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The frameworks, tools, and guidelines
contained in this Global Brand Book are designed 

to help Certified B Corporations work with B Lab 
to drive a cohesive, consistent, and differentiated 

communication strategy towards our collective 
vision of economic systems change.

Welcome!
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A brand is much more than a logo. 
It is a set of core beliefs. It is a vision.

It is a promise. It engages with tone and voice.
And it is both inspired and constrained by guiding 

principles that inform our actions and speech.

The B Corp brand  
& movement
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Vision + Network + Movement
In our current global economic system, business is failing its enormous promise to 
create positive impact while driving large-scale negative impact. In short, it’s putting 
profit over people and planet. 

B Lab believes that a different kind of economy is not only possible, but necessary — 
and that business can lead the way. 

Since 2006, we’ve been advancing this work around the world by certifying  
B Corporations: companies that meet high standards of social and environmental 
performance, accountability, and transparency. B Corps are also legally committed 
to bringing benefit not just to shareholders, but all business stakeholders — workers, 
customers, communities, and the environment. 

The B Corp movement is here to change our economic system — and to do so we have 
to change the rules of the game. We create standards, policies, tools, and programs 
that shift the behavior, culture, and structure of capitalism. We mobilize the B Corp 
community towards collective action to address society’s most critical challenges. 
And we’re doing it all to realize our vision of an inclusive, equitable, and regenerative 
economy that works for everyone. 

    

Watch video
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https://youtu.be/GP69PNzOQ1U


    

The most up-to-date information about the B Global Network, including ways to find out more about regional entities is available at our website

B Lab Australia & Aotearoa New Zealand 
B Lab East Africa

	z B Market Builder Mauritius
	z B Market Builder South Africa

B Lab Europe:
	z B Lab Benelux (Belgium, Netherlands, & Luxembourg) 
	z B Lab France
	z B Lab Germany
	z B Lab Italy
	z B Lab Spain
	z B Lab Switzerland
	z Additional European B Lab Partners: Nordics 
(including Denmark, Sweden, Finland, Iceland, 
Norway, & Greenland), Poland, & Portugal    

B Lab Hong Kong  & Macau 
B Lab Korea 
B Lab Singapore  
B Lab Taiwan 
B Lab United Kingdom 
B Lab U.S. & Canada

B Market Builder China 
B Market Builder Japan  
B Market Builder Southeast Asia

Sistema B Internacional: 
	z Sistema B Argentina 
	z Sistema B Brasil 
	z Sistema B Chile 
	z Sistema B Colombia 
	z Sistema B Ecuador 
	z Sistema B México 
	z Sistema B Paraguay 
	z Sistema B Perú 
	z Sistema B Uruguay
	z Sistema B América Central & Caribe

B Global Network: 
We are the nonprofit network transforming the global 
economy to benefit all people, communities, and the planet.

Partner organization names: 

Brand name: 
B Lab 

Central organization name:
B Lab Global

Network name: 
B Global Network 

Movement name:
B Corp movement

Community name: 
B Corp community
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B stands for Benefit for all.
The B Global Network mobilizes 
the B Corp movement to 
change our economic system to 
positively impact all stakeholders 
— workers, communities, 
customers, and our planet.
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The words we use matter. How we speak 
about ourselves, our ideas, and our global 

movement has a profound impact on how we 
are understood by and resonate with people.

For that reason, we offer the following to help you
communicate effectively and consistently.

Hi!

Brand
communication
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B Lab™ is the nonprofit network transforming the 
global economy to benefit all people, communities,  
and the planet. Our international network of 
organizations leads economic systems change to 
support our collective vision of an inclusive, equitable, 
and regenerative economy.

We began in 2006 with the idea that a different kind  
of economy was not only possible, it was necessary – 
and that business could lead the way towards a new, 
stakeholder-driven model. We became known for          
certifying B Corporations™, which are companies 
that meet high standards of social and environmental 
performance, accountability, and transparency.

But we do much more than that. We’re building the 
B Corp movement to change our economic system – 

and to do so, we must change the rules of the game. 
B Lab creates standards, policies, tools, and programs 
that shift the behavior, culture, and structure of 
capitalism. We mobilize the B Corp community 
towards collective action to address society’s most 
critical challenges.

By harnessing the power of business, B Lab  
positively impacts more than 150 industries in more 
than 80 countries, helping them balance profit with 
purpose.* Together, we are shifting our economic 
system from profiting only the few to benefiting all, from 
concentrating wealth and power to ensuring equity, 
from extraction to regeneration, and from prioritizing 
individualism to embracing interdependence. 

We won’t stop until all business is a force for good.

*For most up-to-date figures, please see the homepage of bcorporation.net 9B Lab 2023 ® All Rights Reserved
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Together, we transform the global economy to benefit all             
people, communities, and the planet.

Together, we lead economic systems change that will realize       
our vision of an inclusive, equitable, and regenerative economy.

Together, we create standards, policies, tools, and programs      
that shift the behavior, culture, and structure of capitalism.

Together, we’re changing the rules of the game so that all          
businesses have to balance profit and purpose. 

Together, we’re building a movement of people using business  
as a force for good.

Together, we won’t stop until all business is a force for good. 
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WE ENVISION A GLOBAL ECONOMY THAT USES BUSINESS AS A FORCE FOR 
GOOD. THIS ECONOMY IS COMPRISED OF A NEW TYPE OF CORPORATION - 
THE B CORPORATION - WHICH IS PURPOSE-DRIVEN AND CREATES BENEFIT 
FOR ALL STAKEHOLDERS, NOT JUST SHAREHOLDERS. AS B CORPORATIONS 
AND LEADERS OF THIS EMERGING ECONOMY, WE BELIEVE: THAT WE MUST 
BE THE CHANGE WE SEEK IN THE WORLD. THAT ALL BUSINESS OUGHT TO 
BE CONDUCTED AS IF PEOPLE AND PLACE MATTER. THAT, THROUGH THEIR 
PRODUCTS, PRACTICES, AND PROFITS, BUSINESSES SHOULD ASPIRE TO DO 
NO HARM AND BENEFIT ALL. TO DO SO REQUIRES THAT WE ACT WITH THE 
UNDERSTANDING THAT WE ARE EACH DEPENDENT UPON ANOTHER AND 
THUS RESPONSIBLE FOR EACH OTHER AND FUTURE GENERATIONS.

