Certified GLOBAL BRAND BOOK 2023
B CORP COMMUNITY



Welcome!

The frameworks, tools, and guidelines

contained in this Global Brand Book are designed
to help Certified B Corporations work with B Lab
to drive a cohesive, consistent, and differentiated
communication strategy towards our collective
vision of economic systems change.
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The B Corp brand
& movement

A brand is much more than a logo.

It is a set of core beliefs. It is a vision.

It is a promise. It engages with tone and voice.
And it is both inspired and constrained by guiding
principles that inform our actions and speech.




THE B CORP MOVEMENT - OUR SHARED NARRATIVE

Vision + Network + Movement

In our current global economic system, business is failing its enormous promise to
create positive impact while driving large-scale negative impact. In short, it’s putting
profit over people and planet.

B Lab believes that a different kind of economy is not only possible, but necessary —
and that business can lead the way. Af .

Since 2006, we’ve been advancing this work around the world by certifying

B Corporations: companies that meet high standards of social and environmental
performance, accountability, and transparency. B Corps are also legally committed
to bringing benefit not just to shareholders, but all business stakeholders — workers,
customers, communities, and the environment.

The B Corp movement is here to change our economic system — and to do so we have
to change the rules of the game. We create standards, policies, tools, and programs
that shift the behavior, culture, and structure of capitalism. We mobilize the B Corp
community towards collective action to address society’s most critical challenges.
And we’re doing it all to realize our vision of an inclusive, equitable, and regenerative

5 f -.5 economy that works for everyone.
View B Lab’s
Theory of Change Watch video

i
i

i Sl
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https://youtu.be/GP69PNzOQ1U

THE B CORP MOVEMENT - B GLOBAL NETWORK

B Global Network: Brand name: Central organization name:

We are the nonprofit network transforming the global B Lab B Lab Global
economy to benefit all people, communities, and the planet.

Partner organization names:

B Lab Australia & Aotearoa New Zealand B Lab Hong Kong & Macau Sistema B Internacional:
B Lab East Africa B Lab Korea e Sistema B Argentina
e B Market Builder Mauritius B Lab Singapore e Sistema B Brasil
e B Market Builder South Africa B Lab Taiwan e Sistema B Chile
B Lab Europe: B Lab United Kingdom o Sistema B Colombia
e B Lab Benelux (Belgium, Netherlands, & Luxembourg) B Lab U.S. & Canada e Sistema B Ecuador
e B Lab France e Sistema B México
e B Lab Germany B Market Builder China e Sistema B Paraguay
e B Lab Italy B Market Builder Japan e Sistema B Pert
« B Lab Spain B Market Builder Southeast Asia . Sistema B Uruguay
e B Lab Switzerland e Sistema B América Central & Caribe
o Additional European B Lab Partners: Nordics
(including Denmark, Sweden, Finland, Iceland,
Norway, & Greenland), Poland, & Portugal
Network name: Movement name: Community name:
B Global Network B Corp movement B Corp community

B Lab 2023 ® All Rights Reserved The most up-to-date information about the B Global Network, including ways to find out more about regional entities is available at our website 6


https://www.bcorporation.net/

THE B CORP MOVEMENT - WHAT DOES THE ‘B’ STAND FOR?

B stands for Benefit for all.

The B Global Network mobilizes
the B Corp movement to

change our economic system to
positively impact all stakeholders
— workers, communities,
customers, and our planet.

B Lab 2023 ® All Rights Reserved



Brand
communication

The words we use matter. How we speak

about ourselves, our ideas, and our global
movement has a profound impact on how we

are understood by and resonate with people.

For that reason, we ofter the following to help you
communicate effectively and consistently.




BRAND COMMUNICATION - B CORP MOVEMENT NARRATIVE

B Lab™ is the nonprofit network transforming the and to do so, we must change the rules of the game.
global economy to benefit all people, communities, B Lab creates standards, policies, tools, and programs
and the planet. Our international network of that shift the behavior, culture, and structure of
organizations leads economic systems change to capitalism. We mobilize the B Corp community
support our collective vision of an inclusive, equitable, towards collective action to address society’s most
and regenerative economy. critical challenges.

We began in 2006 with the idea that a different kind By harnessing the power of business, B Lab

of economy was not only possible, it was necessary —  positively impacts more than 150 industries in more
and that business could lead the way towards a new, than 8o countries, helping them balance profit with
stakeholder-driven model. We became known for purpose.* Together, we are shifting our economic
certifying B Corporations™, which are companies system from profiting only the few to benefiting all, from
that meet high standards of social and environmental = concentrating wealth and power to ensuring equity,
performance, accountability, and transparency. from extraction to regeneration, and from prioritizing

But we do much more than that. We’re building the individualism to embracing interdependence.

B Corp movement to change our economic system — We won’t stop until all business is a force for good.

B Lab 2023 ® All Rights Reserved *For most up-to-date figures, please see the homepage of bcorporation.net 9



https://www.bcorporation.net/

BRAND COMMUNICATION - B CORP MOVEMENT MANIFESTO

Together, we transform the global economy to benefit all
people, communities, and the planet.

Together, we lead economic systems change that will realize
our vision of an inclusive, equitable, and regenerative economy.

Together, we create standards, policies, tools, and programs
that shift the behavior, culture, and structure of capitalism.

Together, we’re changing the rules of the game so that all

v
businesses have to balance profit and purpose. \ 4 >
Together, we’re building a movement of people using business

I

as a force for good.

Together, we won’t stop until all business is a force for good.

B Lab 2023 ® All Rights Reserved 1 0



BRAND COMMUNICATION - B CORP DECLARATION OF INTERDEPENDENCE

All B Corps sign the Declaration

of Interdependence as part of

their certification, making a
commitment to embody the values
of the B Corp community and work
towards our collective vision of
business as a force for good.

B Lab 2023 ® All Rights Reserved

Certified

Corporation

WE ENVISION A GLOBAL ECONOMY THAT USES BUSINESS AS A FORCE FOR
GOOD. THIS ECONOMY IS COMPRISED OF A NEW TYPE OF CORPORATION -
THE B CORPORATION - WHICH IS PURPOSE-DRIVEN AND CREATES BENEFIT
FOR ALL STAKEHOLDERS, NOT JUST SHAREHOLDERS. AS B CORPORATIONS
AND LEADERS OF THIS EMERGING ECONOMY, WE BELIEVE:

THAT ALL BUSINESS OUGHT TO
BE CONDUCTED AS IF PEOPLE AND PLACE MATTER.

11



BRAND COMMUNICATION - BRAND STYLE & PERSONALITY TRAITS

7 N\
The voice of the B Corp ( C= )
movement and B Lab \ P

is positive, inclusive,
and credible. When

announcing or talking Positive Inclusive Credible
about your certification We celebrate businesses that are We work to accelerate a shift in global B Lab is a leading voice in the field of
an d WOrk as a B C Orp, aim doing more fo.r all pe'ople and the buSiI.IESS cultlfre by ensuring :illl voices global business impacjc management
planet by sharing their success and are included in the conversation. Our and measurement. Like all of our
to fOHOW these prinCipleS. showing how they’re working to communications center justice, equity, work, our communications are
improve with help from our tools and diversity, and inclusion, fostering rooted in the foundation of B Lab’s
frameworks. Our communications do understanding and solidarity with rigorous and continuously improving
not lay blame or instigate fear, but business actors and stakeholders that standards for B Corp Certification.
are rooted in optimism and realism, have traditionally been excluded from The hope and optimism of our
and uplift all we can do together to conversations and decision-making in narrative is rooted in credibility
drive economic systems change. the corporate world. and accountability.

