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[bookmark: _Toc153545834]Our Vision
To be the leading house of sustainable creative brands
[bookmark: _Toc153545835]Definition
Where we are going
Our vision, “to be the leading house of sustainable creative brands” reflects our ambition to lead the fine arts industry in the transformation to a sustainable worl

[bookmark: _Toc153545836]Our Mission
To inspire every artist in the world   
[bookmark: _Toc153545837]Definition
What drives us
Our mission “to inspire every artist in the world” voices our belief that there is an artist in everyone, and our products can be used regardless of skill level. This is what drives us and helps create an emotional connection with our audience.
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How we deliver success
Our five strategic pillars, Brand power, Consumer First, Excellence in operations, Collective agility and Sustainable value creation serves as a foundation for our value creation model where profitability is the enabler for our sustainable ambitions
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How we do what we do
Our core values define our approach to connection, communication, and collaboration. Passion, Quality, Agility and Accountability shape our behaviour and guide our ways of working.
[bookmark: _Toc153545842]Passion
With pride, motivation and genuine consumer focus, actively striving to achieve goals so unlocking the power of our people and our brands to deliver for our creative users.
[bookmark: _Toc153545843]Quality
Striving for excellence in everything we do beyond delivering outstanding products and service but also always doing our best to deliver on our promises to all stakeholders.
[bookmark: _Toc153545844]Agility
Achieving shared goals by being responsive, adaptable, and prepared to take calculated risks to find new solutions within a framework of simple & effective processes underpinned by collaboration.

[bookmark: _Toc153545845]Accountability
Transparently being empowered to take responsibility for actions, obligations and consequences thereby building trust, respect and a reciprocal commitment to deliver.