All B Corps sign the Declaration 
of Interdependence as part of 
their certification, making a 
commitment to embody the values 
of the B Corp community and work 
towards our collective vision of 
business as a force for good.  
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Positive  
 

We celebrate businesses that are 
doing more for all people and the 

planet by sharing their success and 
showing how they’re working to 

improve with help from our tools and 
frameworks. Our communications do 

not lay blame or instigate fear, but 
are rooted in optimism and realism, 
and uplift all we can do together to 

drive economic systems change. 

The voice of the B Corp 
movement and B Lab 
is positive, inclusive, 
and credible. When 
announcing or talking 
about your certification 
and work as a B Corp, aim 
to follow these principles.

Credible  
 

B Lab is a leading voice in the field of 
global business impact management 

and measurement. Like all of our 
work, our communications are 

rooted in the foundation of B Lab’s 
rigorous and continuously improving 

standards for B Corp Certification. 
The hope and optimism of our 

narrative is rooted in credibility  
and accountability.  

Inclusive  
 

We work to accelerate a shift in global 
business culture by ensuring all voices 
are included in the conversation. Our 

communications center justice, equity, 
diversity, and inclusion, fostering 
understanding and solidarity with 

business actors and stakeholders that 
have traditionally been excluded from 
conversations and decision-making in 

the corporate world. 
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Congratulations on getting certified as a B Corp! 
Your company now belongs to a community of 
businesses leading the transformation of the global 
economic system. As a B Corp, you’ll want to share 
your achievement with the world. Here are a few 
guidelines to follow when communicating about your 
certification, in ways that emphasize community, 
interdependence, and continuous improvement. 

13B Lab 2023 ® All Rights Reserved

B R A N D  C O M M U N I C AT I O N  -  H O W  T O  C O M M U N I C AT E  A B O U T  C E R T I F I C AT I O N



?
As a B Corp, we’re meeting the highest standard of 
social and environmental impact.  

As a B Corp, we’re part of a global community of 
businesses that meet high standards of social and 
environmental impact. 

...“highest”?: 
Being a B Corp isn’t about being the best. It’s about 
always working to be better. That’s why B Lab works to 
evolve our standards, and why B Corps recertify every 
three years to ensure they’re keeping up and improving. 

We’re the first/biggest/only company of XYZ kind/in  
XYZ industry/region/country to become a Certified  
B Corporation.

We’ve been awarded B Corp Certification.

We now have B Corp status/accreditation. 

As a B Corp in XYZ industry, we’re counted among 
businesses that are leading a global movement for an 
inclusive, equitable, and regenerative economy.

We’re now a Certified B Corporation/ 
Our business is now B Corp Certified.

We’re now a Certified B Corporation/Our business is now 
B Corp Certified.

...“first” or “only”?: 
One single company can’t shoulder all economic systems 
change, which is why B Corps lead as a movement. 
Rather than single your company out, consider all you’re 
gaining by joining a global community! 

...“awarded”?
B Corp Certification isn’t an award — it’s the beginning  
of a journey towards continuous improvement and 
collective action.

...“status” or “accreditation”? 
Stay consistent with the same terminology used by B 
Lab and B Corps around the world — it’s a certification! 

You might want  
to say:

What you should 
say instead:

Why not...
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On B Corp Certification
B Corp Certification means that a company has been verified as meeting B Lab’s high 
standards for social and environmental impact, that it has made a legal commitment to 
stakeholder governance, and that it is demonstrating accountability and transparency  
by disclosing this record of performance in a public B Corp profile.

On stakeholder governance
Stakeholder governance is a growing corporate governance alternative to shareholder 
primacy — the prevailing doctrine under capitalism that pushes companies to 
prioritize profit above all else, driving inequality, environmental extraction, and social 
fragmentation. B Corps make a commitment to consider the interests of all stakeholders  
in their business operations: workers, customers, communities, and the environment.

On maintaining certification and continuous 
improvement
By certifying, B Corps step into a framework for continuous improvement. In order  
to maintain certification, companies must undertake the assessment and verification 
process every three years, demonstrating they are still meeting B Lab’s standards — 
 which are themselves always improving, with continual input from expert stakeholders.

On collective commitment to rising standards and 
economic systems change
B Corp Certification does not mean that a company is perfect, nor that it has achieved  
its highest impact. It does show that it is part of a global community of business working 
collectively for economic systems change, and that in order to stay committed to this  
work it must meet rising standards for social and environmental performance.
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As a B Corp, you’ll have plenty of great 
stories to tell about your business’s journey 
towards achieving certification. In addition 
to explaining B Corp Certification and what 
it means to you, you can show your audience 
the difference you make every day behind the 
scenes. Need inspiration? Let our five Impact 
Area Pillars guide you.

↓ Download the Impact Area Pillars diagram 
artwork here to use in your communications.

 Impact 
Area Pillars

Governance

Every B Corp™ is scored 
using the five impact 
areas in the B Impact 

Assessment. 
Customers

Community

Workers
Environment

How do you make sure 
your company’s 

governance considers 
all stakeholders? 

How is your company 
having a positive 
impact in your 

customers’ lives?

How is your company 
giving back and 

contributing positively 
to the community?

How is your company 
taking care of your 
workers, improving 

their lives and 
wellbeing?

How is your company 
prioritizing and taking 

care of the planet?
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Certified B Corporation™
Certified B Corporations, or B Corps, are companies verified by B Lab to meet high 
standards of social and environmental performance, transparency, and accountability. 
This name is always styled as ‘B Corp,’ with a space, not ‘B-Corp’ or ‘BCorp'.

B Corp™ Movement
The B Corp movement is a global movement of People Using Business as a Force for 
Good®. Together, we are shifting our economic system from profiting only the few to 
benefitting all, from concentrating wealth and power to ensuring equity, from extraction to 
regeneration, and from prioritizing individualism to embracing interdependence.

B Lab™
B Lab is the nonprofit network transforming the global economy to benefit all people, 
communities, and the planet. B Lab creates standards, policies, tools, and programs that 
shift the behavior, culture, and structure of capitalism. We mobilize the global B Corp 
community towards collective action to address society’s most critical challenges, and 
we collaborate with governments, academia, coalitions, and other institutions to drive 
economic systems change. 