B Lab 2023 ® All Rights Reserved
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BRAND COMMUNICATION - HOW TO COMMUNICATE ABOUT CERTIFICATION

Congratulations on getting certified as a B Corp!
Your company now belongs to a community of
businesses leading the transformation of the global
economic system. As a B Corp, you’ll want to share
your achievement with the world. Here are a few
guidelines to follow when communicating about your
certification, in ways that emphasize community,
interdependence, and continuous improvement.

B Lab 2023 ® All Rights Reserved
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BRAND COMMUNICATION - HOW TO COMMUNICATE ABOUT CERTIFICATION

As a B Corp, we’re meeting the highest standard of As a B Corp, we’re part of a global community of .. highest”?:
social and environmental impact. businesses that meet high standards of social and Being a B Corp isn’t about being the best. It’s about
environmental impact. always working to be better. That’s why B Lab works to

evolve our standards, and why B Corps recertify every
three years to ensure they’re keeping up and improving.

We’re the first/biggest/only company of XYZ kind/in As a B Corp in XYZ industry, we’re counted among LOfrst” or “only”?:
XYZ industry/region/country to become a Certified businesses that are leading a global movement for an One single company can’t shoulder all economic systems
B Corporation. inclusive, equitable, and regenerative economy. change, which is why B Corps lead as a movement.

Rather than single your company out, consider all you’re
gaining by joining a global community!

We’ve been awarded B Corp Certification. We’re now a Certified B Corporation/ .awarded”?
Our business is now B Corp Certified. B Corp Certification isn’t an award — it’s the beginning
of a journey towards continuous improvement and
collective action.

We now have B Corp status/accreditation. We’re now a Certified B Corporation/Our business is now LUstatus” or “accreditation”?
B Corp Certified. Stay consistent with the same terminology used by B
Lab and B Corps around the world — it’s a certification!

B Lab 2023 ® All Rights Reserved 1 4



BRAND COMMUNICATION - CERTIFICATION MESSAGING

On B Corp Certification On maintaining certification and continuous

B Corp Certification means that a company has been verified as meeting B Lab’s high lmpl’OVement

standards for social and environmental impact, that it has made a legal commitment to

stakeholder governance, and that it is demonstrating accountability and transparency By certifying, B Corps step into a framework for continuous improvement. In order

by disclosing this record of performance in a public B Corp profile. to maintain certification, companies must undertake the assessment and verification

process every three years, demonstrating they are still meeting B Lab’s standards —
which are themselves always improving, with continual input from expert stakeholders.

On stakeholder governance On collective commitment to rising standards and
Stakeholder governance is a growing corporate governance alternative to shareholder eCOnOmiC SVStemS Change

primacy — the prevailing doctrine under capitalism that pushes companies to

e e . . . . B Corp Certification does not mean that a company is perfect, nor that it has achieved
prioritize profit above all else, driving inequality, environmental extraction, and social P panyisp

: : : . its highest impact. It does show that it is part of a global community of business workin
fragmentation. B Corps make a commitment to consider the interests of all stakeholders 5 P P 5 y 8

: : : : .\ : collectively for economic systems change, and that in order to stay committed to this
in their business operations: workers, customers, communities, and the environment.

work it must meet rising standards for social and environmental performance.

B Lab 2023 ® All Rights Reserved 1 5



BRAND COMMUNICATION - IMPACT AREA PILLARS

Environment
How is your company
prioritizing and taking
care of the planet?

O
00

Workers

How is your company
taking care of your
workers, improving

their lives and

wellbeing?

As a B Corp, you’ll have plenty of great
stories to tell about your business’s journey
towards achieving certification. In addition
to explaining B Corp Certification and what
it means to you, you can show your audience

Impact
the difterence you make every day behind the Area Pillars
scenes. Need inSpiratiOn? Let our five ImpaCt Every B Corp™ is scored &
. . using .the five impact ,,’
Area Pillars guide you. areas in the B Impact
Governance Customers
How do you make sure How is your company
. . your company’s h;lving a positive
{ Download the Impact Area Pillars diagram governance considers _impact in your

artwork here to use in your communications.

Community

How is your company
giving back and
contributing positively
to the community?

B Lab 2023 ® All Rights Reserved
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BRAND COMMUNICATION - KEY DEFINITIONS

Certified B Corporation™

Certified B Corporations, or B Corps, are companies verified by B Lab to meet high
standards of social and environmental performance, transparency, and accountability.
This name is always styled as ‘B Corp,” with a space, not ‘B-Corp’ or ‘BCorp'".

B Corp™ Movement

The B Corp movement is a global movement of People Using Business as a Force for

Good®. Together, we are shifting our economic system from profiting only the few to
benefitting all, from concentrating wealth and power to ensuring equity, from extraction to
regeneration, and from prioritizing individualism to embracing interdependence.

B Lab™

B Lab is the nonprofit network transforming the global economy to benefit all people,
communities, and the planet. B Lab creates standards, policies, tools, and programs that
shift the behavior, culture, and structure of capitalism. We mobilize the global B Corp
community towards collective action to address society’s most critical challenges, and
we collaborate with governments, academia, coalitions, and other institutions to drive
economic systems change.

B Global Network

All under the B Lab brand, the B Global Network — B Lab Global and Global Partners,
including Sistema B™ in Latin America — comprises a unified group of global, regional,
and national organizations spanning six continents. Our international network of
organizations leads economic systems change to support our collective vision of an
inclusive, equitable, and regenerative economy.

B Lab Global

B Lab Global coordinates the B Global Network to build the B Corp movement, including
guiding strategic planning to ensure the network is aligned on shared objectives and

B Lab 2023 ® All Rights Reserved

outcomes to drive economic systems change. B Lab Global facilitates communication and
collaboration across regions and between teams; develops, manages, and verifies the
B Corp standards; rolls out global policies; and develops new programs and products.

Global Partners

Global Partners power the B Corp movement at the local level all around the world.
They grow, engage, and mobilize their regional B Corp communities, ecosystems, and
partnerships, and in turn make their local economies more inclusive, equitable, and
regenerative. Global Partners bring our global theory of change to life by driving policy
changes with their governments, amplifying credible stories of business as a force for
good, and changing the behavior of businesses in their regions.

B Lab Standards

B Lab’s social and environmental business standards define how businesses can be a
force for good. Based on stakeholder input, research, and established best practices,
these standards are the basis for B Corp Certification requirements and B Lab’s impact
management tools, and they inform the network’s programs and collective action
initiatives. Overseen by B Lab’s independent Standards Advisory Council, the standards
help companies improve, measure, and manage their impact on people and the planet.

Stakeholder Governance

Stakeholder governance is the practice of valuing a company’s stakeholders — i.e. those
who are impacted by the activities of a company — as much as its shareholders. Companies
built on this principle measure success when there is value created for all stakeholders,
and believe in an economy that incentivizes businesses and investments that build on
social and environmental value, recognizing the interdependence of people, planet, and
the economy.

17



BRAND COMMUNICATION - KEY DEFINITIONS

Benefit Corporations

Benefit corporation is a type of legal structure for businesses in the United States that creates
a solid foundation for long-term mission alignment and stakeholder value creation. It is not

a certification, and it is available only in the regions of the U.S. which have passed benefit
corporation legislation. To become a benefit corporation, a company must incorporate as one
in one of the regions where it is available. Some companies are both Certified B Corporations
and benefit corporations, and the benefit corporation structure fulfills the legal accountability
requirement of B Corp Certification. There are other similar structures with specific
characteristics in other parts of the world. For more information, visit bcorporation.net.

