096 1125 786
METALLIC MARKER 31 411 3.644 810 RERONGIPAREL PATEH i
DRAWING/SKETCHING PAPER 171 2.102 2401
MIXED MEDIA 2.995 1.531 4.017 1.458 DRY COLOUR ADDITIVE 19 M 100
NEON MARKER 1.247 823 663 547 FOUNDATION SYNTHETIC BRUSH 532 566 402
PREMIUM WATERCOLOUR COLD PRESSED 2.190 1.964 GOUACHE COLOUR 62 64
PROFESSIONAL WATERCOLOUR ADDITIVES 374 334 1.060 319 GRAPHITE PENCIL 82 208 402 596
PROMARKER 179.154 74.735 72905 41.354 METALLIC MARKER 315 413 159
PROMARKER BRUSH 58.559 25.065 26.820 18.589 MIXED MEDIA 589 219 392
PROMARKER WATER 3.321 MOP AND WASH SYNTHETIC BRUSH 154 15
SKETCHING PENCIL 4.313 1.382 2.598 1.146 NEON MARKER 118 285 454 116
SOFT PASTEL 784 PREMIUM WATERCOLOUR COLD PRESSED 369 1.251
WATERCOLOUR COLD PRESSED 1.256 362 PROFESSIONAL WATERCOLOUR 854 1.124 747
WATERCOLOUR PENCIL 4.691 14 1.750 1.406 PROFESSIONAL WATERCOLOUR RGH PRESSED 158
Eindtotaal 201.152 131.081 158.769 92.032 PROFESSIONAL WATERCOLOUR ADDITIVES 66 144 269 343
PROFESSIONAL WATERCOLOUR COLD PRESSED 158 149
PROFESSIONAL WATERCOLOUR HOT PRESSED 131 189
PROFESSIONAL WATERCOLOUR SYNTHETIC BRUSH 512 300
PROMARKER 3.433 10.721 7.680 12.114
PROMARKER BRUSH 1.760 4.921 3.825 3.332
PROMARKER WATER 409 535 117
SCEPTRE GOLD 11 SYNTHETIC BRUSH 71
SERIES 7 KOLINSKY SABLE BRUSH 362 749
SKETCHING PENCIL 131 235 319 293
SOFT PASTEL 136 234
STUDIO COLOUR PENCIL 792
TEAR OFF PALETT 49
TRACING 128
WATERCOLOUR COLD PRESSED 2.399 2.712
WATERCOLOUR PENCIL 142 81 171 387
Eindtotaal 10.486 31.191 33.371 45.991
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GERMANY EBE

mit

Rabi Al iuen\ga
(it

Rabl Alieva customisable travel tin Venice - Venedig
erweiterbarer Reisekasten i i T i iy

Aquarellset 12 Farben

e = WINSOR
> NEWTON"




Germany

Gustavson & Rabi Alieva
NEU Sonderedition

Winsor & Newton Sondermalkasten Rabi
Black Box mit 12 Farben in 1/2 Népfe, Farbkarte und
Postkarte sowie Aufkleber mit Rabis Motiv

Influencer Robi Alieva (234K Followers):

Rabi Alieva
ARTHUSTLE

Social Channels and website

+ Stories and reel on date of launch

+ Posting in feed (6.7K likes)

+ Since launch, the set has been used for every Rabi
Alieva livestream hosted on instagram and
her website

 Link into retailer on every social post and on every
website mention

Gustavson

Welbsite

+ Landing page on curated Set

Social channels

+ Instagram livestream together with creator Cubie - 14K followers (4. July 22)
+ Instagram livestream together with Rabi Alieva (6.July 22)

* Reels and postings during launch period

@winsorandnewtonde
+ Livestream together with Rabi Alieva (+3K views)

Reels and postings:

+  https//wwwinstagram.com/p/CfmC7TYoQNS/
*  https//www.instagramcom/p/CfjimBsogdWt/
+  https//wwwinstagram.com/p/CfmiUYMryCC/
+  https//wwwinstagram.com/p/Cfmae9GrICE/

+  https//wwwinstagram.com/p/CfmY 3digAbX/
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https://tinyurl.com/cubereport
https://tinyurl.com/instarabireport
https://tinyurl.com/Reelaliralievareport
https://tinyurl.com/arthusslereport
https://www.instagram.com/p/CfmC7TYoQh9/
https://www.instagram.com/p/CfjmBsogdWt/
https://www.instagram.com/p/CfmiUYMryCC/
https://www.instagram.com/p/Cfmqe9GrICE/
https://www.instagram.com/p/CfmY3diqAbX/
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CAMPAIGN COSTS & ROI



W&N WC & GA gross sales - NE total

May - October
3,500,000

3,237,112

3,050,765

I 2’525’381

m 2019 m2020 w2021 m2022

3,000,000

2536470

2,500,000
2,000,000
1500,000
1,000,000
500,000
0
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Total costs of Watercolour & Graphic Art campaign

Printing costs

. Sweden Netherlands Poland Germany
NE Graphic Art
campaign 2022
Lise Samanta| Katarzyna
Hellstrom |[Kajsa Wallin| Julia Henze | Lesiak | Kmiecik Zenja Rabi Alieva
. €800
Artist Fee €4.500 €5.000 €4.699 €1900 €1164 €1170
Sampling cost €130 €300 €900 Around €1500
€670

Total

colart

5 December, 2022

47