B Global Network
All under the B Lab brand, the B Global Network — B Lab Global and Global Partners, 
including Sistema B™ in Latin America — comprises a unified group of global, regional, 
and national organizations spanning six continents. Our international network of 
organizations leads economic systems change to support our collective vision of an 
inclusive, equitable, and regenerative economy.

B Lab Global 
B Lab Global coordinates the B Global Network to build the B Corp movement, including 
guiding strategic planning to ensure the network is aligned on shared objectives and 

outcomes to drive economic systems change. B Lab Global facilitates communication and 
collaboration across regions and between teams; develops, manages, and verifies the  
B Corp standards; rolls out global policies; and develops new programs and products.

Global Partners 
Global Partners power the B Corp movement at the local level all around the world. 
They grow, engage, and mobilize their regional B Corp communities, ecosystems, and 
partnerships, and in turn make their local economies more inclusive, equitable, and 
regenerative. Global Partners bring our global theory of change to life by driving policy 
changes with their governments, amplifying credible stories of business as a force for 
good, and changing the behavior of businesses in their regions.  

B Lab Standards
B Lab’s social and environmental business standards define how businesses can be a 
force for good. Based on stakeholder input, research, and established best practices, 
these standards are the basis for B Corp Certification requirements and B Lab’s impact 
management tools, and they inform the network’s programs and collective action 
initiatives. Overseen by B Lab’s independent Standards Advisory Council, the standards 
help companies improve, measure, and manage their impact on people and the planet.

Stakeholder Governance
Stakeholder governance is the practice of valuing a company’s stakeholders — i.e. those 
who are impacted by the activities of a company — as much as its shareholders. Companies 
built on this principle measure success when there is value created for all stakeholders, 
and believe in an economy that incentivizes businesses and investments that build on 
social and environmental value, recognizing the interdependence of people, planet, and 
the economy.
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Benefit Corporations 
Benefit corporation is a type of legal structure for businesses in the United States that creates 
a solid foundation for long-term mission alignment and stakeholder value creation. It is not 
a certification, and it is available only in the regions of the U.S. which have passed benefit 
corporation legislation. To become a benefit corporation, a company must incorporate as one 
in one of the regions where it is available. Some companies are both Certified B Corporations 
and benefit corporations, and the benefit corporation structure fulfills the legal accountability 
requirement of B Corp Certification. There are other similar structures with specific 
characteristics in other parts of the world. For more information, visit bcorporation.net.

Anti-Racism 
Anti-racism goes beyond the act of being “not racist” and includes actively opposing and 
working to dismantle systemic racism. This is B Lab’s organizational stance on anti-racism: 
“As an organization, we stand against anti-Black racism and all forms of oppression 
including transphobia, classism, sexism, and xenophobia. We commit to a focused and 
sustained action to dismantle racist systems, policies, practices, and ideologies within 
ourselves and our networks. As we continue to learn about injustice, we embrace radical 
reorientation of our consciousness and will listen to the voices of Black, Brown, Indigenous 
and marginalized peoples to catalyze equitable outcomes for all.” 

Justice, Equity, Diversity, and Inclusion (JEDI)
Justice: A concept of fair and just relations between the individual and society. 
Dismantling barriers to resources and opportunities in society so that all individuals and 
communities can live a full and dignified life.

Equity: Allocating resources to ensure everyone has access to the same opportunities. 
Equity recognizes that both advantages and barriers exist and strives to remove and 
eliminate impediments that prevent full participation of relative groups. The principle 
of equity acknowledges that there are historically underserved and underrepresented 
populations, and that considerations regarding these unbalanced conditions is needed.

Diversity: Psychological, physical, and social differences that occur among any and 
all individuals; including but not limited to race, ethnicity, nationality, religion, 
socioeconomic status, education, marital status, language, age, gender, sexual orientation, 
mental or physical ability, and learning styles. Diversity isn’t just about racial differences.

Inclusion: Fostering a sense of belonging by centering, valuing, and amplifying the 
voices, perspectives and styles of those who experience more barriers based on their 
identities. The act of creating environments in which any individual or group can be and 
feel welcomed, respected, supported, and valued. An inclusive and welcoming climate 
embraces differences and offers respect in the words/actions/ thoughts of all people.

Climate Justice
Climate Justice recognizes that those who are least responsible for climate change are 
more likely to suffer its gravest consequences. Climate Justice places the needs, voices and 
leadership of those who are most impacted at the forefront — putting people and equity at 
the center of climate action and advocacy. 

B Impact Assessment™
The B Impact Assessment is a free, confidential platform designed to help measure  
and manage your company’s positive impact on your workers, community, customers 
and environment. 

SDG Action Manager
Developed by B Lab and the United Nations Global Compact, the SDG Action Manager is 
an impact management solution that enables businesses to take action on the Sustainable 
Development Goals through 2030.
The SDG Action Manager enables dynamic self-assessment, benchmarking, and 
improvement through a series of questions, guidance, and performance scores related to 
the Sustainable Development Goals and the Ten Principles of the UN Global Compact in 
areas of human rights, labor, environment, and anti-corruption. It is a confidential self-
assessment tool that is free and easy to use for all types of businesses.
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We require everyone to use the  
™ symbol or ® symbol, as 
applicable, after the first use of 
the following phrases in either 
body copy or headlines.

B   Lab  -----------------------------------------------------------------> ™  

Certified B Corporation ------------------------------------------> ™  

B Corp ----------------------------------------------------------------> ™

Sistema B ------------------------------------------------------------> ™   

Empresa B Certificada -------------------------------------------->  ™

B Impact Assessment -------------------------------------------> ™

People Using Business as a Force for Good*  -------------> ®  
*B Lab owns a trademark registration for “People Using Business as a Force for Good.” A registered symbol ® can  
  be used with that entire tagline. If you’re using a shorter version of the tagline, then a TM would be appropriate.
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Here you will find detailed instruction  
on how to properly treat B Lab’s IP and 
brand marks. Careful adherence to our  

brand standards will ensure consistency  
in our messaging throughout the world. ®

Visual
identity
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Overview
The B Corp mark can only be used 
by companies certified by B Lab, 
providing verification, transparency 
and responsibility. B Corps and 
their brands that have been verified 
and approved by B Lab may use the 
seal on their websites, packaging, 
advertising, and marketing.*

The B Corp mark is comprised  
of five elements that should always 
be used together:
- the “Circle B” mark
- the holding line (bar)
- the “Certified”/“Certificada” text
- the “Corporation”/“Empresa” text 
- the Registered symbol

It should always appear in this 
format. No additional text or  
graphic may encroach the clear 
space of the logo. 