Anti-Racism

Anti-racism goes beyond the act of being “not racist” and includes actively opposing and
working to dismantle systemic racism. This is B Lab’s organizational stance on anti-racism:
“As an organization, we stand against anti-Black racism and all forms of oppression
including transphobia, classism, sexism, and xenophobia. We commit to a focused and
sustained action to dismantle racist systems, policies, practices, and ideologies within
ourselves and our networks. As we continue to learn about injustice, we embrace radical
reorientation of our consciousness and will listen to the voices of Black, Brown, Indigenous
and marginalized peoples to catalyze equitable outcomes for all.”

Justice, Equity, Diversity, and Inclusion (JEDI)

Justice: A concept of fair and just relations between the individual and society.
Dismantling barriers to resources and opportunities in society so that all individuals and
communities can live a full and dignified life.

Equity: Allocating resources to ensure everyone has access to the same opportunities.
Equity recognizes that both advantages and barriers exist and strives to remove and
eliminate impediments that prevent full participation of relative groups. The principle
of equity acknowledges that there are historically underserved and underrepresented
populations, and that considerations regarding these unbalanced conditions is needed.

B Lab 2023 ® All Rights Reserved

Diversity: Psychological, physical, and social differences that occur among any and

all individuals; including but not limited to race, ethnicity, nationality, religion,
socioeconomic status, education, marital status, language, age, gender, sexual orientation,
mental or physical ability, and learning styles. Diversity isn’t just about racial differences.

Inclusion: Fostering a sense of belonging by centering, valuing, and amplifying the
voices, perspectives and styles of those who experience more barriers based on their
identities. The act of creating environments in which any individual or group can be and
feel welcomed, respected, supported, and valued. An inclusive and welcoming climate
embraces differences and offers respect in the words/actions/ thoughts of all people.

Climate Justice

Climate Justice recognizes that those who are least responsible for climate change are
more likely to suffer its gravest consequences. Climate Justice places the needs, voices and
leadership of those who are most impacted at the forefront — putting people and equity at
the center of climate action and advocacy.

B Impact Assessment™

The B Impact Assessment is a free, confidential platform designed to help measure
and manage your company’s positive impact on your workers, community, customers
and environment.

SDG Action Manager

Developed by B Lab and the United Nations Global Compact, the SDG Action Manager is
an impact management solution that enables businesses to take action on the Sustainable
Development Goals through 203o0.

The SDG Action Manager enables dynamic self-assessment, benchmarking, and
improvement through a series of questions, guidance, and performance scores related to
the Sustainable Development Goals and the Ten Principles of the UN Global Compact in
areas of human rights, labor, environment, and anti-corruption. It is a confidential self-
assessment tool that is free and easy to use for all types of businesses.

18



BRAND COMMUNICATION - TRADEMARK SYMBOLS

We require everyone to use the
™ symbol or ® symbol, as
applicable, after the first use of
the following phrases in either
body copy or headlines.

B Lab 2023 ® All Rights Reserved

B Lab —-m-m oo > TM
Certified B Corporation ------------=-====-zmcmmmmmommememee > T™
B COrp -----mmm e e e e > T™
SiStemMA B ------ oo S TM
Empresa B Certificada ---------=-=-========mmmmmmmmmmmee oo > T™
B Impact ASSeSSMment ---------=-=====m-mmmmmmmmmm oo > TM
People Using Business as a Force for Good™ ------------- > ®

*B Lab owns a trademark registration for “People Using Business as a Force for Good.” A registered symbol ® can
be used with that entire tagline. If you’re using a shorter version of the tagline, then a TM would be appropriate.

19



Visual

identity

Here you will find detailed instruction
on how to properly treat B Lab’s IP and
brand marks. Careful adherence to our

brand standards will ensure consistency
in our messaging throughout the world.

20



VISUAL IDENTITY - CERTIFICATION MARK

Overview

The B Corp mark can only be used
by companies certified by B Lab,
providing verification, transparency t 'f = d E
Certifie mpresa
their brands that have been verified
and approved by B Lab may use the

seal on their websites, packaging,
advertising, and marketing.*

The B Corp mark is comprised

of five elements that should always
be used together:

- the “Circle B” mark

- the holding line (bar)

- the “Certified”/“Certificada” text
- the “Corporation”/“Empresa” text
- the Registered symbol

®
I

Corporation Certificada

It should always appear in this
format. No additional text or
graphic may encroach the clear
space of the logo.

*Companies with multiple brands or related
entities should refer to specific brand use

guidance from B Lab, which they’ll receive
during the Review process.

B Lab 2023 ® All Rights Reserved 21



VISUAL IDENTITY - CERTIFICATION MARK

Circle B
B Corps can only use the full Ce rt if ied

Certification Mark — not the

“Circle B” and holding line on its
own. This is a trademark used
exclusively by B Lab.
®
.

Corporation

.
B Lab 2023 ® All Rights Reserved 22



VISUAL IDENTITY - CERTIFICATION MARK

Raise the bar

. Legacy Version 2007-2008 Legacy Version 2008-2009 Legacy Version 2009-2018 Official Logo 2018-Present
The “Circle B” trademark, gacy gacy gacy g

including a circle with the letter C - C = 4
“B” inside it and a holding line e rt If Ied e rt If Ied
right underneath, is the thread that
unifies the diverse initiatives that

constitute the B Corp movement.

It prompts recognition and

them stronger and enabling | ®
maximum impact. This is why Cor poration I
it is so important to use the correct - ] Co rpo ration

cross-awareness of our brands,
products and initiatives, making

version of the Certified
B Corporation mark.

B Lab 2023 ® All Rights Reserved 23



VISUAL IDENTITY - CERTIFICATION MARK

Certification
mark color

The Certified B Corporation Ce rt if ied Ce rt if ied

mark should always be clear and
visible. Avoid placing it over busy
backgrounds that could hinder

its visibility. In order to maintain
the consistency that maximizes
recognition and awareness, the
Certified B Corporation mark must
only be used in black or white.

.
Corporation Corporation

®
I

' Download the
certification mark

B Lab 2023 ® All Rights Reserved


https://bcorp.imagerelay.com/fl/bb659a4f5d944230935dc27af3ac1034
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VISUAL IDENTITY -

CERTIFICATION MARK

Official
International
variations

J Download the
certification marks

B Lab 2023 ® All Rights Reserved

Certified

|®

Corporation

Certificazione

®
|

Corporation

Entreprise

®

Certifiée

Zertifizierte

®
|

Corporation

Entreprise

Certified

|@

Corporation

Empresa

®
L

Certificada

Certifiée

. English

. French

. French Canadian*
. ltalian

. German

. Spanish / Portuguese

* The French Canadian version of the mark is
restricted to usage in the Canadian market.

25
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VISUAL IDENTITY - CERTIFICATION MARK

Sizing

To standardize the use of the Minimum size requirements for printed materials:

mark, four sizes are provided 8mm or 11mm mark for:
. . - posters
for most uses— 50 pixels high - booklets

for web banners and e-mail Certified Certified - postcards / self-mailers

- product packaging
headers, 72 pixels high for web @

pages, a minimum size of 8 mm

Corporation

|®

wide for printed materials, and a o :
orporation
recommended minimum size of

11 mm for printed materials.