‘Certified’ text ‘Empresa’ text

clear space = 3x clear space = 3x

x x

3x 3x

3x 3x

3x 3x

‘Corporation’ text ‘Certificada’ text

the ‘Circle B’ the ‘Circle B’

the ‘Holding Line’ the ‘Holding Line’

*Companies with multiple brands or related 
entities should refer to specific brand use 
guidance from B Lab, which they’ll receive 
during the Review process.

21B Lab 2023 ® All Rights Reserved

V I S U A L  I D E N T I T Y  -  C E R T I F I C AT I O N  M A R K 



Circle B
B Corps can only use the full 
Certification Mark — not the 
“Circle B” and holding line on its 
own. This is a trademark used 
exclusively by B Lab.  
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Raise the bar
The “Circle B” trademark, 
including a circle with the letter 
“B” inside it and a holding line 
right underneath, is the thread that 
unifies the diverse initiatives that 
constitute the B Corp movement.  
It prompts recognition and  
cross-awareness of our brands, 
products and initiatives, making 
them stronger and enabling 
maximum impact. This is why  
it is so important to use the correct 
version of the Certified  
B Corporation mark.

Legacy Version 2007-2008 Legacy Version 2008-2009 Legacy Version 2009-2018 Official Logo 2018-Present
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Certification 
mark color
The Certified B Corporation 
mark should always be clear and 
visible. Avoid placing it over busy 
backgrounds that could hinder 
its visibility. In order to maintain 
the consistency that maximizes 
recognition and awareness, the 
Certified B Corporation mark must 
only be used in black or white.

↓ Download the  
     certification mark
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Official
International
variations

↓ Download the  
     certification marks

English 

French 

French Canadian*  

Italian

German 

Spanish / Portuguese 

The French Canadian version of the mark is   	
restricted to usage in the Canadian market.

*

1.

2.

3.

4.

5.

6.

1. 2. 3.

4. 5. 6.
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Minimum size requirements for printed materials:

8mm or 11mm mark for: 
	- posters
	- booklets
	- postcards / self-mailers
	- product packaging

50 pixel mark used for: 
	- email newsletter 
	- presentation footer 
	- web banner 

72 pixel mark used for:
	- web page

Minimum size requirements for screen viewing:

    

Sizing
To standardize the use of the 
mark, four sizes are provided 
for most uses— 50 pixels high 
for web banners and e-mail 
headers, 72 pixels high for web 
pages, a minimum size of 8 mm 
wide for printed materials, and a 
recommended minimum size of  
11 mm for printed materials.

Always maintain the minimum 
clear space, even when 
proportionally scaling the logo.

recommended 
minimum sizeminimum size

8mm

50px

72px

11mm
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Please join us this 
Saturday for our 
annual      reakfast!

    

Incorrect usage
In order to build a strong brand  
and visual identity for Certified  
B Corporations, it is paramount to 
use the B Corp mark consistently 
and correctly. Inconsistencies in the 
appearance of the B Corporation 
mark will weaken its value. 

NEVER remove the registration 
mark. Do not combine the mark with 
any other elements — such as logos, 
words, graphics, photos, slogans or 
symbols that might seem to create a 
hybrid mark. Maintain the shape  
and proportions to ensure accurate 
and consistent use. Never alter, 
rotate, embellish, or attempt to 
recreate the brandmark. 

Here are some examples of incorrect 
usage of the B Corporation mark. 

Do not remove any of the five elements of the mark. 

Do not use without the ® symbol.

This mark is reserved for use by the
B Global Network not Certified B Corporations. 

Do not use the logo with “bcorporation.net”                      
below the holding line. 

Do not have the holding line below the  
Corporation text.

Do not change or alter the colors on
individual elements of the mark. 

Do not recolor the logo, it should only be used  
in black or white.

Do not rotate or angle the mark. 

Do not skew or distort the mark in any way. 

Do not use drop shadows, bevels, or
graphic effects of any kind. 

Do not use the mark in outline mode. 
(No key line around the typeface.)

Do not alter the size of any element.

Do not alter the shape of any element.

Do not remove the text or holding line
from the brand mark.

Do not use the mark as a replacement for  
the letter B in a word or sentence.

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

1. 4. 5.

8.

2.

6. 9. 10.

3.

7.

11. 12. 13. 14. 15.

reakfast
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Tagline lockup
In addition to displaying the 
B Corp mark on its own, you 
have the option to use these 
alternate versions with taglines 
attached. To provide flexibility in 
messaging, we offer three taglines 
highlighting different aspects 
of the B Corp movement. You 
might use these to provide more 
information to your audiences 
about what B Corp Certification 
means, or to support branding 
materials related to your 
certification story.* Note that the 
logo lockup should be positioned 
in the lower-lefthand corner of 
any promotional material — e.g., 
advertisements, window displays.

↓ Download the   
     tagline lockups

*B Corps are permitted to replace “This company” in lockup with their company name.

This company is part of the global 
movement for an inclusive, equitable, 
and regenerative economic system.

Legacy Version Pre-2021
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Intellectual Property
B Lab intellectual property, including the names “Certified B 
Corporation,™” “B Corporation,™” “B Corp,™”  and the “Certified 
B Corporation™” logo are registered trademarks. Only Certified 
B Corporations are licensed to use this IP for the purposes of 
informing the public that the Company is a member of the Certified 
B Corporation™ community in a manner consistent with the 
following brand guidelines. To solve any doubts regarding IP usage, 
please contact brand@bcorporation.net ™
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Certified Independent Entity with a Single Brand:
• May use B Corp logo in accordance with brand guidelines and    
refer to themselves as a Certified B Corporation / Certified B Corp /  
B Corp / B Corporation.

Certified Subsidiary of a Non-Certified Parent Company:
Certified entities that are subsidiaries with a different name or 
geography* from their non-certified parent or affiliated entities
• May use B Corp logo in accordance with brand guidelines and    
refer to themselves as a Certified B Corporation / Certified B Corp /     
B Corp / B Corporation.

Brands & Subsidiaries with a different name than the                 
Certified Parent:
For brands that have achieved a verified B Impact Assessment score 
of >80 points independently of a Certified Parent:
• Any brand of a Certified Parent that earns a verified score of 80, 
and meets the transparency requirement for certification of the    
Certified Parent, gets full access to B Corp IP.
• Brand communications should link to the B Corp profile  
(on the B Corp Directory) of the Certified Parent, where the               
relationship between the brand and parent will be transparent.

• There will be an additional charge for brand reviews to verify 
scores of a company’s additional brands and for additional distinct 
profile pages for subsidiaries that are assessed separately.

For brands that have not achieved a verified B Impact Assessment 
score of >80 points independently of a Certified Parent:
• These brands cannot use the B Corp logo.
• These brands can communicate in text that they are a subsidiary 
of a Certified Parent, e.g. “Child Brand X is proud to be a part of 
Parent Brand Y, a Certified B Corporation.”

Licensees or Co-Branding Relationships:
• Licensed brands of a Certified Parent cannot use the B Corp logo 
or be referenced or shown in any way by the Certified Parent in 
any communications in which the Certified Parent is referencing 
or showing its B Corp logo where the licensee is not also certified. 

For further questions and clarifications, please reach out to  
brand@bcorporation.net

*Note: Companies that certify with the same name as non-certified affiliated entities and whose certification 
triggers those participation or certification requirements for its affiliates, may want to consider that in the 
company’s brand usage decisions.
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Usage by Non-B Corp Entities
In general, non-certified entities are not permitted to use the B Corp 
logo. An exception may be made when a non-certified retailer — such 
as a supermarket or e-commerce platform — is providing a physical 
or digital showcase for B Corp products, i.e. a pop-up shop, “B Corp 
aisle,” or dedicated B Corp section of a retail site. There are three key 
initial conditions that need to be considered in these cases:

	- The IP (Circle B logo and “B Corp”) should not be used in a way 
that will mislead audiences to believe the non-certified retailer is a 
Certified B Corporation.

	- The communication should make it clear that the retailer supports 
the B Corp movement, community, and guiding values, without 
being misleading regarding being certified themselves.

	- As the B Corp Certification is a company-wide certification, there 
should not be mentions of B Corp Certified “products” or “brands.” 
“Products from Certified B Corps” is a better alternative.

If you are a non-certified entity interested in using the IP in one of the 
above circumstances, you’ll need to receive explicit permission from  
B Lab. To do so, as well as to clarify any doubts or seek permission for  
an exception, please reach out to brand@bcorporation.net

    

Have you heard of the B Corp movement?
Certified B Corporations are a new kind of business 
that balances purpose and profit. They are legally 
required to consider the impact of their decisions 
on their workers, customers, suppliers, community, 
and the environment. This is a community of 
leaders, driving a global movement of people 
using business as a force for good.
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Color
application
To ensure seamless integration 
with your brand and consistency 
across all communications, only 
the black or white version of the 
B Corp mark can appear over 
backgrounds that don’t represent 
an obstacle to its legibility.

The only acceptable exception to 
this rule is when a single-color 
printing process is required, 
a practice sometimes used in 
packaging. This exception is 
functional and not guided by 
aesthetic preferences.
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Application
for packaging
The ideal location for the mark 
is the front of pack aligned 
with the broader brand story. 

Alternate placement can 
be next to nutritional and 
informational panels.

Vertically stacked certification bugs 

Sealed bags 

Coffee, Tea, Sealed bags  

Hang tags

Cartons, Liquid containers 

Cylindrical cartons

Vertically stackable boxed goods 

 

1.

2.

3.

4.

5.

6.

7.

1.

4.

2.

5.

3.

6. 7.
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Direct mail

Print advertisements

In-store shelf talkers 

Promotional posters

 

1.

2.

3.

4.

1.

3.

2.

4.

Application
for print 
When used in close proximity, 
the B Corp mark should be  
of equal or lesser scale to the 
brand mark. Positioning the  
B Corp mark near the brand  
mark reinforces certification.
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Website footer

Email footer

Email signature 

Online banner

 

1.

2.

3.

4.

1.

3. 4.

Application
for digital 
When used in close proximity,    
the B Corp mark should be of 
equal or lesser scale to the brand 
mark. Consider making B Corp 
status a major part of your digital 
communication, and/or aligning 
the mark with other standard 
contact information in footers.

2.
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Your certification story is as unique as your 
company! This is an opportunity to tell 

stakeholders what you’ve learned on your impact 
journey, and show the perspective you bring to 
the B Corp community. Make sure to provide a 

call to action to a resource where audiences can 
learn more — perhaps the B Corp section of your 

own website, a blog post, or bcorporation.net.  

Make it personal! 
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Advertising
examples 
1. Illy
2. Dash Water
3. Arbonne
4. S’well
5. Holie
6. Beauty Kitchen
7. Fuel10K
8. Sustenuto

1. 2. 3. 4.

5. 6. 7. 8.
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Blog
examples 
1. Inspire Clean Energy
2. Sir Kensington’s
3. Gaia Herbs

1. 2. 3.
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Email  
signature
examples 
1. ASPIRE
2. Karst
3. The Co-operative Bank
4. Quiip

1.

3.

2.

4.
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Email & 
newsletter
examples 
1. Bondi Born
2. Kiwibank
3. Jasper Coffee

Kia ora Joanna,  

Welcome to the Spring edition of Pitopito Kōrero*. I’d like to begin this edition by acknowledging

and sincerely apologising for the recent issues with access to some of our banking services. I

know this was disruptive for a number of our customers, particularly in a lockdown which is

already tough for New Zealand. It's not what we aspire to and I’m sorry for any inconvenience this

caused you. While these connectivity issues were frustrating, I can reassure you that your

passwords, data and money were always safe. 

We’ve worked to make it right by waiving fees when our systems weren’t available and

reimbursing any customers who were financially impacted. We’re constantly upgrading our

systems to ensure reliability and minimise the risk of any future disruptions. This does mean we

need to undertake maintenance on systems from time to time, but we’ll always try to do it when it

causes the least amount of disruption for you. 

Providing you with access to essential banking services is always a top priority. We remain as

committed as ever to not only doing that, but continuing to deliver on our purpose with some great

updates we’re pleased to share with you. 

With COVID-19 continuing to impact New Zealand, our teams are here to support you. Don’t delay

in getting in touch us if you need financial support and please stay safe and well. 