Always maintain the minimum
clear space, even when

proportionally Scaling the logo. Minimum size requirements for screen viewing:

Certified Certified
50 pixel mark used for:
- email newsletter
- presentation footer

. - web banner
Corporation o 72 pixel mark used for:
] - web page

Corporation

B Lab 2023 ® All Rights Reserved 26



VISUAL IDENTITY

Incorrect usage

- CERTIFICATION MARK

Certified

Certified

Certified

Do not remove any of the five elements of the mark.

2. Do not use without the ® symbol.
In order to build a strong brand L z 2 ! ! 3. This mark is reserved for use by the
B Global Network not Certified B Corporations.
and visual identity for Certified ®
. . . . ® 4. Do not use the logo with “bcorporation.net”
B Corporations, it is paramount to Corporation ———— — © ) g
) _ Corporahon below the holding line.
use the B Corp mark consistently Corporation Corporation ——
, o beorporation.net 5. Do not have the holding line below the

and correctly. Inconsistencies in the Corporation text.
appearance of the B Corporation Ce 6 b h tor the col

=g "gn S ¥ 4 - - . o not change or alter the colors on
mark will weaken its value. Certified Certified rl/ﬁ a Certified Certified .

NEVER remove the registration
mark. Do not combine the mark with

Q individual elements of the mark.
7. Do not recolor the logo, it should only be used
‘ L in black or white.

8. Do not rotate or angle the mark.
CO ® _®

any other elements — such as logos,

®

@)
@

. o
words, graphics, photos, slogans or Corporation Corporation oraflo,, Corporation Corporation 9. Do not skew or distort the mark in any way.
mbols that migh m r

Sy bols that 5 tseem to create a 10. Do not use drop shadows, bevels, or
hybrid mark. Maintain the shape graphic effects of any kind.
and proportions to ensure accurate Certified Certified O 11. Do not use the mark in outline mode.
and consistent use. Never alter, @ Feakfast (No key line around the typeface.)
rotate, embellish, or attempt to QQ lq B Somorain 12. Do not alter the size of any element.
recreate the brandmark. | I-—o I_. L I-

—— 13. Do not alter the shape of any element.

. : o Corporation Please join us this

Here are some examples of incorrect Corporation B —— Saturday.for our 14. Do not remove the text or holding line
usage of the B Corporation mark. " from the brand mark.

Corporation annual (B reéakfast!

aaaaaaaaaaa

15. Do not use the mark as a replacement for
the letter B in a word or sentence.

B Lab 2023 ® All Rights Reserved 27



VISUAL IDENTITY - TAGLINE

Tagline lockup

Certified Certified
In addition to displaying the
B Corp mark on its own, you This company meets high This company is part of the global
have the option to use these standards of social and movement for an inclusive, equitable,
alternate versions with taglines environmental impact. and regenerative economic system.

attached. To provide flexibility in

®
| . ________________________________________________________________________|

Corporation Corporation

|@

messaging, we offer three taglines
highlighting different aspects

of the B Corp movement. You
might use these to provide more
information to your audiences
about what B Corp Certification Certlfled

means, or to support branding

materials related to your This company is committed to company meets the
certification story.* Note that the accountability, transparency, tandards of social
logo lockup should be positioned and continuous improvement. and environmental impact

in the lower-lefthand corner of ®

|
Corporation

|®

any promotional material — e.g.,

advertisements, window displays. Corporation

\l/ DOwnlOad the Legacy Version Pre-2021
tagline lockups

B Lab 2023 ® All Rights Reserved *B Corps are permitted to replace “This company” in lockup with their company name. 28
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VISUAL IDENTITY - CERTIFICATION MARK PERMITTED USAGE

Intellectual Property

B Lab intellectual property, including the names “Certified B
Corporation,™” “B Corporation,™” “B Corp,™” and the “Certified
B Corporation™” logo are registered trademarks. Only Certified

B Corporations are licensed to use this IP for the purposes of
informing the public that the Company is a member of the Certified
B Corporation™ community in a manner consistent with the
following brand guidelines. To solve any doubts regarding IP usage,
please contact brand@bcorporation.net

B Lab 2023 ® All Rights Reserved 29



VISUAL IDENTITY - CERTIFICATION MARK PERMITTED USAGE

Certified Independent Entity with a Single Brand:

e May use B Corp logo in accordance with brand guidelines and
refer to themselves as a Certified B Corporation / Certified B Corp /
B Corp / B Corporation.

Certified Subsidiary of a Non-Certified Parent Company:
Certified entities that are subsidiaries with a different name or
geography* from their non-certified parent or affiliated entities

e May use B Corp logo in accordance with brand guidelines and
refer to themselves as a Certified B Corporation / Certified B Corp /
B Corp / B Corporation.

Brands & Subsidiaries with a different name than the
Certified Parent:

For brands that have achieved a verified B Impact Assessment score
of >80 points independently of a Certified Parent:

e Any brand of a Certified Parent that earns a verified score of 80,
and meets the transparency requirement for certification of the
Certified Parent, gets full access to B Corp IP.

e Brand communications should link to the B Corp profile

(on the B Corp Directory) of the Certified Parent, where the
relationship between the brand and parent will be transparent.

B Lab 2023 ® All Rights Reserved

e There will be an additional charge for brand reviews to verify
scores of a company’s additional brands and for additional distinct
profile pages for subsidiaries that are assessed separately.

For brands that have not achieved a verified B Impact Assessment
score of >80 points independently of a Certified Parent:

¢ These brands cannot use the B Corp logo.

e These brands can communicate in text that they are a subsidiary
of a Certified Parent, e.g. “Child Brand X is proud to be a part of
Parent Brand Y, a Certified B Corporation.”

Licensees or Co-Branding Relationships:

¢ Licensed brands of a Certified Parent cannot use the B Corp logo
or be referenced or shown in any way by the Certified Parent in
any communications in which the Certified Parent is referencing
or showing its B Corp logo where the licensee is not also certified.

For further questions and clarifications, please reach out to
brand@bcorporation.net

*Note: Companies that certify with the same name as non-certified affiliated entities and whose certification
triggers those participation or certification requirements for its affiliates, may want to consider that in the
company’s brand usage decisions.
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VISUAL IDENTITY - CERTIFICATION MARK PERMITTED USAGE

Usage by Non-B Corp Entities

In general, non-certified entities are not permitted to use the B Corp
logo. An exception may be made when a non-certified retailer — such

as a supermarket or e-commerce platform — is providing a physical RS NEW RIS INSPRATION IAVOUNITEL & U414, wr ACEOUN
or digital showcase for B Corp products, i.e. a pop-up shop, “B Corp e
aisle,” or dedicated B Corp section of a retail site. There are three key B CORP"

initial conditions that need to be considered in these cases:

Have you heard of the D Caorg movermant!

I
A
- -

- The IP (Circle B logo and “B Corp”) should not be used in a way
that will mislead audiences to believe the non-certified retailer is a
Certified B Corporation.

- The communication should make it clear that the retailer supports S TR TR e, G
the B Corp movement, community, and guiding values, without -; e ;.:f-jl F
being misleading regarding being certified themselves. s E """@‘r o

- As the B Corp Certification is a company-wide certification, there Cogt

b

should not be mentions of B Corp Certified “products” or “brands.
“Products from Certified B Corps” is a better alternative.

If you are a non-certified entity interested in using the IP in one of the
above circumstances, you’ll need to receive explicit permission from
B Lab. To do so, as well as to clarify any doubts or seek permission for
an exception, please reach out to brand@bcorporation.net

B Lab 2023 ® All Rights Reserved

Have you heard of the B Corp movement?