Ngā manaakitanga / Best wishes, 

Steve Jurkovich 

Chief Executive 

*If you’re not familiar with this term, Pitopito Kōrero means a collection of news or information

snippets.

Governing our business in an ethical, responsible way to make Kiwi better off

Designing customer-centric products and services

Making a positive difference in our communities

Protecting and improving our environment through our processes and lending practices

Banking for good
We’re proud to have recently become a B Corp certified company, playing our part in creating an

inclusive and sustainable economy. Our B Corp Certification is proof we’re heading in the right

direction when it comes to balancing purpose and profits. We’re:

As a Kiwibank customer, this certification means you can trust we're meeting the highest

standards for positive social and environment impact. 

Be in to win
To celebrate our recent B Corp Certification, we're giving away prizes from three of

our B Corp certified customers. Five lucky winners will win $300 worth of eco-friendly

products from Ethique, a $150 Gift Card to spend on 100% organic cotton goods from

Little Yellow Bird, and a year’s worth of Fix & Fogg nut butters. 

Simply answer the question below correctly to win. Entries close 7 November.

Conditions of entry apply*.

What does B Corp focus on?

 

When the Facts Change
We’ve partnered with The Spinoff to produce When the Facts Change - a weekly podcast hosted

by Bernard Hickey that peels back the layers of our economy to reveal how it’s changing our lives

and our society. We recommend a listen to The B Corp moment, with Steve Jurkovich. 

Listen in and subscribe wherever you get your podcasts.

Go green with your bank card
We’re excited to announce we’re going to be the first bank in Aotearoa to issue credit and debit

cards made from recycled plastic, with production starting this month. This innovation will see over

500,000 cards per year made from 82% recycled waste that would otherwise have ended up in

landfills. This is just one of the steps we’re taking to help our customers live more sustainably.

Keep an eye out for more information coming soon.

Building financial literacy
Together, Kiwibank and Banqer are growing the financial knowledge of the next generation – one

classroom at a time. Since 2016, we’ve partnered with Banqer to provide financial education for

over 150,000 primary, intermediate, and high school students across Aotearoa. 

Find out how you can get Banqer for your kid’s classroom. 

Keeping you safe online

Kiwibank will never ask you to provide your account log in details, passwords, PINs or card details in an email.
We’ll also never email you or text you with a direct link to our internet banking log in page, or to the webpage that
asks for your KeepSafe questions and answers. Instead, we'll ask you to log into internet banking at our website by
typing kiwibank.co.nz into your browser. Check out our online security info for more ways to protect yourself online.

   Find a branch

   Twitter

   Facebook
Kiwibank Limited, Private Bag 39888 
Wellington Mail Centre, Lower Hutt 5045

    Visit us on the web     |      Personal     |      Business     |      Contact us

*Terms and Conditions

Information on how to enter and details of the prize form part of these conditions of entry. Entry into the Kiwibank B Corp competition (“the
competition”) is deemed acceptance of these conditions of entry.

1. The competition is open to New Zealand residents aged 18 years or over who receive this email.
2. The competition commences on 27 October 2021 at 6:00am and finishes on 7 November 2021 at 11:59pm. Entries received after

11:59pm on 7 November 2021 will not be valid.
3. To enter the competition, simply submit an entry by selecting a correct response in the multi choice question in this email.
4. Five winners will be selected by way of a random draw from the correct entries, which will take place on 8 November 2021. The

winners will be the first five valid entries randomly drawn from the eligible entry pool.
5. There are five prizes on offer, valued at up to $NZ600. Each prize consists of an Ethique pack valued at $300, a $150 Gift Card for

Little Yellow Bird, and twelve jars of Fix & Fogg nut butters.
6. The winners will be notified via email at the email address related to the entry. They will need to supply a New Zealand postal

address their prize can be posted to.
7. In the event that the Promoter is unable to contact a winner within 48 hours of the prize draw, the Promoter may draw a new winner

on the same terms as the original prize draw.
8. Entrants may enter the competition only once.
9. The prize is not transferable, cannot be altered and is not redeemable for cash.

10. All decisions made by the Promoter are final, and no correspondence will be entered into.
11. The Promoter is Kiwibank Limited, Level 9, 20 Customhouse Quay, Private Bag 39888, Wellington 5045.

This email was sent to joanna.kelly@mac.com by Kiwibank Limited Level 9, 20 Customhouse Quay, Private Bag 39888, Wellington, 5045,
NZ. 

Want to change how you receive these updates in future? You can update your preferences or unsubscribe from this list.

Can't see this email? View in Your Browser

FREE SHIPPING OVER $60

Shop Coffee Subscribe & Save

Ethical coffee excellence

A key part of our ethos has always been that coffee should be a vehicle for change,
benefiting people and the planet. This is why we became the first coffee company
in Australia to receive B Corp Certification. 

B Corps are organisations that have legally committed to making business
decisions that create positive impact for the environment, customers, suppliers,
employees and the community. Being a B Corp means living your values and
investing in the wellbeing of the planet and people. You can learn more about B Corp
Certification here.

Becoming a B Corp was a natural next step in demonstrating our commitment to using
business as a force for good. When you buy our coffee, you're helping us make
the world a better place. ����

Coffee pick of the week ☕
This week's coffee pick is the sublime Honduras Cerro Bonito.  As it is a special release,
we only have a small amount left of this delicious micro-lot coffee.  A well-balanced cup
with a sticky syrupy body, carrying notes of apricot and hazelnut - Heavenly Honduras! 

⭐⭐⭐⭐⭐

"Outstanding coffee. Well balanced and smooth rich flavour with no bitter aftertaste, great
aroma with notes of dark chocolate. Very enjoyable to drink."- Eugene G. 

Shop now

Get your bag of Honduras Cerro Bonito

1. 2. 3.

40B Lab 2023 ® All Rights Reserved

M A K E  I T  P E R S O N A L !  -  A P P L I C AT I O N  E X A M P L E S



Packaging
examples 
1. Chia Sisters
2. Fuel10K
3. 4 Pines
4. One Village Coffee
5. So Delicious
6. Boody
7. Toast
8. Faba
9. Ecover
10. Danone

1. 2. 3. 4. 5.

8. 9.

6. 7.

10.
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Press release
examples 
1. Athleta
2. Synlait
3. The Vita Coco Company

Note images are linked  
to the press releases.

1. 2. 3.
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https://www.businesswire.com/news/home/20180320005035/en/Athleta-Earns-B-Corp-Certification
https://www.synlait.com/news/synlait-joins-b-corp-community-pledges-to-use-business-as-force-for-good/
https://www.globenewswire.com/news-release/2022/03/08/2398875/0/en/The-Vita-Coco-Company-Proudly-Announces-B-Corp-Certification.html


Report
examples 
1. WeTransfer
2. Quiip
3. Bank Australia
4. Newly

Click on images to expand

1. 2. 3.

4.
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Signage  
examples 
1. Mindful Chef
2. Kathmandu
3. Dewerstone
4. Coutts
5. Athleta
6. Save The Duck
7. WHSmith (B Corp products display)
8. The Body Shop
9. Equator Coffees

Honest
Kind
Better
Genuine
Fair
Open
Grateful
Good
Just
Equal
Kind

Co�ee
Should

B

This month we’re serving

coffees sourced from a

completely B Corp

Supply Chain, celebrating 

our B Corp certification 

and its inherent

commitment to balancing 

purpose with profit.

1. 2. 3.

4. 5. 6.

7. 8. 9.

44B Lab 2023 ® All Rights Reserved

M A K E  I T  P E R S O N A L !  -  A P P L I C AT I O N  E X A M P L E S



Social media
examples 
1. Athleta
2. Herbatint
3. Nisolo
4. Kathmandu
5. Rituals Cosmetics
6. Illy
7. Finisterre
8. Danone

1. 2. 3. 4.

5. 6. 7. 8.
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Tradeshow
examples 
1. TOMS
2. Picture Organic Clothing
3. KeHE
4. Norden
5. Mamma Chia
6. Cotopaxi

1.

4.

2.

5.

3.

6.
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Video  
examples 
1. Legacy Vacation Resorts
2. Intrepid Travel
3. 4ocean
4. Valrhona

Note images are linked  
to the videos.

1.

3.

2.

4.
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https://youtu.be/yri-gPY224M
https://youtu.be/Hc2hieqqSdI
https://youtu.be/sM6oJqk8QBQ
https://youtu.be/WD0W0LYatGc


Website banner
examples 
1. Danone
2. Microvest
3. Whale Seeker
4. Corporate Floors
5. Rockridge Venture Law
6. Small Axe Peppers
7. The Cheeky Panda
8. Tease
9. Jude’s Ice Cream

© B Lab 2019 bcorporation.net

© B Lab 2019 bcorporation.net

© B Lab 2019 bcorporation.net

1.

4.

7.

2.

5.

8.

3.

6.

9.
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Website footers
examples 
1. Montanya Rum
2. Kathmandu
3. Sylvain
4. Synlait
5. Sawday’s
6. Intrepid Travel

*This should be done only when the website/lP 
is for an entirely certified company.

1.

4.

2.

5.

3.

6.
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Website  
landing page 
examples 
1. Bank Australia
2. Synlait
3. Kathmandu

*This should be done only when the website/lP 
is for an entirely certified company.

1. 2. 3.
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More resources
Find frequently asked questions and 

useful links to B Corp resources.
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I have a question about use of the Certified B Corp 
logo or another brand or IP usage issue. 

Reach out to brand@bcorporation.net and/or your 
local B Lab or Sistema B organization. 

What do I do if I see a company misusing the 
Certified B Corp logo? 

Reach out to brand@bcorporation.net — and refer 
to the Complaints page of our website for more 
information about misconduct or misrepresentation 
by Certified B Corporations. 

I love B Corps! How can my company get involved 
in brand initiatives with the B Corp movement? 

Reach out to your local B Lab or Sistema B 
organization to learn about and get involved with 
movement activities in your region. 

My company is a Certified B Corp and we are 
partnering with a non-certified company on an 
initiative. Can we use the Certified B Corp IP? 

Since every brand collaboration is different,  
the best course of action will be to reach out to 
brand@bcorporation.net to discuss use of the IP.
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Can the B Corp logo be used on promotional items 
such as clothing, accessories, drinking bottles, etc?

As stated in the B Corp Certification Agreement, 
which all B Corps sign upon receiving their 
certification, Certified B Corps have permission to 
use the IP for the purposes of informing the public 
that the Company is a member of the Certified B Corp 
community. The easiest way to comply with this 
requirement is by including the company logo on the 
same item, ideally with a linking phrase similar to 
“{company} is proud to be a (B Corp logo)“. Please 
note the B Corp logo can only be placed on products 
produced by a Certified B Corp and that they can only 
be commercialized if they are part of the main line 

of production of the company presented and verified 
through the certification process.

Is the certifying body called B Corp?

No. B Corp Certification is granted and administered 
by B Lab, a nonprofit network organization that 
drives economic systems change by creating 
standards, policies, tools, and programs that shift the 
behavior, culture, and structure of capitalism. B Lab’s 
standards are the core of the B Impact Assessment, 
on which all B Corps score 80 or above in order to 
achieve certification, in addition to fulfilling the legal 
requirement to uphold stakeholder governance. 
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In the past, the tagline said that B Corps meet the 
“highest standards” of social and environmental 
impact. Why does it now say “high”? 

We’re no longer using “highest standards” in our 
communications, and ask B Corps to do the same, 
including in our tagline lockups. B Lab’s standards 
are high, but we’re also always working to improve 
them. Accordingly, B Corp Certification isn’t the 
“final level” of being a good business: it’s just the 
beginning of a journey of continuous improvement. 
To maintain certification, B Corps are re-assessed by 
B Lab’s standards every three years — standards that 
themselves are evolving and improving. 

Is it B Corp, BCorp, or B-Corp? 

The correct styling: 

The incorrect styling:

Similarly, our organization name is B Lab, not  
The B Lab, B Labs, B-Lab, or B.Lab. 

B Corp | Certified B Corporation | B Corporation

BCorp (with no space) | B-Corp | B Corp.  
| B Company | B Corp company 
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What is a Pending B Corp?