Certified B Corporations are a new kind of business
that balances purpose and profit. They are legally
required to consider the impact of their decisions
on their workers, customers, suppliers, community,
and the environment. This is a community of
leaders, driving a global movement of people

using business as a force for good.
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VISUAL IDENTITY - CERTIFICATION MARK APPLICATION

Color

" olue beautifly

' ' VVELEDA
lication eLe
applicatio Yes, we are!
=N : " AFINAL, 0 QUE
To ensure seamless integration I3 (=) = 8 £kt ‘ Certified

with your brand and consistency
across all communications, only
the black or white version of the _
B Corp mark can appear over —

Corporation
backgrounds that don’t represent
an obstacle to its legibility.

The only acceptable exception to ATHLETA

~— IS A
printing process is required, Certified Certified

Certified Brew;
a practice sometimes used in -
packaging. This exception is : B
functional and not guided by
_ﬂ

aesthetic preferences. e e . %
Corporation i g - : Corporation

‘ S

this rule is when a single-color
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VISUAL IDENTITY - CERTIFICATION MARK APPLICATION

1. \Vertically stacked certification bugs

Ap pl iC at iO n o . Sealed bags
f O r p aC 1( a g i ng Corporation 3. Coffee, Tea, Sealed bags

. Hang tags

@

The ideal location for the mark

@

. ] . Cartons, Liquid containers
is the front of pack aligned 100% Vegan

6. Cylindrical cartons

with the broader brand story.

()

. Vertically stackable boxed goods
Alternate placement can

Gluten-Free

be next to nutritional and

Corporation

informational panels.

S

o
N
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)

Certified Kosher

Certified

&
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\
N
N
N
——

Corporation

Y
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Oy oy
3
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VISUAL IDENTITY - CERTIFICATION MARK APPLICATION

1. Direct mail

Application 2. Print advertisements

[}
f Or prlnt 3. In-store shelf talkers
_ 4. Promotional posters

When used in close proximity,

the B Corp mark should be )
of equal or lesser scale to the
brand mark. Positioning the —
B Corp mark near the brand
mark reinforces certiication. | &

[¢)
=
=
Q
[¢)
-
=
Q

rifie

|@:
@

nnnnnnnnnnn
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VISUAL IDENTITY - CERTIFICATION MARK APPLICATION

1. Website footer

Application 2. Email footer
fOr digital 3. Email signature

4. Online banner
When used in close proximity,

the B Corp mark should be of Certified Certified
equal or lesser scale to the brand

Corporation

o
—
Corporation

mark. Consider making B Corp
status a major part of your digital

communication, and/or aligning
the mark with other standard
contact information in footers.

ooooooooooo

Certified

_®
Corporation
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Make 1t personal!

Your certification story is as unique as your
company! This is an opportunity to tell
stakeholders what you’ve learned on your impact
journey, and show the perspective you bring to
the B Corp community. Make sure to provide a
call to action to a resource where audiences can
learn more — perhaps the B Corp section of your
own website, a blog post, or bcorporation.net.
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

Advertising it WATER, | PR ASSSSTNCY S"WELL IS A
examples BE SUSTAINABLE. B U B BLES' ' :-II "" GEHTIFEB

B CORP. WONKY?* & % B [:"I:IJ
1. Ty A FRUIT. IN _ |
2. Dash Water f =
3. Arbonne L. {t <
4. S’'well
5. Holie _ ey

6. Beauty Kitchen

HO CALORIES
NO SUGAR
NO SWEETEMNERS

7. Fuel10K

(©)

8. Sustenuto

/‘.‘L /4
"4 WHOOPEE!
&l WE'RE A CERTIFIED

_ BCORP®
UL | o

h:-li--d

GRANDLA~ - "E‘[

FUEL

e r - ; Al
; z;-* ) f‘ -'1“ ]
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

1. 2. 3.

( (
o NoNo o NoNo o NoNo
Bl E_’;‘- nspire bt m Sir Kensdnglon's ﬁ (42} B AR -1
O g _ _ e : Furthering Our Mission Through B

Corporation Certification

Why Buy from, Work for, and Do Business with B Work on Purpose
examples Cors ..
_ Certified P et b

1. Inspire Clean Energy

2. Sir Kensington’s @

3. Gaia Herbs B ——
£ magare

& a B
] & s
4 ..l‘.-l e
-
i

. WERE ACERTIFIED -

} BCORPE

What s 8 B Corp? —

B Corp reguiremsents

Wiy as oLk Wil Bary Trerm B Corpa Brands?

Why abould wa werk for B Corpe?
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MAKE IT PERSONAL!

Email
signature
examples

1. ASPIRE
2. Karst
3. The Co-operative Bank

4. Quiip

B Lab 2023 ® All Rights Reserved

- APPLICATION EXAMPLES

ONON®)

(000

<6

<6

(@

Rarst.

Certified

)

6

Cearlified

The Co-operative Bank is leading the
Hew Zealond banking industry, receiving
international recognitien lor the pursuil

e~ of purpose o well as profit
CorparEion

Crper i

i
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MAKE

Email &

T PERSONAL!

newsletter

examples

1. Bondi Born
2. Kiwibank
3. Jasper Coffee

B Lab 2023 ® All Rights Reserved

- APPLICATION EXAMPLES

<6

<6

)

BONDI EORN

¢ are now
RES np
Certified

FEETE Sa o e s R b

Kiwibank ™
Pitopito Korero

Kia ora Joanna,

Welcome to the Spring edition of Pitopito Kérero*. I'd like to begin this edition by acknowledging
and sincerely apologising for the recent issues with access to some of our banking services. |
know this was disruptive for a number of our customers, particularly in a lockdown which is
already tough for New Zealand. It's not what we aspire to and I'm sorry for any inconvenience this
caused you. While these connectivity issues were frustrating, | can reassure you that your
passwords, data and money were always safe.

We've worked to make it right by waiving fees when our systems weren’t available and
reimbursing any customers who were financially impacted. We're constantly upgrading our
systems to ensure reliability and minimise the risk of any future disruptions. This does mean we
need to undertake maintenance on systems from time to time, but we'll always try to do it when it

causes the least amount of disruption for you.

Providing you with access to essential banking services is always a top priority. We remain as
committed as ever to not only doing that, but continuing to deliver on our purpose with some great

updates we're pleased to share with you.

With COVID-19 continuing to impact New Zealand, our teams are here to support you. Don’t delay

in getting in touch us if you need and please stay safe and well.

Nga manaakitanga / Best wishes,

Steve Jurkovich
Chief Executive

*If you're not familiar with this term, Pitopito Kdrero means a collection of news or information

snippets.

Banking for good

We're proud to have recently become a B Corp certified company, playing our part in creating an

inclusive and sustainable economy. Our B Corp Certification is proof we're heading in the right

direction when it comes to balancing purpose and profits. We're:

& Governing our business in an ethical, responsible way to make Kiwi better off

& Designing customer-centric products and services

& Making a positive difference in our communities

&* Protecting and improving our environment through our processes and lending practices

As a Kiwibank customer, this certification means you can trust we're meeting the highest

standards for positive social and environment impact.

Shop Coffee Subscribe & Save

Ethical coffee excellence

A key part of our ethos has always been that coffee should be a vehicle for change,

benefiting people and the planet. This is why we became the first coffee company
in Australia to receive B Corp Certification.

B Corps are organisations that have legally committed to making business
decisions that create positive impact for the environment, customers, suppliers,
employees and the community. Being a B Corp means living your values and
investing in the wellbeing of the planet and people. You can learn more about B Corp
Certification here.

Becoming a B Corp was a natural next step in demonstrating our commitment to using
business as a force for good. When you buy our coffee, you're helping us make
the world a better place. @ ¥

Shop now

Coffee pick of the week =

This week's coffee pick is the sublime Honduras Cerro Bonito. As it is a special release,
we only have a small amount left of this delicious micro-lot coffee. A well-balanced cup
with a sticky syrupy body, carrying notes of apricot and hazelnut - Heavenly Honduras!

"Outstanding coffee. Well balanced and smooth rich flavour with no bitter aftertaste, great
aroma with notes of dark chocolate. Very enjoyable to drink."- Eugene G.

Get your bag of Honduras Cerro Bonito
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

Packaging | | FUEL
examples & ' "

l‘.hi'!rh[dnﬂ' £,

. e -l . a4 - tossed with chocolals
1. Chia Sisters L p— ! pleces & pumpkin
2. Fuel10K BT A -.;'mrl-illii:lﬂ K "

. One Village Coftee > g T Y& Tnd 7. N .
: : 7422 e S o || e T 2T | R

5. So Delicious AV | . = Py o

6. Boody g f
7. Toast
8. Faba
9. Ecover

10. Danone

T
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MAKE IT PERSONAL!

Press release
examples

1. Athleta
2. Synlait
3. The Vita Coco Company

Note images are linked
to the press releases.

B Lab 2023 ® All Rights Reserved

- APPLICATION EXAMPLES

00O

00O

SYNLAIT JOINS B CORP
COMMUNITY; PLEDGES TO USE
BUSINESS AS FORCE FOR GOOD

B wf

B 5 R =

=
CacCs
COEPLN

Thie Vita Coco Company Froudly Announces B Corp

Cortification
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https://www.businesswire.com/news/home/20180320005035/en/Athleta-Earns-B-Corp-Certification
https://www.synlait.com/news/synlait-joins-b-corp-community-pledges-to-use-business-as-force-for-good/
https://www.globenewswire.com/news-release/2022/03/08/2398875/0/en/The-Vita-Coco-Company-Proudly-Announces-B-Corp-Certification.html

MAKE IT PERSONAL!

Report
examples

1. WeTransfer

2. Quiip

3. Bank Australia
4. Newly

Click on images to expand

B Lab 2023 ® All Rights Reserved

- APPLICATION EXAMPLES

From A
to B Corp
(and beyond).

Cur rood to responsibility

Al st Lhe numbers,

Wie aspire to be a leading

== =

— e = E'_ sl —

purpose=driven business in Australia.

Newly's Environmental Impact
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

Signage
examples

1. Mindful Chef
2. Kathmandu

3. Dewerstone

4. Coutts

5. Athleta

6. Save The Duck

7. WHSmith (B Corp products display)
8. The Body Shop

9. Equator Coffees

Coffee
Should

\ thatane o fOTCE fOT gﬂgg_ _.
... ,_! ."_f-.;hf-‘ﬂ’_‘&.r__il::‘ _ -lu 1 B ilI!-l
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

SOClal medla ATHLETA ":-_ HERP{':,T[M
examples isa - S __

1. Athleta

2. Herbatint

3. Nisolo
4. Kathmandu

5. Rituals Cosmetics

6. Tlly QY

7. Finisterre

8. Danone

We are proudly B Corp™,
but what does being
B Corp MEAN?

o "

BE SUSTAINABLE.
B CORP.

©QyYy A N
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

1 2. 3

Tradeshow —
Toes

examples
1. TOMS
2. Picture Organic Clothing
3. KeHE
4. Norden

5. Mamma Chia
6. Cotopaxi
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

1 2.
Video
examples

__ FIND Cg ORE AT

1. Legacy Vacation Resorts ' | | WWW.INTR )UP-'!'::\VEL
2. Intrepid Travel - Intrepia - ‘
3. 40cean - v Bl —
4. Valrhona

Note images are linked
to the videos. .
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https://youtu.be/yri-gPY224M
https://youtu.be/Hc2hieqqSdI
https://youtu.be/sM6oJqk8QBQ
https://youtu.be/WD0W0LYatGc

MAKE IT PERSONAL! - APPLICATION EXAMPLES

000 000 (000

-

e JAN\? MICROVEST ABBITU C WMTNERO AT © RN GEWACT AR e ":;“
Website banner W i < | "
31 j! — jh-._- MicroVest Earns B Corp Certification

examples 1S geeu ﬂ;“ |

N "R
;']' " Welcome!
19 i
1. Danone 4 ml‘?' "
2. Microvest
3. Whale Seeker o 5. 6.
. Corporate Floors ( )
* P : 00O 00O
5. Rockridge Venture Law -
= l.':; OCKRIDGE
6. Small Axe Peppers m*:“ . _
7. The Cheeky Panda Excellence in Every Step. | Ty
8 T Consult. Install. Recycle. Repeat. | ' _Gmwing Community
. lease ' - ‘ fi;ﬁéllee Pe% Mje is ma;le with peppers purchased
’ Certifie b = from ¢ nity gardens in cities across America,
9. Jude’s Ice Cream g 3 s
! Cartified
7 8.
ONON®
B i et a
ﬁ"l.-,. ol :
9 _ @ gond far yeur body, good for the planci
5 Gorersion )
| ey e e i 2ot ma |

B Lab 2023 ® All Rights Reserved 48



MAKE IT PERSONAL! - APPLICATION EXAMPLES

Website footers L 2 .
examples

1. Montanya Rum
2. Kathmandu

3. Sylvain

4. Synlait

5. Sawday’s

6. Intrepid Travel

*This should be done only when the website/IP
is for an entirely certified company.
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MAKE IT PERSONAL! - APPLICATION EXAMPLES

Website
landing page
examples

WE'RE A CERTIFIED B-CORP

We're a certified B Carp
bank :

1. Bank Australia

OUR B CEEE IOUERRMEY

2. Synlait
3. Kathmandu

B Corp s 8 movemeant

WHATIE & D CONP T

*This should be done only when the website/IP sharw tham in -
is for an entirely certified company.

WHAT IS THE CERTIFICATION PROCESS?

anrrparhre vt inln chutrirten g gual

@

What is the mission of the B Corp community?

uuuuu

WHY DOES THIS MATTER TOQ YOUT
What it means tobe a B Corp

SYMLET AND DR CUSTOMERET

= A0/

1@
C
<

Wi aosiy s i o W et . : e | ouR
= = e— === WORLD

SUSTAINABILITY DUR FOOTPRINT
Why we became a B Corp s A
e e g, LT
v Fadi et ia il W AT C Rl LR Sy | AT FTRn T i
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1
£
2
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More resources

Find frequently asked questions and
useful links to B Corp resources.
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MORE RESOURCES - FAQS

I have a question about use of the Certified B Corp 11love B Corps! How can my company get involved

logo or another brand or IP usage issue. in brand initiatives with the B Corp movement?
Reach out to brand@bcorporation.net and/or your Reach out to your local B Lab or Sistema B
local B Lab or Sistema B organization. organization to learn about and get involved with

movement activities in your region.

What do I do if I see a company misusing the
Certified B Corp logo? My company is a Certified B Corp and we are
partnering with a non-certified company on an

Reach out to brand@bcorporation.net — and refer R )
initiative. Can we use the Certified B Corp IP?

to the Complaints page of our website for more

information about misconduct or misrepresentation Since every brand collaboration is different,

by Certified B Corporations. the best course of action will be to reach out to
brand@bcorporation.net to discuss use of the IP.
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https://www.bcorporation.net/en-us/movement/global-network
https://www.bcorporation.net/en-us/standards/complaints
https://www.bcorporation.net/en-us/movement/global-network

Can the B Corp logo be used on promotional items
such as clothing, accessories, drinking bottles, etc?