Pending B Corp is a temporary status granted by B Lab for start-ups and smaller companies who typically 
have less than 12 months of operations and are able to meet the legal pathway for B Corp certification. It’s 
designed to give these companies time to prepare for the rigorous process of B Corp Certification. In order 
to become a Pending B Corp, a company must meet the legal accountability requirement, complete and 
submit a prospective B Impact Assessment, and pay a one-time fee. The company is then granted explicit and 
specific permission to use B Lab’s protected IP — i.e., the name “Pending B Corporation” and the “Pending B 
Corporation” logo — exclusively on their website, digital channels, and internal communications. The Pending 
B Corp logo cannot be used on packaging or in print. After a period of time defined by the company’s local B 
Lab or Sistema B partner, Pending B Corps must complete the full certification process.

Please note, the term Pending B Corp does not refer to any company that is in the pipeline or process of 
becoming a Certified B Corp. Companies must apply for Pending B Corp status and certain restrictions apply. 
Learn more on our website.
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Can companies pursuing certification  
(e.g. working with the B Impact Assessment,  
or submitting an application) use the B Corp  
or the Pending B Corp logos to communicate  
their ambition or progress?

Companies pursuing certification (e.g. working 
with the B Impact Assessment or submitting an 
application) cannot use the Certified B Corp logo; 
however, companies can use the term Certified B 
Corp or Certified B Corporation in text. For example, 
a company can state their intention or ambition 
to become a B Corp: “Company X is committed to 
becoming a Certified B Corporation.”

The Pending B Corp logo can only be used by 
companies that have received confirmation of their 
Pending B Corp status by B Lab on their website, 
digital channels, or internal communications. 
Pending B Corps cannot use the Certified B 
Corporation logo.

Is it ok to share the B Corp movement video?

Absolutely! We encourage everybody to spread 
awareness of the B Corp movement by sharing far and 
wide the video that explains our global vision and the 
way we’re collectively working towards its fulfillment. 
Please make sure you credit bcorporation.net.
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What is a B Market Builder?

B Market Builders work in regions where the B Economy is still in its early stages, focusing primarily on creating 
and growing a thriving community of Certified B Corps. They support and engage existing local B Corporations 
and support other mission-aligned organizations to measure their social and environmental impact. 

B Market Builders help create the community of leaders necessary to show the local business ecosystem 
that it is possible to be successful while taking measurable steps towards Impact Governance and Impact 
Management. In this process, B Market Builders also engage and collaborate with strategic partners that can 
support and accelerate their work.

With support of B Lab Global, B Market Builders also set up the foundational pillars to grow a strong and 
financially sustainable organization that will support the global movement of people using business as a force 
for good in their local markets in the long term.
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What are the “B Movement Builders”?

Inspired by the leadership of the global B Corp community, B Movement Builders is a collaborative coalition 
of leading multinational companies that catalyze the global movement of business as a force for good. All 
B Movement Builders are multinational companies with at least $1B in annual revenue. They recognize the 
leadership of Certified B Corps and are committed to the principles of the B Corp movement, as well as the 
company-level and collective actions that bring these principles to life.

Bolstered by customized support from the B Movement Builders program, participating companies make 
credible commitments, identify opportunities for scalable collaboration, and work internally to affect 
impactful transformation that accelerates a global systems change of business and culture. They also access 
a community through which they can engage with peers in order to build the movement and accelerate its 
impact. Learn more on our website.
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Everything you need to know about B Lab and the B Corp Movement

Find a B Corp

Please refer to our Knowledge Base for guidance and support regarding B Corp Certification

↓ Download the B Corp Certification marks

↓ Download the B Corp Certification mark with taglines

↓ Download the Impact Area Pillars diagram
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Problem
The current economic system, 
driven by business as one of 
its key actors, is not meeting 
its enormous promise to create     
positive impact, while creating 
significant negative impacts.

Our Vision  
for Change 
An inclusive, equitable, and           
regenerative economic system  
for all people and the planet.

THE ROLE OF BUSINESS  
IS REINFORCED BY  

3 KEY ASPECTS

 

LEADING TO 3 TYPES OF NEGATIVE IM
PACT

 

 
 

 

   

 
 

PROBLEM STAKEHOLDERS GLOBAL STRATEGIES

GLOBAL OUTCOMES

CATALYZING 
STAKEHOLDERS

Environmental 
degradation and 

resource 
extraction.

The way business 
currently operates 

and behaves.

The way the economic 
and legal systems  

are designed.

Business culture and 
the narrative about 

business.

Decline in individual 
wellbeing and loss of 

social cohesion.

Structural social
and economic  

inequality.

Catalyzing policy change 
to enable business as 

a force for good.

Developing a network of 
local, regional and

global communities
for change.

Certifying & engaging 
business to improve 

impact.

Drive the adoption of
standards to manage

the impact of 
business.

Broadcasting business
as an equitable force  

for good.
Business descision
making processes
and incentives take

into account all 
stakeholders.

Engaged directly

B Corps,
Benefit Corporations
& business adopting
B Lab’s standards.

Direct relationship
Investors / capital markets

workers, customers,
suppliers.

Business

Success in
business is defined

by performance across
financial, social and

environmental
metrics.

Business  
is made accountable

for the impact it is
having, with negative

impact being regulated
& positive behaviors

being promoted.

The consistent
narrative across the

actors in the economic
system is the creation
of stakeholder value,

not shareholder
primacy.

Capital markets
actively seek to

invest in and support
high-impact
businesses.

Positive impacts are

verified by clear, comparable

and credible standards

Business and
the economic system

contribute to the
regeneration instead 

of degradation of 
natural eco- 

systems.

Business and
markets contribute
to an equitable and

inclusive society
and economy.

Individual health,
wellbeing & community
bonds are improved by
the economic system

and the role of
business.

Rebalancing
of power between
shareholders and

stakeholders increasing
diversity & resilience  

of the economic
system.

Industry influencers
Academics, media leaders,

consumer advocates,
civil society leaders,

industry groups.

SYSTEMS
STAKEHOLDERS

Stakeholders influenced and engaged
in partnership with the catalyzing

stakeholders, depending on context
and maturity of the regional or

local B Movement.

Policy & law
Lawmakers, regulators,
attorneys, accountants.

Environment
Land, air, water,

climate.

FINAL OUTCOMES

Negative im
pacts are being addre

ss

ed

INTERMEDIARY OUTCOMES

The role of business is redefin
ed
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THANK YOU

If you have any questions regarding the proper 
use of these guidelines, please reach out to:  

brand@bcorporation.net
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