As stated in the B Corp Certification Agreement,
which all B Corps sign upon receiving their
certification, Certified B Corps have permission to
use the IP for the purposes of informing the public
that the Company is a member of the Certified B Corp
community. The easiest way to comply with this
requirement is by including the company logo on the
same item, ideally with a linking phrase similar to
“{company} is proud to be a (B Corp logo)“. Please
note the B Corp logo can only be placed on products
produced by a Certified B Corp and that they can only
be commercialized if they are part of the main line

of production of the company presented and verified
through the certification process.

Is the certifying body called B Corp?

No. B Corp Certification is granted and administered
by B Lab, a nonprofit network organization that
drives economic systems change by creating
standards, policies, tools, and programs that shift the
behavior, culture, and structure of capitalism. B Lab’s
standards are the core of the B Impact Assessment,
on which all B Corps score 80 or above in order to
achieve certification, in addition to fulfilling the legal
requirement to uphold stakeholder governance.

MORE RESOURCES - FAQS
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MORE RESOURCES - FAQS

In the past, the tagline said that B Corps meet the Is it B Corp, BCorp, or B-Corp?
“highest standards” of social and environmental

. : . The correct styling:
impact. Why does it now say “high”?

We’re no longer using “highest standards” in our
communications, and ask B Corps to do the same,

including in our tagline lockups. B Lab’s standards The incorrect styling:

are high, but we’re also always working to improve

them. Accordingly, B Corp Certification isn’t the BCorp (with no space) | B-Corp | B Corp.
“final level” of being a good business: it’s just the | BCompany | B Corp company
beginning of a journey of continuous improvement.

To maintain certification, B Corps are re-assessed by Similarly, our organization name is , not

B Lab’s standards every three years — standards that The B Lab, B Labs, B-Lab, or B.Lab.
themselves are evolving and improving.
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MORE RESOURCES - FAQS

What is a Pending B Corp?

Pending B Corp is a temporary status granted by B Lab for start-ups and smaller companies who typically
have less than 12 months of operations and are able to meet the legal pathway for B Corp certification. It’s
designed to give these companies time to prepare for the rigorous process of B Corp Certification. In order

to become a Pending B Corp, a company must meet the legal accountability requirement, complete and
submit a prospective B Impact Assessment, and pay a one-time fee. The company is then granted explicit and
specific permission to use B Lab’s protected IP — i.e., the name “Pending B Corporation” and the “Pending B
Corporation” logo — exclusively on their website, digital channels, and internal communications. The Pending
B Corp logo cannot be used on packaging or in print. After a period of time defined by the company’s local B
Lab or Sistema B partner, Pending B Corps must complete the full certification process.

Please note, the term Pending B Corp does not refer to any company that is in the pipeline or process of
becoming a Certified B Corp. Companies must apply for Pending B Corp status and certain restrictions apply.
Learn more on our website.

B Lab 2023 ® All Rights Reserved 55


https://www.bcorporation.net/en-us/programs-and-tools/pending-b-corps

Can companies pursuing certification

(e.g. working with the B Impact Assessment,
or submitting an application) use the B Corp
or the Pending B Corp logos to communicate
their ambition or progress?

Companies pursuing certification (e.g. working
with the B Impact Assessment or submitting an
application) cannot use the Certified B Corp logo;
however, companies can use the term Certified B
Corp or Certified B Corporation in text. For example,
a company can state their intention or ambition

to become a B Corp: “Company X is committed to
becoming a Certified B Corporation.”

B Lab 2023 ® All Rights Reserved

The Pending B Corp logo can only be used by
companies that have received confirmation of their
Pending B Corp status by B Lab on their website,
digital channels, or internal communications.
Pending B Corps cannot use the Certified B
Corporation logo.

Is it ok to share the B Corp movement video?

Absolutely! We encourage everybody to spread
awareness of the B Corp movement by sharing far and
wide the video that explains our global vision and the
way we’re collectively working towards its fulfillment.
Please make sure you credit bcorporation.net.

MORE RESOURCES - FAQS
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https://www.bcorporation.net/

MORE RESOURCES - FAQS

What is a B Market Builder?

B Market Builders work in regions where the B Economy is still in its early stages, focusing primarily on creating
and growing a thriving community of Certified B Corps. They support and engage existing local B Corporations
and support other mission-aligned organizations to measure their social and environmental impact.

B Market Builders help create the community of leaders necessary to show the local business ecosystem
that it is possible to be successful while taking measurable steps towards Impact Governance and Impact
Management. In this process, B Market Builders also engage and collaborate with strategic partners that can
support and accelerate their work.

With support of B Lab Global, B Market Builders also set up the foundational pillars to grow a strong and
financially sustainable organization that will support the global movement of people using business as a force
for good in their local markets in the long term.
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MORE RESOURCES - FAQS

What are the “B Movement Builders”?

Inspired by the leadership of the global B Corp community, B Movement Builders is a collaborative coalition
of leading multinational companies that catalyze the global movement of business as a force for good. All

B Movement Builders are multinational companies with at least $1B in annual revenue. They recognize the
leadership of Certified B Corps and are committed to the principles of the B Corp movement, as well as the
company-level and collective actions that bring these principles to life.

Bolstered by customized support from the B Movement Builders program, participating companies make
credible commitments, identify opportunities for scalable collaboration, and work internally to affect
impactful transformation that accelerates a global systems change of business and culture. They also access
a community through which they can engage with peers in order to build the movement and accelerate its
impact. Learn more on our website.
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https://www.bcorporation.net/en-us/programs-and-tools/b-movement-builders

MORE RESOURCES - ADDITIONAL LINKS

Evervthing vou need to know about B Lab and the B Corp Movement

Find a B Corp

Please refer to our Knowledge Base for guidance and support regarding B Corp Certification

v Download the B Corp Certification marks

v Download the B Corp Certification mark with taglines

Vv Download the Impact Area Pillars diagram
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https://www.bcorporation.net/en-us/faqs
https://www.bcorporation.net/en-us/find-a-b-corp
https://kb.bimpactassessment.net/support/home
https://bcorp.imagerelay.com/fl/3500d94d3c2945c191153ac29de098f0
https://bcorp.imagerelay.com/fl/6c96aa0b01a74b8fabe76255de7e52fe
https://bcorp.imagerelay.com/fl/de5af90f6750418bb40edaf9052f72f4

Appendix

|
B Lab 2023 ® All Rights Reserved

60



THE B CORP MOVEMENT -

Problem

The current economic system,
driven by business as one of
its key actors, is not meeting
its enormous promise to create
positive impact, while creating
significant negative impacts.

Our Vision
for Change

An inclusive, equitable, and
regenerative economic system
for all people and the planet.

B Lab 2023 ® All Rights Reserved
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B Lab’s standards.

CHANGE

Direct relationship

. Investors / capital markets ’
. workers, customers, ’

*. suppliers. S’

-
_______

Industry influencers
Academics, media leaders,

civil society leaders, ’
N industry groups. R
N

"""""

Policy & law
Lawmakers, regulators,
attorneys, accountants.

Environment
Land, air, water, .
climate.

~

~ -
~ -
Stanmm=="

SYSTEMS
STAKEHOLDERS

Stakeholders influenced and engaged
in partnership with the catalyzing
stakeholders, depending on context
and maturity of the regional or
local B Movement.

consumer advocates, K

Business descision
making processes
and incentives take
into account all
stakeholders.

Catalyzing policy change
to enable business as
a force for good.

(2) (1) (5]

3
—

GG SaTEEg g Drive the adoption of Developing a network of
TR (® (TR standards to manage local, regional and
© the impact of global communities
Lppact business. for change.

©

A

Broadcasting business

as an ;agrugit::r force @6
O
©)
N oSt (e
INTERMED! Pj«\e =
[o)8)

The role ©
(3)

Success in
business is defined

The consistent
narrative across the
actors in the economic

Business
is made accountable
for the impact itis
having, with negative
impact being regulated
& positive behaviors
being promoted.

system is the creation
of stakeholder value,
not shareholder
by. perfqrmanc(.e across primacy.
financial, social and
environmental

metrics.

Capital markets

invest in and support
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- WETRANSFER REPORT EXAMPLE

Introduction

Creating systemic change isn't easy — particularly
when your business spans three different sectors,

as ours does. The past few years have shown that

the tech, aditornial and advertising world have a lot

of catching up to do 1o become more sustainable.
None of the problems these sectors face can be solved
overnight, least of all by one company. But by taking
a step in the right direction, we hope that others

will follow. And as part of the creative community,
we Kknow Lhat starting is often the hardest part.

Time for a quick disclaimer. We need to be clear that the
ambitions set oul in this report are just that: ambitions.
Achieving them will depend on our business continuing
Lo grow as it is loday, along with a number of other factors
outside our direct control, such as government regulations
and market conditions. If things change in any of these
areas, we may nead to revisit our plans accordingly.

We can’t wail to see where this journey takes us.

But, more importantly, we Know we can'l accomplish
this on our own. Creating a better future is a team efiort.
We hope this report will inspire you to make some
changes too.

WeTransfer Responsible Business Heport 2020

sociely's most challenging problems can't be
solved by government and non-profits alone.
Businesses must play their part too - and that’s
where B Corporations (or B Corps) come in.
B Corps are companies that harness the power of
business to make a positive impact on the world
balancing people, planet, and profit. Think
Yatagonia, Ben & lerry's, and Tony's Chocolonely.

What's important is that B Corps don't just say
they're making a dilference: they're verified Lo
do so. To become a B Corp. businesses have Lo

in the words of the B Corp movement - “meet
the highest standards of verified social and
environmental performance, public transparency,
and legal accountability”.

B Corps achieve a minimum verified score on the
B Impact Assessment - a rigorous assessment

of five impact areas: governance, workers,
customers, community, and environment. | hey
also must amend their legal governing documents
to require their board of directors to balance
profit and purpose.

Return to

Report Examples
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Our impact

All about the numbers.
Our impact as a business.

We've been a
Certified B Corporation
since June 2020.

190

Dwur users transfer around
2 billion files a month.

Our NPS score is 80.

Cur tools are used in

WeTransfer Responsible Business Report 2020 180 different countries.

Between 2016 and 2020, we've partnered with more than
170 non-profit organizations and have raised more than $30 million
in crowd philanthropy efforts, including ¢.$500,000 donations
to non-profit organizations and causes we admire.

Since the beginning we've donated 30% of
our advertising space to projects we admire
ond couses we care about.

Our revenue comes from an almost
even split between subscribers
and advertising.
From 2017 to 2020 we've worked

with more than 900 omazing brands.
Many return to advertise with us again.

Since 2019, we have won around ~20 awards per year globally for our
work across creative, advertising, branded content, digital product
and UX design, and social impacl.

14

Return to
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B Lab 2023 ® All Rights Reserved

63



MAKE

B Lab 2023 ® All Rights Reserved

I T PERSONAL! - QUIIP REPORT EXAMPLE

Certified

a A ri

'1‘?1'_.-"“ {f 3_ EF_,{_& ;6_.-' E <‘\“

Alison MichaHe
CEO

Welcome to our first
Quiip Impact Report

Becoming a certified B Corp in 2018 was a huge achieverment
for Quiip and the beginning of our journey to further re-defining
success in business. As a B Corp we have a framework for how
we can improve as a business, whilst valuing people, the planet
and profit. And it means making a commitment to creating a
durable and shared prosperity for all.

As an entirely distributed company that advocated for radical
flexibility whilst supporting employees holistically - we've always
done things our way. And it was this type of approach to doing
business differently, that led us to B Corp certification.

Even amidst these difficult times, from bushfires to COVID,
we're optimistic even we can #buildbackbetter and we believe
the B Corp movement can provide pivotal support to
organisations looking to use business as a force for good.

Return to

Report Examples
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Action; Advocacy and supporting the B Corp Movement

TR AT ONCHE L el Tl R 2 ) R / _ : o f. . . B . .
"\..fﬂﬂi Ll SRR i | / — Since certifying in 2018 and joining our fellow B Corp business community we
' e e—— - Ny — I 4 have become active and passionate advocates for those seeking to create a
‘] ' “new economy” that favours people, the planet and profit. Our advocacy work
includes:

NetZero2030 | We were one of /00 companies globally to commit to Net Zero
emissions by 2030. This is 20 years ahead of the 2050 targets set in the Paris
Agreement and the most aggressive climate action effort by a group of
businesses in the world.

Climate Action | We joined forces with Australian business collective This is
#NotBusinessAsUsual, which includes many B Corps, to unify the message about
climate action on 20 Sept, 2019. On the day of the strike, Quiip staff attended
rallies in Sydney, Melbourne and Los Angeles.

s
.

¥ Yo i

T

R o N i

Future Super’s “Equality Is Everyone’s Business” | Alison interviewed on film
for Future Super’s (a fellow B Corp) campaign targeting data transparency re:

gender equality in the ASX100

B Corp Panels | Quiip along with fellow B Corps Dynamic4 and StartSomeGood
organised & hosted two panel events in Sydney for the B Corp community.

B Local Sydney Board | In January 2020 CEO Alison Michalk joined the newly
formed B Local Sydney Board as Cornmunications Chair.

B Corp Community | Utilising her pro bono time made available through Quiip
Alison drove an initiative to launch a national online community. Combining her

expertise in online community with her passion for the B Corp movement was the

perfect match! www.bcorpcommun Return to

Quiip

Report Examples
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Can we help?

Qﬁﬁf’ﬁ; : b

€3 ) ) Watch this space!
0.3 ' Re certitying May 2021.
50.0. g May

If you're interested in any of the initiatives we've mentioned in our Impact Report we're more than happy to share
resources and learnings. We're already looking forward to rectifying in May 2021 and the improvements this will drive.

If you're interested in our social media and online community management services, please get in touch.

Alison Michalk
alison@aquiip.com.au

Return to

Report Examples
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BANK AUSTRALIA REPORT EXAMPLE

We aspire to be a leading
purpose-driven business in Australia.

In June we achieved

our B Corporation
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Newly's Environmental Impact

AS OF JANUARY 2020

ai_@ 19,764 @
water bottles [rejused
é to make our blankets 3-7 million
5@ i
0.54 tons

diverted from landfill @;2
through Newly's 100% recycled @

manufacturing process

gal -

1.64 metric tons @

of greenhouse gases saved
by our recycled glass
chemical solvents used in Y Y R
our lucite production
1.5 tons of CO2 and 10,600
g gallons of water saved by using

N\

HEWLY.COM PLAHEE

:

=
@
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Corporation

THANK YOU

If you have any questions regarding the proper
use of these guidelines, please reach out to:
brand@bcorporation.net
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